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Editor  &  Publisher  for  October  23^  1919 


OHIO  FIRST 


Suppose,  for  instance,  we  look  at 
the  world  war  as  an  advertising 
campaign. 

At  the  beginning  it  was,  so  to 
speak,  a  campaign  of  “general  cir¬ 
culation”— effective  but  deucedly 
expensive. 

There  was  a  tremendous  amount 
of  “waste  circulation”  in  the  shape 
of  great  masses  of  troops  with 
nothing  to  do  but  watch  and  wait. 
They  had  the  “advertisement” 
ready  to  put  out,  but  sparsely 
inhabited  territory. 

In  other  places  there  was  vastly 
inadequate  circulation  to  cover 
very  fertile  territory. 

Finally,  Marshal  Foch  was  ap¬ 
pointed  general  advertising 
manager. 

He  inaugurated  his  compaign  of 
concentrated  circulation  —  daily 
newspaper  circulation,  if  you 
please,  where  it  would  do  the 
most  good. 

The  withdrawal  of  circulation 
(troops)  in  territory  where  results 
were  unsatisfactory,  and  the 
massing  of  such  circulation 
-troops)  where  they  were  given 
constant  opportunity  to  produce 
results  brought  the  war  to  a 
rapid  close. 


Merchandising  is  much  like  war.  By 
selecting  territory  in  which  to  concentrate, 
and  then  concentrating,  one  produces  re¬ 
sults. 

Ohio  affords  a  splendid  firing  line  in  which 
to  concentrate  an  attack. 

Follow  Marshal  Foch’s  plan,  concentrate 
effort  in  a  given  territory  and  break  the  line 
quickly,  effectively  and  permanently. 

This  is  done  by  frequent  attacks  in  daily 
newspapers  —  attacks  upon  prospective 
customers  who  quickly  yield  to  repeated 
bombardments. 

The  “big  gun”  stuff  is  pretty  expensive, 
and  slow  compared  to  the  “over  -  the  -  top” 
hand  to  hand  fighting,  as  is  done  by  daily 
newspapers. 
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Government  Statements,  April  1st,  1919. 

*A.  B.  C.  Report,  April  1st,  1919. 

We  begin  releasing  on  Monday,  October  27,  a  new  comic  series  by  Harry  J.  Tuthill,  of  late  with  the 
St.  Louis  Star,  and  formerly  with  the  St.  Louis  Post-Dispatch. 

We  are  confident  that  Mr.  Tuthill’s  ability  will  make  him  a  place  in  the  front  rank  at  once.  His 
humor  is  natural,  homespun,  spontaneous.  He  is  particularly  capable  in  domestic  subjects,  and  his 
husband  and  wife  repartee  is  most  entertaining. 

We  already  have  a  good  list  of  papers  for  the  new  comic,  and  it  is  growing  daily.  The  wise  editor 
will  grasp  the  opportunity  to  tie  up  a  feature  which  promises  great  value. 

The  comic  may  be  run  in  either  six-column  or  three-column  form. 

Better  wire  for  a  reservation  of  your  territory  at  once.  This  is  a  Real  comic,  and  it  will  be  an  asset 
for  any  paper. 

EVENING  MAIL  SYNDICATE 

25  City  Hall  Place  -  -  New  York 
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Philadelphia 

is  the  third  largest  market  in  the  United  States  for 

ElectricaJ  Appliances 

“The  City  of  Homes’’  is  a  tremendous  market  for  household  electfic  devices  such 
as  vacuum  cleaners,  washing  and  ironing  machines,  refrigerators,  sewing  machines,  etc., 
because  so  many  thousands  of  its  homes  now  have  electric  current,  and  all  new  houses 
being  erected  are  wired  for  electricity. 

“The  World’s  Workshop,”  as  Philadelphia  is  also  known  from  coast  to  coast,  is  in 
constant  need  of  new  electric  equipment.  Its  shipyards,  locomotive  works,  weaving 
and  spinning  mills,  and  sixteen  thousand  various  factories,  all  use  current  and  are  con¬ 
stantly  buying  new  electrical  machinery  and  equipment. 

\K^hy  not  apply  the  “direct  current”  of  Bulletin  advertising  to  get  things  moving 
in  favor  of  your  machinery  in  Philadelphia?  Establish  contact  with  this  remarkably 
potent  field  and  get  maximum  power  from  your  advertising  outlay,  in  other  words: 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost 
by  concentrating  in  the  newspaper 
^  “  nearly  everybody  ”  reads---- 

The  Bulletin 


Net  paid  average  for 
six  months  ending 
October  1st,  1919 


446,311 


Copies 


The  circulation  of  'Fhe  Philadelphia  Bulletin  is  by  many  thousands  larger  than  that  of  any  other 
daily  or  Sunday  newspaper  published  in  the  State  of  Pennsylvania.  No  prize,  premium,  coupon  or  other 
artificial  methods  of  circulation  stimulation  have  ever  been  used  by  The  Bulletin. 
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SHAKING  OFF  INERTIA  OF  CENTURIES  CHINA 
SEEKS  CLOSER  RELATIONS  WITH  U.  S. 


Adequate  Service  of  American  News  Vital  if  We  are  to  Share  With  Other  Nations 
the  Vast  Markets  of  the  Oriental  Republic— Propagandists  of 
German  Type  Busy,  Says  Emil  M.  Scholz 


BY  EMIL  MAURICE  SCHOLZ 

OR’S  NOTE:  Emil  M.  Scholz,  their  education,  have  gone  back  imbued  than  the  paving  of  the  way  for  better  the  lion’s  share  of  the  transportation 
publisher  of  the  New  York  with  American  ideas  and  read  not  only  communications  and  news  service,  un-  on  the  Pacific  if  we  give  the  service. 
^ost,  has  just  returned  from  an  the  newspapers  published  in  the  English  tainted  by  propaganda  or  poisoned  by  This  also  means  improved  mail  service. 
visit  to  the  Orient.  Always  a  language  but  their  newspapers  published  the  dextrous  hand  of  those  interested  Imagine  us  depending  for  speed  upon 
Tver,  Mr.  Scholz  has  read  and  in  their  own  language.  in  injuring  the  prestige  or  good  name  boats  Hying  a  flag  other  than  ours  car- 

d  "the  signs  of  the  times”  in  The  newspapers  published  in  the  ver-  of  the  United  States.  rying  our  mails  from  our  ports  to  our 

^ast,  and  his  comments  upon  nacular  in  China  have  sprung  up  every-  The  present  steamship  service  between  island  possessions. 

:  and  his  suggestions  as  to  the  where.  The  trade  and  goodwill  of  four  American  ports  and  the  Orient  on  boats  The  newspapers  of  Japan  are  about 
for  American  trade  expan-  hundred  million  people  is  worth  the  ef-  flying  the  American  flag  seems  to  be  in  in  the  position  that  the  American  news- 
timely  and  important.  He  has  fort  of  America  and  the  importance  of  keeping  with  our  neglect  of  things  per-  papers  were  twenty-five  years  ago.  I 
is  impressions,  focusing  upon  America  in  the  eyes  of  the  Chinese  can  taining  to  the  Pacific.  Our  boats  are  told  this  to  one  of  my  newspaper  pro- 
commercial  and  newspaper  be  portrayed  in  no  better  way  than  to  slower  and  more  infrequent  than  others,  prietor  friends  in  Japan  who  prided 
!  in  Japan  and  China,  for  ex-  let  the  Chinese  people  know  what  Amer-  I  am  told  that  the  shipping  board  plans  himself  upon  his  up-to-date  facilities ; 
tblication  in  EDITOR  &  PUB-  ica  is  doing  in  the  march  of  progress  to  put  new  steamers  on  the  trans-Pacific  and  I  had  to  explain  in  detail  what  I 
These  will  be  presented  in  and  mainly  through  the  newspaper.  No  run  to  cut  down  the  time  to  compete  meant. 

25  Year*  Behind  Our  Newspapers 
The  Japanese  newspapers  are  run 
along  some  of  the  wasteful  lines  that 
have  gradually  been  thrown  into  the  dis¬ 
card  in  America.  They  are  not  working 
toward  standardization.  They  are  de¬ 
voted  to  trivialities  and  their  advertise¬ 
ments  even  considered  from  the  Japan¬ 
ese  viewpoint  are  horribly  inartistic. 

They  make  an  outward  show  of  en¬ 
terprise,  and  some  have  tremendous  cir¬ 
culations,  but  their  methods  are  but  the 
veneer  of  American  enterprise.  They 
print  news  that  would  in  America  re¬ 
sult  in  the  editor  being  filled  full  of 
bullet  holes,  because  of  its  offensive  per¬ 
sonality  and  delving  into  private  affairs. 
In  a  business  way  their  lack  of  co-opera¬ 
tion  works  to  their  disadvantage.  There 
is  no  counterpart  of  our  Publishers’  As¬ 
sociation.  Their  newsgathering  organi¬ 
zation  is  by  no  means  a  counterpart  of 
our  Associated  Press.  The  heavy  hand 
of  a  government  is  manifest  in  every 
direction. 

Advertising  in  Its  Infancy 

There  is  no  stability  in  advertising 
rates.  An  advertising  agency  in  the 
sense  that  we  know  it  in  America  is 
unknown.  And  in  appearance  the  Japa¬ 
nese  newspaper  office  presents  the  ap¬ 
pearance  of  a  factory  unsystematically 
run.  In  equipment  the  Japanese  adopt 
what  they  can  get  at  the  time  they 
make  a  change  and  stick  to  it,  imitating 
the  same  equipment  if  additional  facili¬ 
ties  are  required.  Japan  ought  to  be  a 
good  place  for  a  machinery  salesman 
who  can  expend  all  energy  in  selling 
only  once.  When  he  returns  he  will  find 
that  the  machinery  sold  on  his  previous 
trip  has  been  duplicated  in  a  Japanese 
workshop. 

As  late  as  the  tenth  of  July  the  Japa¬ 
nese  government  was  still  censoring  mail 
sent  from  Japan  to  China,  or  at  least 
that  sent  from  one  American  to  another. 
They  still  maintain  an  offensive  surveil¬ 
lance  of  tourists  from  the  outside,  par¬ 
ticularly  those  bent  on  finding  out  any¬ 
thing  that  pertains  to  the  political  affairs 
of  the  nation.  Last  spring  when  a  prom- 


[PART  ONE] 

That  there  is  no  place  like  home 
newspaperman  when  he  visits  the 
is  most  strikingly  conveyed  to  a 
Orient.  At  sea  you  get  an  occasional 
snatch  of  news  out  of  the  aif  and  you 
do  not  take  much  interest  because  you 
are  glad  to  get  away  from  things  if  you 
have  been  living  the  strenuous  life. 
When  you  land  in  Japan  you  buy  the 
newspapers  published  there  and  have  a 
degree  of  satisfaction  for  the  time  being. 

If  you  rush  your  tour  and  hurry  back 
to  the  United  States  you  can  also  to 
some  extent  count  yourself  out  of  the 
class  of  expatriates  I  refer  to.  But 
live  in  the  Orient  for  three  or  more 
months  and  you  will  come  back  to  your 
home  town  and  grasp  the  hand  of  your 
editor  and  thank  Providence  that  you 
are  in  touch  with  the  world  again  as 
you  were  most  of  your  life  previous  to 
the  time  that  you  spent  in  the  Orient. 

Mails  Beat  the  Cable* 

Last  February,  while  things  were  siz¬ 
zling  in  Paris,  the  trans-Pacific  cable  was 
as  useful  as  a  pond  in  a  chicken  yard. 
Cables  sent  across  the  Pacific  were  fre¬ 
quently  delivered  after  the  duplicates, 
sent  by  mail  on  a  sixteen  day  boat,  had 
arrived.  The  few  newspapers  published 
in  the  English  language  had  news  about 
as  fresh  as  the  weekly  magaines  that 
arrived  from  America  at  the  same  time 
they  were  issued.  It  is  difficult  for  the 
newspaperman  in  America,  with  our 
several  hundred  thousand  miles  of  tele¬ 
graph  wires  and  cables  from  all  direc¬ 
tions  to  realize  that  the  newspaper  in 
the  Orient  depends  on  one  thin  thread 
for  its  news  from  the  outside.  The 
.American  newspaperman  may  say  to 
you:  “Why  all  this  fuss  alraut  news 
in  the  Orient,  when  there  are  not  more 
than  ten  thousand  Americans  over 
there?”  He  overlooks  the  important 
fact  that  many  thousands  of  Orientals 
have  been  sent  over  to  this  country  for 


MR.  SCHOLZ  POSES  WITH  A  FAMOUS  STONE  IMAGE  AT 
HAKONE,  JAPAN 
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inunt  American  newspaper  proprietor 
made  a  tour  of  Japan  I  accidentally 
found  out  after  he  departed  that  his 
mail  forwarding  instructions  were  en¬ 
tered  in  a  tx)ok  for  that  purpose  with  a 
special  notation  in  Japanese,  no  doubt 
to  the  effect  that  his  letters  were  to  be 
subjected  to  close  scrutiny. 

My  curiosity  was  aroused  and  I  made 
a  more  thorough  examination  of  the 
book,  and  others  who  had  been  in  the 
hotel  during  the  previous  months  whose 
interest  in  Japanese  affairs  might  be 
of  some  concern  were  similarly  noted. 
Guides  furnished  to  certain  tourists  kept 
records  of  their  patrons  and  I  am  quite 
sure  that  most  of  the  guides  were  in 
the  Japanese  intelligence  service. 
Japan’s  Aspirations  Are  Prospering 

Japan,  in  my  judgment,  will  never  get 
to  the  point  where  she  will  war  on  the 
United  States.  She  is  at  present  ruled 
by  an  autocratic  military  clique,  and  the 
silent  old  man  in  the  background  is 
Prince  Yamagata  whose  days  are  num¬ 
bered.  The  country  has  had  an  unpre¬ 
cedented  wave  of  prosperity  during  the 
past  five  years  and  has  accumulated  a 
great  pile  of  gold.  Big  business  such  as 
we  have  known  it  in  this  country  is  the 
recent  development  in  Japan. 

Big  business  has  let  the  militarists  get 
along  without  interference  because  the 
military  party  has  produced  plenty  of 
booty  during  the  past  fifteen  years.  They 
got  in  turn  the  great  territorial  rights 
in  Manchuria  with  a  magnificent  rail¬ 
way  all  built  to  order  by  the  Russians. 
Now  they  have  their  rights  in  Shantung, 
with  another  splendid  railway  built  by 
the  Germans  penetrating  into  the  heart 
of  China. 

And  these  same  militarists  have  their 
covetous  eyes  on  Siberia  with  its  untold 
wealth  and  its  great  Trans-Siberian 
Railway.  But  the  firm  hand  of  the 
United  States  and  the  other  powers 
brought  down  hard  will  bring  them  to 
their  senses.  As  soon  as  the  militarists 
get  Japan  in  bad  with  the  rest  of  the 
world,  and  when  big  business  feels  the 
hurt  as  it  is  now  feeling  it  in  China 
because  of  the  Shantung  affair,  then 
will  there  be  a  change,  and  the  relations 
of  Japan  towards  the  outside  world  will 
improve. 

MilitarUts  Inspired  Pres*  Campaigns 

I  have  a  great  deal  of  admiration  for 
the  leaders  of  business  in  Japan.  1 
came  in  contact  with  the  leading  bankers 
and  men  in  the  forefront  in  manufactur¬ 
ing  and  commerce. 

I  would  trust  them  and  put  confidence 
in  their  word.  Were  they  directing  the 
political  affairs  of  their  country  there 
would  be  a  different  story  to  tell  about 
Japan  during  the  past  five  years.  There 
would  have  been  a  broader  press.  There 
would  not  have  been  an  iniquitous  press 
campaign  against  the  Americans.  Any 
person  familiar  with  the  newspaper  busi¬ 
ness  who  has  a  chance  to  get  acquaint¬ 
ed  with  the  restrictions  imposed  on  the 
foreign  as  well  as  the  native  press  can 
see  the  bungling  hand  of  the  militarist. 

The  press  campaign  against  America 
was  most  virulent  last  Spring,  and  the 
hand  of  the  militarist  pulled  the  strings 
that  made  practically  every  newspaper 
dance  to  their  tune.  The  violent  attacks 
were  almost  laughable  in  a  sense  during 
the  discussion  of  race  equality.  When 
the  cat  was  out  of  the  bag,  and  Shan¬ 
tung  fell  to  them,  all  race  equality  talk 
was  dropped. 

The  discussion  of  American  affairs 
such  as  lynchings  and  our  territorial  ac¬ 
quisitions  from  1803  to  1898  borders  on 
the  absurd.  But  the  hand  of  the  mili¬ 
tary  man  can  be  seen,  German-like,  try¬ 
ing  to  justify  any  absurd  stand.  They 
send  a  mission,  commercial  they  called 
it,  to  the  Phillipines  end  Java. 

The  entire  time  of  the  mission  seemed 


Frederic  O'Brien,  editor  of  the  Manila 
TinicK.  tries  to  persuade  one  of  his  native 
friendfc  to  "look  pleasant.'* 


to  be  taken  up  in  the  Phillipines  in  tell¬ 
ing  the  Filipinos  what  a  great  thing 
independence  would  be  for  them.  This 
happened  while  I  was  in  the  Islands. 
Old  Marquis  Okuma,  grown  voluble  in 
recent  years,  can  always  be  interviewed 
on  any  subject  and  the  great  concern  of 
Japan  for  the  welfare  of  the  Phillipines 
can  be  best  expressed  in  the  Marquis’ 
own  words  to  Dr.  Tavera,  who  inter¬ 
viewed  him.  “Japan  is  interested  in 
Phillipine  independence  not  only  because 
the  Filipinos  are  entitled  to  this  by  right, 
but  because  Japan  neither  has,  nor  un¬ 
derstands  why  she  should,  look  with 
favor  on  a  Western  power  estalilished 


in  the  Phillipines  and  with  a  footing  on 
Asia  a  certainty  thereby. 

“Japan  wishes  to  dominate  no  people 
and  the  howl  now  raised  regarding  For¬ 
mosa  and  Korea  is  gratuitous  and  ill 
founded.  Their  control  by  Japan  is  a 
necessity  .  .  .”  The  Japanese  newspa¬ 
pers  are  filled  with  specious  talk  about 
an  Asiatic  Monroe  Doctrine,  but  they 
seem  to  have  no  conception  of  what  a 
Monroe  Doctrine  means. 

Can’t  Find  a  Pliable  American  Editor 

The  mind  of  the  Japanese  militarist 
works  in  a  peculiar  fashion  when  it 
comes  to  the  newspaper.  Their  chief  of 
propaganda  is  an  important  man  in  time 
of  peace  as  well  as  in  war.  All  through 
Siberia  they  have  purchased  control  of 
newspapers  and  they  seem  to  experience 
no  difficulty  in  finding  Russians  to  do 
their  bidding  in  editing  newspapers  in 
the  Russian  language. 

They  have  been  trying  for  many 
months  to  establish  a  newspaper  in 
Peking,  to  be  printed  in  English,  and  to 
be  edited  preferably  by  an  American. 
I  am  happy  to  say  that  up  to  the  time 
that  I  left  China  there  has  been  found 
no  American  who  was  willing  to  take 
the  job  at  any  price.  It  is  notorious  in 
Shanghai  and  Hongkong  that  Japanese 
money  is  the  means  of  maintaining  one 
or  two  newspapers  in  each  place.  The 
editors  of  these  newspapers  are  not 
Americans,  I  am  also  glad  to  say.  The 
average  American  newspaper  man  I 
have  met  will  take  up  cudgels  for  a 
just  cause  and  fight  might  and  main,  but 
the  one  who  will  fall  to  the  level  of  a 
mere  propagandist  for  a  foreign  nation 
wa.s  not  found  by  me  in  my  travels  in 
the  Orient. 


RED  PRESS  IS  FINANCED 
BY  WELL-TO-DO 


Same  Person*  Who  Subsidized  Pro- 
Germanism  and  Peace-at-Any- 
Price  Charged  with 
Responsibility 


That  the  “Red”  press  of  America  and 
other  radical  propaganda  being  carried 
on  among  foreigners  in  industrial  cen¬ 
ters,  aiming  at  the  overthrow  of  the 
American  Government  and  the  general 
seizure  of  property  after  the  Bolshevist 
example,  is  being  financed  by  wealthy 
and  well-to-do  New  York  parlor  radi¬ 
cals  has  been  established,  according  to 
Deputy  State  Attorney  General  Samuel 
A.  Berger  of  New  York. 

The  same  persons  who  are  carrying 
this  financial  burden  are  those  who  sub¬ 
sidized  the  pro-German  propaganda  and 
furnished  the  money  for  the  peace-at- 
any-price  and  pacifist  campaigns  and 
contributed  to  the  cause  of  the  con¬ 
scientious  objectors,  Mr.  Berger  says. 
He  charges  that  they  are  mostly  Ameri¬ 
cans. 

Attorney  Berger  says  his  statement  is 
based  upon  the  results  of  the  survey  of 
radical  publications  in  New  York  City, 
in  connection  with  the  investigation  by 
propaganda. 

Between  forty  and  fifty  extreme  rad¬ 
ical  publications  which  reach  3,000,000 
readers,  largely  in  the  great  industrial 
centers,  are  published  in  this  city.  Only 
two  of  these  arc  self-supporting,  and  the 
rest  are  kept  going  by  the  subsidies  of 
dilettante  “Reds”  of  this  city,  including 
a  number  of  well-known  men  and  wo¬ 
men,  according  to  Mr.  Berger.  He  said 
that  a  list  of  the  contributors  who  kept 
the  foreign-language  revolutionary 
press  from  going  out  of  existence  had 
been  furnished  to  the  Federal  Govern¬ 
ment. 

“I  examined  the  editors  and  publish¬ 
ers  of  all  these  papers,”  said  Mr.  Ber¬ 
ger,  “and  have  made  a  study  of  their 
books.  With  two  exceptions,  the  editors 
or  publishers  have  admitted  to  me  that 
the  income  from  their  papers  would  not 
pay  expenses  and  that  they  would  be 
bankrupt  except  for  gifts  from  wealthy 
people  of  this  city.” 


MISSOURIANS  OFF  FOR  JAPAN 


Bryant  and  Babb  Joining  Tokyo 
Advertiser  Staff 

Columbia,  Mo.,  Oct.  20. — Vaughn 
Bryant,  publisher  of  the  University  of 
Missouri  daily,  has  resigned  to  form  the 
advertising  department  staff  of  the  Ja¬ 
pan  Advertiser  and  Trans-Pacific,  in 
Tokyo,  Japan.  He  will  sail  for  the 
Orient,  with  his  family,  about  November 
1.  Mr.  Bryant,  a  former  Kansas  City 
Star  editorial  department  employe, 
taught  journalism  at  the  University  of 
Texas,  and  the  University  of  Kansas, 
before  coming  here.  He  is  the  eighth 
graduate  of  the  local  journalism  school 
to  go  to  the  Orient  to  enter  newspaper 
work. 

Glenn  Babb,  son  of  Secretary  J.  G. 
Babb,  of  the  university,  will  sail  Janu¬ 
ary  1  for  Tokyo,  where  he  will  again 
become  news  editor  of  the  Advertiser. 
He  worked  two  years  on  that  paper, 
prior  to  army  service. 


Found  $10,000  Worth  of  Bondi 

Lewiston,  Me.,  Oct.  22. — Miss  Alice 
Frost  Lord  of  the  Lewiston  Journal 
staff  was  much  richer  in  this  world’s 
goods  for  a  while  last  week.  She  found 
a  package  containing  $10,000  worth  of 
Liberty  bonds  and  negotiable  papers. 
Later  Miss  Frost  found  the  owner  and 
returned  the  treasure  to  him. 
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Mr.  Chen-liivyeaa  and  Mr.  Chugt«* 
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■AaacB  «r  aavrwa^ 

Sraatar  Johtaoo,  from  California. 
i«ard  woChrr  surrmew  aod  rays  that  the 
Peace  Coedwenee  r<Nx>gniaed  the  wnoi 
treaty  of  Japan  ootwrmiag  Shantung,  but 
attached  the  privilege  of  Italy  over  Ftutae, 
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URGE  GOVERNMENT  NEWS  SERVICE 
ACROSS  PACIFIC 

Inland  Publishers  Ask  Congressional  Action  Immediately 
— Illinois  Daily  Publishers  Join  I.  D.  P.  A.  in  Body 
— Loyalty  Pledge  Given. 

-  Chicago,  Oct.  17. 

The  autumn  meeting  of  the  Inland  Daily  Press  Association  ye.ster- 
day  and  today  was  by  far  the  largest  and  most  successful  gather¬ 
ing  in  the  history  of  that  organization,  both  in  point  of  numerical 
attendance  and  the  sustained  interest  evinced  by  all  those  present. 

One  hundred  and  ten  members  sat  down  together  at  luncheon  the 
first  day  of  the  convention,  following  which  the  ensemble  were  enter¬ 
tained  with  a  trip  through  the  local  branch  of  the  Mergenthaler  Lino¬ 
type  Company  plant. 

Illinois  Dailies  Association  Joins  the  Inland 


The  afternoon  before  the  sessions  of 
the  Inland  Press  opened,  the  Illinois 
Daily  Newspaper  Publishers’  Associa¬ 
tion  met  to  consider  their  disbandment 
and  complete  merger  with  the  Inland 
organization,  which  was  accomplished  on 
the  opening  morning  of  the  convention, 
although  considerably  opposed  by  some 
members  at  first. 

The  Illinois  Daily  Newspaper  Publish¬ 
ers’  Association,  having  a  membership 
of  45  papers,  was  organized  32  years  ago, 
and — according  to  Willard  E.  Carpen¬ 
ter,  of  the  Lincoln  (Ill.)  Courier-Her¬ 
ald,  chairman  of  its  consolidation  com¬ 
mittee- -has  hitherto  been  compelled  as 
a  separate  body  to  work  along  too  insig¬ 
nificant  and  restricted  lines. 

1.  P.  A.  May  Do  Likewise 

It  was  reported  that  the  Illinois  Press 
Association,  having  a  membership  of  900 
papers,  including  both  dailies  and  week¬ 
lies,  likewise  has  appointed  a  committee 
to  consider  merging  with  the  Inland 
Daily  Press  Association,  or  at  least  to 
“co-operate”  with  the  similar  committee 
appointed  by  the  Illinois  Daily  News¬ 
paper  Association,  30  members  of  which 
already  were  active  members-  of  the 
Inland  Press  body.  This  committee  of 
the  Illinois  Press  Association  included 
State  Treasurer  Fred  E.  Sterling,  Don 
H.  Harrison,  James  P.  McClure,  S.  P. 
Preston  and  A.  T.  Spivey. 

The  committee  for  the  Illinois  News¬ 
paper  Publishers’  Association  was  com¬ 
posed  of  Willard  E.  Carpenter,  C.  C. 
Marquis,  and  Thomas  Rees.  J.  E.  Mc¬ 
Clure  of  the  Carlinsville  Democrat,  is 
president  of  the  Illinois  Press  Associa¬ 
tion,  and  A.  D.  Leckie  of  the  Joliet 
News-Herald,  was  chief  executive  of  the 
Illinois  Newspaper  Publishers’  Associa¬ 
tion. 

Departmental  Co-operation 

The  first  day’s  sessions  of  the  Inland 
Daily  Press  convention  were  enlivened 
by  a  notable  address  on  “Advertising” 
by  F.  P.  Mann  of  Devils  Lake,  N.  D., 
president  of  the  North  Dakota  Retail 
Merchants’  Association,  who  through 
newspaper  advertising  has  made  a  pro¬ 
nounced  success  of  a  small  city  depart¬ 
ment  store. 

A.  M  Rrayton,  publisher  of  the  Madi¬ 
son  (Wis. )  State  Journal  and  of  the  La 
Crosse  (Wis)  Tribune  and  Leader- 
Press,  delivered  a  practical  address  on 
“The  Relationship  Retween  the  Editor 
and  Manager.”  He  said: 

"The  editor  and  business  manatrer  should 
talk  things  over  every  day.  Matters  of  husi. 
ness  and  poliey  should  he  thrashed  out.  What 
one  ffives  the  other  about  how  to  make  that 
day’s  publieation  a  better  newspaper,  plus  what 
the  other  returns  on  how  to  make  the  (rood 
newspaper  pay  b-tter,  helps  more  and  more  as 
mutual  understandinit  and  sympathy  grnvr. 

“This  eo-operation  is  passed  on  to  reporters 
and  solieitors.  The  solieitors  get  the  habit  of 
turning  in  news  tips  pieked  up  on  the  ad 
routes.  The  reporters  call  the  managing  edi¬ 
tor’s  attention  to  stories  in  whieh  adyertivrs 
may  be  interested.  The  managing  editor 
watches  his  news  and  features  for  matters  of 
this  sort.  Advance  release  dates  are  scanned, 
and  often  a  story  of  special  interest  to  some 


line  of  business  sells  the  rest  of  the  page, 
and  perhaps  the  adjoining  page,  to  adver¬ 
tisers.’’ 

Harry  H.  Merrick,  president  of  the 
Chicago  Association  of  Commerce,  de¬ 
livered  a  quite  enthusiastically-received 
address  (more  or  less  apropos  the  In¬ 
land  Daily  Press  Association’s  move¬ 
ment  to  establish  an  Inland  Advertising 
Bureau  or  a  paid  representative  in  Chi¬ 
cago)  telling  the  gathering  of  the  phe¬ 
nomenal  work  already  accomplished 
along  similar  lines  by  the  Advertising 
Council  of  the  local  Association  of  Com¬ 
merce  and  the  assistance  it  undoubtedly 
would  be  to  the  Inland  Press  publishers 
should  they  decide  to  establish  in  Chi¬ 
cago  permanent  representation. 

“Chicago,”  Mr.  Merrick  said,  “is  much 
interested  in  perfecting  a  closer  amalga¬ 
mation  of  Illinois  newspaper  publishers 
and  editors.  Chicago  is  the  logical  place 
for  the  establishment  of  such  a  bureau 
as  you  propose  and  it  is  already  pre¬ 
pared  to  serve  you  well.” 

Chicago’*  Interest 

The  second  day’s  sessions  were  occu¬ 
pied  mainly  by  a  heated  and  prolonged 
discussion  of  the  Zone  Law,  nearly  as 
many  divergent  opinions  and  remedies 
being  suggested  as  there  were  members 
present.  It  was  finally  agreed  to  table 
the  entire  matter  without  making  any 
official  recommendation,  for  the  reason 
that  only  two-thirds  of  the  total  Inland 
Press  membership  actually  was  repre¬ 
sented  at  the  meeting  and  that  any  find¬ 
ings  as  a  result  of  its  deliberations 
would  not  be  truly  representative  of  the 
membership  as  a  whole.  It  should  be  re¬ 
membered  in  this  connection,  however, 
that  the  sense  of  the  poll  recently  taken 
by  mail  of  the  total  membership  quite 
generally  suggested  radical  revision  of 
the  Zone  Law  as  now  operative. 

Lack  of  time  prohibited  any  discus¬ 
sion  of  the  Audit  Bureau  of  Circulations 
as  scheduled  on  the  program. 

Lee  P.  Loomis,  puWisher  of  the  Mus¬ 
catine  (la.)  Journal,  led  the  Zone  Law 
discussion,  and  Wright  A.  Patterson, 
president  of  the  Press  Club  of  Chicago 
Newspaper  Union,  was  invited  to  speak 
on  it. 

No  Postal  Argument 

A.  B.  Chivers,  business  manager  of 
the  New  York  Globe,  spoke  at 
the  second  afternoon’s  session,  submit¬ 
ting  Jason  Rogers’  idea  on  “Standard¬ 
ized  Accounting  for  Newspapers,”  in  the 
course  of  his  talk  submitting  a  composite 
estimate  in  detailed  form  as  worked  out 
under  Mr.  Rogers’  directions  in  an  effort 
to  get  the  cost  figuring  of  newspaper 
publishers  throughout  the  country  upon 
the  same  sane  basis. 

Considerable  divergence  of  opinion 
was  subsequently  expressed  as  to  the 
actual  practicability  of  such  a  system  in 
all  the  newspaper  plants  represented  in 
the  audience. 

J.  L.  Sturtevant,  publisher  of  the 
Wausau  Record-Herald,  presented  the 


following  resolution  which  was  unani¬ 
mously  passed: 

“The  Inland  Daily  Press  Association,  com¬ 
posed  of  leading  daily  newspapers  in  thirteen 
central  states,  in  convention  assembled,  urges 
upon  the  members  of  congress  the  advisability 
of  increasing  the  facilities  for  news  service 
across  the  Pacific  Ocean  between  the  United 
States  and  the  Far  Fast. 

“We  believe  that  daily  interchange  of  news 
is  the  most  effective  way  of  preventing  mis¬ 
understandings,  both  here  and  there,  which 
will  seriously  injure  American  interests  and 
may  lead  to  grave  com|ilieations. 

“The  Federal  Government  recognized  this 
necessity  and  partly  filled  the  wants  so  long 
as  it  bad  authority  under  war  legislation  by 
distributing  through  the  navy  radio  stations  a 
brief  daily  news  report  by  the  Committee  on 
Public  Information.  We  believe  that  the  pro¬ 
posed  establishment  of  an  independent  and  ade¬ 
quate  news  service  between  this  country  and 
the  F'ar  Fast  can  best  be  secured  and  main¬ 
tained  by  providing  the  necessary  radio  facili¬ 
ties  for  news  messages  across  the  Pacific,  with 
a  low  word  rate,  and  allowing  American  news 
as.sociations  and  individual  newspapers  in  co¬ 
operation  with  newspapers  of  the  Far  East 
to  cover  the  news  field. 

“It  is  urged,  further,  that  the  use  of  naval 
radio  stations  be  authorized  for  the  purpose 
and  at  the  rate  named,  as  provided  in  the 
Curry  Bill,  until  such  time  as  Congress  shall 
decide — if  it  does  so  decide — to  turn  back  the 
wireless  transmission  of  commercial  and  news 
messages  to  private  corporations.’’ 

Uphold  Government 

The  following  resolution  also  was 
passed  without  a  dissenting  vote: 

“The  members  of  the  Inland  Press  Associa¬ 
tion,  representative  of  the  inland  dailies  of 
thirteen  of  the  most  prosperous  of  the  Central 
States,  hereby  reaffirm  our  belief  in  constitu¬ 
tional  government.  A  year  has  passed  since 
the  signing  of  the  armistice.  Our  people  are 
prosperous,  yet  unrestful.  Reconstruction  has 
been  slow  because  of  the  presence  of  the 
microbe  of  Bolshevism,  an  infection  foreign  to 
our  land  and  to  our  institutions.  It  has  been 
loosened  by  alien  influences  and  is  affecting  the 
body  politic,  the  morale  of  America  with  a 
propaganda,  insidious,  hateful  and  destructive 
to  industrial  life. 

“The  Inland  Press  Association  pledges  it¬ 
self  to  maintain  the  fight  so  loyally  main¬ 
tained  during  the  war  and  to  continue  to  stand 
for  American  ideals  and  American  institutions, 
and  against  this  revolutionary  program  of  the 
I.  W.  W.  and  Socialistic  element,  no  matter 
under  what  guise  they  may  attempt  to  disrupt 
and  destroy  that  democracy  and  liberty  for 
which  our  soldiers  gave  their  all.  The  red 
flag  of  anarchy  must  not  replace  Old  Glory.” 

H.  C.  Hotaling,  editor  of  the  Blue 
Earth  County  Enterprise,  Mapleton, 
Minn.,  and  the  new  field  secretary  for 
the  National  Editorial  Association,  next 
presented  a  strong  plea  for  the  Inland 
Daily  Press  Association  to  officially  take 
membership  in  the  N.  E.  A.  for  the 
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I5.CENT  WEEKLY  PRICE 
AS  MINIMUM 


AD  MANAGERS  TO  CONVENE 


Wiacontin  Daily  League  Members 
Say  Publisher*  Can’t  Afford 
to  Sell  Paper* 
for  Less 


Newspaper  Men’s  Session  in  Chicago, 
November  10-11 

The  National  Association  of  Newspa¬ 
per  Adverfising  Managers  will  hold  its 
annual  convention  in  Chicago,  at  the 
Congress  Hotel,  November  10  and  11. 
On  the  evening  of  the  first  day,  a  din¬ 
ner  will  be  held.  Round-table  discus¬ 
sions  will  feature  the  program.  Harry 
Ahern  of  the  New  York  Evening  Jour¬ 
nal  is  the  president. 


A.  T.  F.  Seeks  Court  Protection 

An  application  of  thme  American 
Type  Founders  Company  for  an  in¬ 
junction  to  restrain  pickets  of  the 
International  Association  of  Machinists 
from  interfering  with  the  employees 
of  the  company,  has  been  made  to 
vice-chancellor  Stevenson  in  Jersey 
City. 


Milwaukee,  Oct.  17.— .All  old  officers 
were  re-elected  for  the  ensuing  year  at 
the  annual  meeting  of  the  Wisconsin 
Daily  League,  held  here  October  15. 
Twenty-six  out  of  the  thirty  newspapers 
comprising  the  total  membership  were 
represented  at  the  gathering.  The  offi¬ 
cers  are: 

President.  J.  L.  Sturtevant,  Wausau 
Record-Herald ;  vice-president,  O.  J. 
Hardy,  Oshkosh  Daily  Northwestern; 
secretary-treasurer,  H.  H.  Bliss,  Janes¬ 
ville  Gazette. 

R.  G.  Starks,  of  the  Burlington  (Wis.) 
Journal,  led  the  discussion  of  the  free 
publicity  evil.  John  G.  Cary,  of  the 
Portage  Register  Democrat,  and  R.  G. 
Kingsley,  of  the  Kenosha  News,  led  the 
discussion  on  Co-operation.  At  the 
“round  table”  shop-talk  session  the  print 
paper  situation,  amusement  rates,  gen¬ 
eral  advertising  rates,  etc.,  all  were  de¬ 
liberated  for  the  common  benefit  of  the 
participants. 

A  committee  was  appointed  to  inves¬ 
tigate  the  advisability  of  hiring  a  gen¬ 
eral  manager  for  the  League  to  secure 
hitherto  undeveloped  business  through¬ 
out  the  state  for  all  members,  said  gen¬ 
eral  field  manager  to  work  under  the 
direction  of  the  officers  of  the  League. 

Far  Eastern  News  Necessary 

The  following  resolution  was  passed : 
“The  Wisconsin  Daily  League,  composed 
of  the  leading  daily  newspapers  of  the  State 
of  Wisconsin,  in  convention  assembled,  urges 
upon  the  members  of  Congress  the  advisability 
of  increasing  the  facilities  for  news  service 
across  the  Pacific  Ocean  between  the  United 
States  and  the  Far  East. 

^  “We  believe  that  daily  interchange  of  news 
is  the  most  effective  way  of  preventing  mis¬ 
understandings  both  her  and  there,  which  will 
seriously  injure  American  interests  and  may 
lead  to  grave  cormtlications. 

“The  Federal  Government  recognized  this 
necessity  and  partly  filled  the  wants  so  long 
as  it  had  authority  under  war  legislation  by 
distributing  through  the  navy  radio  stations  s 
brief  daily  news  report  by  the  Committee  on 
Public  Inforrnation.  We  believe  that  the  pro¬ 
posed  establishment  of  an  indeepndent  and 
adequate  news  service  between  this  country 
and  the  Far  East  can  best  be  secured  and 
maintained  by  providing  tbe  necessary  radio 
facilities  for  news  messages  across  tbe  Pacific, 
with  a  low  word  rate,  and  allowing  American 
news  associations  and  individual  newspapers 
in  co-operation  with  newspapers  of  the  Far 
East  to  cover  the  news  field. 

“It  is  urged  further  that  the  use  of  the  naval 
radio  stations  be  authorized  for  the  aforesaid 
purpose  and  at  the  rate  named,  as  provided 
in  the  Curry  bill,  until  such  time  as  Congress 
shall  decide — if  it  does  so  decide — to  turn  back 
the  wireless  tran5mis.sion  of  commercial  and 
news  messages  to  private  corporations.” 

This  resolution  was  presented  and 
signed  by  President  Sturtevant  and  Sec- 
retary-Trea.surer  Bliss. 

A  resolution  also  was  passed  heartily 
commending  the  good  work  of  R.  G. 
Lee,  who  recently  resigned  from  the 
extension  division  of  the  University  of 
Wisconsin,  for  which  he  had  been  ex¬ 
plaining  to  publishers  and  installing 
practical  cost  systems  in  country  news¬ 
papers  throughout  the  state.  This  reso¬ 
lution  further  went  on  to  urge  that  this 
work  be  carried  on  in  the  future. 


Ink  Workers  Pay  Increased 

Cincinnati,  Ohio,  Oct.  18. — Scale 
negotiations  have  been  settled  by  Ink 
Workers’  Union  No.  1  of  Cincinnati, 
Ohio,  with  an  increase  of  $4  a  week 
for  all  on  September  1,  1919,  and  $2 
a  week  additional  on  January  1,  1920, 
until  the  expiration  of  agreement  on 
September  20,  1920. 


Ad  Writer  Bankrupt 

Charles  Zimmerman,  an  advertising 
writer  at  156  Fifth  avenue.  New  York, 
has  filed  a  petition  in  bankruptcy,  with 
liabilities  of  $27,594  and  no  assets. 


A  third  resolution  passed  expressed 
the  sense  of  the  convention  that  here¬ 
after  no  daily  newspaper  should  be  sold 
for  less  than  15  cents  p'r  week,  owing 
to  the  vastly  increased  costs  of  general 
newspaper  production  and  circulation. 


City  Bans  Billboard* 
Lawrence,  Kan.,  Oct.  22. — The  city 
commissioners  have  drawn  up  rfn  ordi¬ 
nance  prohibiting  the  erection  of  bill¬ 
boards  within  the  city  limits,  following 
the  announcement  that  a  Kansas  City 
firm  was  making  a  preliminary  survey, 
preparatory  to  erecting  more  billboardsi 
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NEW  YORK  STATE  CIRCULATORS  JOIN 
IN  CRUSADE  AGAINST  WASTE 


Annual  Convention  Goes  on  Record  Against  "‘Returns/* 
Free  Copies  and  Other  Uneconomical  Practices — 
Burke  Is  President. 


(BV  TELECKArH) 

Watertown,  N.  Y.,  Oct.  22. 

The  outstanding  feature  of  the  New  York  State  Circulation  Man¬ 
agers  Association  meeting  here  yesterday  and  today,  was  the 
earnest  desire  to  dispose  of  the  lurking  “return  privilege”  evil  and 
other  waste  elements  in  circulation  so  far  as  circulation  managers  can 
be  expected  to  do  it.  The  print  paper  shortage  and  high  costs  are  ex¬ 
pected  to  be  final  means  to  that  end. 

Abundant  material  for  greater  usefulness  to  their  newspapers  in 
the  coming  months  were  afforded  in  the  convention’s  pledges  of  co¬ 
operation  in  combatting  even  a  partial  allowance  of  returns  and  meeting 
the  growing  increases  in  costs  by  effecting  every  economy  possible. 

The  following  officers  were  elected:  President,  M.  J.  Burke, 
Brooklyn  Daily  Eagle;  first  vice-president,  A.  W.  Cockerill,  Utica 
Press;  second  vice-president,  W.  C.  Hixson,  Syracuse  Post-Standard; 
secretary-treasurer,  J.  W.  O’Connor,  Albany  Knickerbocker-Press. 
Directors,  James  McKernan,  New  York  World,  and  Charles  H.  Cong- 
don,  Watertown  Times,  for  two  years ;  F.  A.  Roberts,  Rochester 
Tinies-Union ;  C.  E.  Blewer,  Binghamton  Press,  and  F.  S.  Levy,  New 
York  Evening  Mail,  for  one  year.  The  next  meeting  will  be  held  in 
Binghamton  in  April. 

Jiidiciom  Sampling  Is  Approved 


Ttiesday’s  proRram  covered  a  dis¬ 
cussion  of  the  problem  of  future  sell¬ 
ing  prices,  and  the  effects  on  smaller 
town  papers  of  increases  made  by 
large  city  papers.  -Agency  economies 
are  to  be  effected  and  judicious  sam¬ 
pling  was  approved  on  the  strength  of 
showings  made  by  members  from 
many  different  sections  of  the  state. 

Contests  and  premiums  again  were 
referred  to  as  only  justifiable  in  ex¬ 
treme  cases  and  denoting  weakness 
on  part  of  papers  resorting  to  this 
method  of  increasing  circulation. 

A  majority  of  the  sixty  members 
reported  at  the  Woodruff  House 
Monday  morning  at  9  o’clock.  The 
business  session  was  carried  on  till 
1  o’clock,  when  the  members  ad¬ 
journed  for  luncheon  at  the  Black 
River  Valley  Club  and  subsequently 
visited  the  St.  Regis  paper  mills,  at 
Deferiet. 

Charles  H.  Congdon  of  the  Water- 
town  Times  threw  open  his  colonial 
mansion  at  Chaumont  for  dinner  after 
which  the  members  availed  themselves 
of  the  spacious  accommodations  of 
this  110  year  old  house  for  a  pro¬ 
tracted  business  session  lasting  till 
nearly  midnight. 

Every  paper  scheduled  in  the  pro¬ 
gram,  with  discussions,  was  disposed 
of  in  a  day’s  work  that  has  scarcely 
ever  been  surpassed  for  results. 

Ha*  Made  a  Fine  Start 

In  his  opening  address.  President 
James  McKeman,  of  the  New  York 
World,  said : 

"It  is  a  great  benefit  to  circulation  man¬ 
agers  and  also  a  great  benefit  to  the  publishers 
to  have  an  organization  of  this  kind  where  the 
men  who  handle  their  circulation  gather  to¬ 
gether  semi-annually  and  exchange  ioeas.  The 
exchange  of  ideas  is  not  confined  alone  to 
our  metings,  but  an  organization  of  this  kind 
cements  a  feeling  of  friendship  and  makes  it 
possible  for  members  of  call  upon  each  other 
during  the  interim  between  meetings  for  what¬ 
ever  information  they  may  desire  on  rarioui 
problems  that  come  up  from  time  to  time  in 
handling  circulation. 

"It  promotes  a  feeling  of  good  fellowship 
and  tends  towards  a  greater  co-operation  on 
matters  which  all  circulation  managers  are 
mutually  interested  in.  While  it  is  not  with¬ 
in  the  authority  of  circulation  managers  to 
dictate  the  policy  of  the  various  publications 
in  regard  to  the  selling  price  or  whether  a  pa¬ 
per  shall  be  circulated  on  the  non  return  rule 
or  fully  returnable,  our  association  makes  it 
possible  for  the  membera  to  gather  _  together 
data  that  would  otherwise  be  unavailable  on 
these  subjects  and  enables  us  to  furnish  the 
publishers  with  information  bearing  on  these 
dtandlalng  campaign*  in  advauca,  when 
and  many  other  questions. 


"Our  association  is  only  a  little  over  two 
years  old,  and  we  now  have  a  membership  of 
54.  Our  first  meeting  was  held  in  Schenectady 
in  1917,  and  the  a.ssociation  started  with  18 
members.  Subsequent  meetings  were  held  at 
Syracuse,  Buffalo,  Albany  and  Utica.  I  feel 
that  we  have  made  a  very  good  start  and  there 
is  no  reason  why  we  should  not  continue  to 
grow  and  hold  our  place  as  one  of  the  suc¬ 
cessful  circulation  managers’  associations.” 

Old  Abuse*  Returning 

The  recurrence  of  the  “return”  evil 
was  attacked  by  F.  S.  Levy,  of  the  New 
York  Evening  Mail,  who  said: 

"The  greatest  of  all  abuses — the  allowance 
of  return  of  unsold  copies — demands  Instant 
remedy.  Wilful  waste  Is  all  that  can  char¬ 
acterize  this  evil.  Not  counting  the  extra 
cost  of  a  return  room  corps  and  the  addi¬ 
tional  uncertainty  of  holding  a  close  check 
on  actual  circulation  sales,  it  can  be  safely 
said  that  the  loss  entailed  In  the  acceptance 
of  returns.  In  white  paper  alone,  1*  one  of 
the  greatest  items  of  cost  that  the  publisher 
has  at  the  present  time  to  contend  with. 

"The  use  of  samples  or  free  promotion 
copies  accomplishes  one  specific  mission 
aside  from  Its  actual  wastefulness,  and  that 
Is  the  cheapening  of  the  newspaper  in  the 
eyes  of  the  recipient.  The  arbitrary  forcing 
of  extra  copies  on  newsdealers  approaches 
one  of  our  gravest  abuses.  Concession  In 
price,  surreptitious  rebate,  favoritism  shown 
to  certain  dealers  at  the  expense  of  other 
less  favored  ones,  all  are  unfair  tactics,  un¬ 
dignified  and  unjustified. 

“This  Is  what  I  believe  can  be  done  to 
offset  these  evils: 

"Let  us  carry  to  our  publishers  through 
our  business  managers  a  protest  against 
such'  policy  from  which  these  condition* 
might  arise.  Let  us  convey  a  message  of 
eodservation  and  assume  that  governmental 
whiphand  is  not  needed  to  compel  us  to  do 
what  common  sense  should  sponsor  without 
question.  I-et  us  play  fair  with  both  our 
paper  and  the  newsdealer  by  advocating  the 
Installation  of  Squaredeal  all  around.” 

Dealing  with  Farmer* 

Discussing  mail  subscription  rates  to 
farmers,  Frank  A.  Roberts  of  the 
Rochester  Times-Union,  said,  that  under 
the  existing  scarcity  of  newsprint  paper 
and  the  high  cost  of  everything  pertain¬ 
ing  to  newspaper  production,  as  well  as 
on  general  principles,  he  deemed  it  in¬ 
advisable  to  make  a  reduction  on  the 
subscription  rate  to  mail  subscribers.  In 
other  words,  he  was  decidedly  in  favor 
of  maintaining  uniform  subscription 
prices,  regardless  of  locality;  subject,  of 
course,  to  added  postage  when  required. 
Mr.  Roberts  also  said: 

"The  argument  sometime*  advanced  that 
the  farmer  cares  little  for  the  local  new* 
columns  of  a  city  dally  carries  little  weight 
with  me.  But  assuming  It  to  bo  true  the 
•Vicinity  Page  Feature.’  designed  especially 
for  the  out-of-town  reader,  would  materially 
offset  It.  In  addition.  It  is  my  belief  that 
the  local  advertising  I*  of  a*  much,  if  not 
more,  importance  to  the  rural  than  to  the 
city  subscriber,  a*  it  afford*  the  former 
■pedal  advantage*  for  arranging  his  mer- 
plannlng  hi*  iieriodical  visit*  to  the  city. 


"A  dally  newspaper  is  as  much  a  neces¬ 
sity  in  the  life  of  the  farmer  as  of  anyona 
else  and  it  is  my  belief  that  he  should  pay 
Just  as  much  as  the  city  subscriber  for  it.” 

How  best  to  secure  circulation  by  mail 
was  discussed  by  W.  C.  Hixson  of  the 
Syracuse  Post-Standard.  He  said  his 
paper  handles  one  of  the  biggest  mail 
lists  in  the  country  in  the  following 
manner : 

Effective  Mail  Method* 

"We  have  built  up  a  special  Cash  Book 
page,  which  is  checked,  by  each  clerk 
handling  mall  business.  This  method  make* 
one  entry  of  subscribers’  record  against  sev¬ 
eral  on  the  plan  of  years  ago.  Next  your 
card  filing  system.  We  have  one  card  in  our 
safe  cabinet  showing  a  record  of  each  sub¬ 
scriber  by  Post  Office.  This  contains  reco¬ 
ords  of  the  amount  paid;  when  paid;  and 
expiration  date.  We  have  a  similar  record 
under  the  date  of  expiration.  This  also  al¬ 
lows  the  applying  revenue  to  the  month  in 
which  earned  rather  than  to  month  col¬ 
lected. 

"As  you  know  this  fact  is  very  impor¬ 
tant  in  figuring  newspaper  earnings  under 
present  war  time  tax  rulings.  All  sub¬ 
scribers  are  notified  ten  days  In  advance  of 
the  expiration  date.  A  second  notice  is 
sent  three  days  before  expiration  providing 
renewal  has  not  been  received.  Subscribers 
are  immediately  cut  off  if  not  renewed.  A 
letter  is  sent  to  this  effect  asking  for  re¬ 
newal  of  subscription.  We  also  carry  a 
record  in  our  office  of  all  former  subscribers, 
listed  first  by  counties  a  time  a  year  when 
mail  routes  can  not  be  worked  by  personal 
rails.  And  field  work — We  make  it  a  point 
to  cover  the  It.  F.  D.  work  for  personal 
solicitation  at  least  once  a  year,  if  possible, 
twice. 

"One  of  the  best  promotion  means  we 
have  put  Into  operation,  I  believe,  is  that 
of  the  Incentive  on  the  year's  subscription. 
Several  years  ago  our  mall  price  was  26c 
a  month  or  $3.00  a  year  under  which  rate 
our  subscriptions  were  usually  for  short 
periods  only,  but  due  to  the  steadily  in¬ 
creasing  cost,  our  subscription  price  was 
raised  to  60c  a  month  or  $4.00  a  year. 
With  August,  1918,  when  our  daily  agents’ 
rate  wholesale  was  made  two  cents,  retail 
three  cents  a  copy,  our  mall  price  was  im¬ 
mediately  made  76c  a  month;  $1.76  for 
three  months;  and  $5.00  for  the  year.  Dur¬ 
ing  the  period  we  have  been  using  an  in¬ 
centive  rate  our  business  has  become  changed 
from  short  period  subscriptions  to  about 
90  per  cent  of  our  susbcrlptions  at  the 
yearly  rate. 

"Figure  your  costs  and  then  determine  a 
fair  subscription  price  to  both  yourself  and 
the  public.  Morning  newspapers  have  noth¬ 
ing  to  fear  from  pre-date  evening  newspa¬ 
pers." 

Labor  Problem* 

Speaking  on  the  “Increased  Cost  of 
Labor  and  the  Circulation  Department,” 
M.  J.  Burke  of  the  Brooklyn  Daily 
Eagle  said  he  believed  “the  present  mar¬ 
gin  between  expense  and  income  can  be 
(Continued  on  Page  33) 


PACIFIC  CIRCULATORS 
ORGANIZE 


Californian*  Recognize  Value  of 
Information  Exchange  —  W.  J. 
Harrison,  Lo*  Angeles 
Herald,  President 


(by  telegbaph) 

San  Francisco,  Oct.  20. — The  Cali¬ 
fornia  Circulation  Managers’  associa¬ 
tion  has  been  organized  at  a  meeting 
in  Coronado.  A  good  representation 
was  present  and  detailed  plans  for 
future  work  were  perfected.  Ex¬ 
change  of  helpful  information  with 
other  circulation  organizations  was 
invited  and  the  1920  convention  will 
be  held  on  October  18-19,  1920,  in 
Sacramento.  Officers  are:  President, 
VV.  J.  Harrison,  Los  Angeles  Herald; 
First  Vice-President,  W.  F.  D,  Brown, 
Oakland  Tribune;  Second  Vice-Presi¬ 
dent,  George  A.  Fisher,  San  Francisco 
Chronicle;  Secretary-Treasurer,  Ed¬ 
win  L.  Simpkins,  San  Jose  Mercury- 
Herald;  directors,  R.  S,  Huffman, 
Fresno  Republican;  James  McClatchy, 
Sacramento  Bee;  L.  O.  Hammond, 
Redlands  Daily  Facts;  W.  V.  O’Far¬ 
rell,  San  Diego  Union;  Presley  Mal¬ 
lory,  San  Francisco  Bulletin;  A.  L. 
Parker,  Los  Angeles  Times;  S.  W. 
Powers,  Santa  Barbara  News;  Wil¬ 
liam  McKay,  Santa  Ana  Register;  J. 
R.  Brown,  Santa  Rosa  Republican. 


We*tern  New  Yorkers  Talk 
Over  Their  Problems 

Speaker  “Show*  Up’’  Claim  of  Maga¬ 
zines  to  Cover  All  Field* 
Adequately 


(by  telegraph) 

Rochester,  N.  Y.,  Oct.  21.— About 
seventy-five  prominent  country  news¬ 
paper  publishers,  members  of  the  West¬ 
ern  New  York  Publishers  Association, 
held  their  autumn  meeting  here  on  Sat¬ 
urday. 

Especial  interest  centered  on  the  ex¬ 
planation  of  W.  B.  Sanders  of  the  Nun- 
da  News  on  how  he  gets  cash  in  ad¬ 
vance  from  his  1200  subscribers  and  col¬ 
lects  all  advertising  bills  monthly.  Mr 
Sanders  also  pointed  out  that  time  and 
time  again  he  had  compared  his  cir¬ 
culation  with  the  national  magazines 
and  in  no  ca,se  did  they  cover  the  field 
adequately.  He  told  of  an  instance 
where  one  of  the  publications  claimed  to 
cover  Nunda  and  an  investigation 
showed  it  had  three  subscribers,  of 
which  he  was  one. 

William  H.  Beers,  a  prominent  in¬ 
surance  man  of  Rochester,  gave  a  talk 
on  salesmanship.  He  applied  it  to  news¬ 
paper  men,  saying  that  in  selling  sub¬ 
scriptions  publishers  should  show  their 
subscribers  the  advantage  that  they  are 
to  get  from  taking  the  paper  or  that 
which  the  merchants  are  to  get  in  buy¬ 
ing  advertising.  Real  frank  honesty  and 
service  counts  more  than  price. 

C.  R.  Lyddon  of  the  Lyddon  &  Han¬ 
ford  Agency,  Rochester,  talked  on 
“Publishers  Co-operating  with  National 
Advertisers.”  He  began  with  numerous 
concrete  illustrations  of  co-operation 
asked  by  national  advertisers.  Some  of 
these  were  very  reasonable,  while  some 
were  unreasonable.  The  publi.shers  are 
always  willing  to  give  full  information 
in  regard  to  the  class  of  subscribers 
they  have,  the  quality  of  their  readers 
and  the  purchasing  power  of  the  com¬ 
munity,  but  they  are  not  willing  to  take 
the  responsibility  of  selling  the  goods 
advertised,  Mr.  Lyddon  said. 

The  round  table  talks  developed  the 
fact  that  labor  is  very  scarce  among  all 
country  printers  of  Western  New 
York  and  the  prices  being  paid  for  help 
are  greater  than  ever  before.  Nearly 
all  of  the  publishers  have  all  the  busi¬ 
ness  they  can  handle,  both  in  advertis¬ 
ing  and  job  printing. 

John  E.  Dubois,  editor  of  the  New¬ 
ark  Union-Gazette,  presided  and  an¬ 
nounced  that  the  next  meeting  would  be 
held  the  third  Saturday  in  January. 

Some  of  the  small  newspapers  have 
a  ready  print  service  from  the  West¬ 
ern  Newspaper  Union.  They  get  their 
news  print  stock  free  from  the  Union, 
which  sells  the  advertising  space  very 
low.  The  association  passed  a  resolu¬ 
tion  repudiating  this  practice  as  detri¬ 
mental  both  to  the  newspapers  and  to 
legitimate  advertising. 


Way  mack  Managing  Editor 

Des  Moines,  Ia.,  Oct.  22. — W.  W. 
Waymack,  who  has  been  associate  editor 
of  the  Register  and  Tribune  for  the  past 
two  years,  has  been  made  managing  ed¬ 
itor.  W.  G.  Hale,  former  managing 
editor,  becomes  news  editor  of  the  Trib¬ 
une,  devoting  his  full  time  to  that  paper. 


Boston  Women  Open  Season 

Boston,  Oct.  21. — Mrs.  Rose  Moore 
Strong,  the  new  president,  presided  at 
the  first  literary  meeting  of  the  season 
of  the  New  England  Woman’s  Press 
Association  in  Hotel  Bellevue.  There 
was  a  large  attendance. 
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FEW  NEWSPAPERS  OUT 
OF  THE  A.  B.  C. 


Splendid  Growth  Reported  at  Direc¬ 
tor*’  Meeting — Recommend*  Sup¬ 
port  of  Member*  to  Tied-Up 
Publication* 


The  board  of  directors  of  the  Audit 
Bureau  of  Circulations,  at  its  monthly 
meeting  in  New  York  last  Friday,  went 
very  strongly  on  record  in  support  of 
its  publisher  members  in  the  New  York 
territory,  who  have  been  unable  to  issue 
weeklies  and  monthlies  during  the  past 
three  weeks  because  of  the  involved 
printing  labor  situation  in  New  York — 
5,000  “vacationists” — seceding  pressmen’s 
union — I.  W.  W.’s  and  some  Bolshevists. 

A  resolution  passed  unanimously  by 
the  board  of  directors,  bearing  the  sig¬ 
natures  of  L.  B.  Jones,  president,  and 
Stanley  Claguc,  managing  director,  was 
given  to  the  press  on  Friday  by  John 
Adams  Thayer,  executive  secretary  of 
the  Periodical  Publishers’  Association. 
The  resolution  of  loyalty  and  whole¬ 
hearted  support  was  as  follows: 

The  Re*olution 

“Rrsolved,  that  the  A.  B.  C.,  composed 
of  more  than  1,300  leading  publishers  of 
new.spapers,  farm-papers,  business  papers  and 
magazines,  national  advertisers  and  adver¬ 
tising  agents  (who  represent  5,463  adver¬ 
tisers)  of  the  United  States  and  Canada, 
recommends  to  the  advertisers  of  the  country 
that  they  pledge  their  unwavering  lupptirt 
to  those  publishers  who  are  resisting  the 
unreasonable  demands  involved  in  the  pres¬ 
ent  labor  controversy  in  the  printing  trades 
of  New  York  City; 

“And  it  is  further  recommended  that  any 
lost  insertions  of  advertisements,  due  to  de¬ 
lay  or  omission  of  i.ssues  by  the  publica¬ 
tions  affected,  be  reinstated  in  equivalent 
measure  at  the  earliest  practicable  date.” 

From  the  standpoint  of  attendance, 
the  meeting  of  the  board  was  the  best  in 
the  history  of  the  association.  L.  B. 
Jones,  chairman,  who  is  advertising  man¬ 
ager  of  the  Eastman  Kodak  Company, 
Rochester,  N.  Y.,  presided.  There  were 
present  Managing  Director.  Stanley 
Clague,  Chief  Auditor  D.  W.  Chandler 
and  the  following  directors: 

A.  W.  Erickson,  vice-president,  Erickson 
Company,  New  York;  W.  Laughlin,  second 
vice-president,  ,\rmour  &  Co.,  Chicago;  Henry 
\V.  Schott,  third  vice-president,  Montgomery, 
Ward  Sr  Co.,  Chicago;  W.  A.  Strong,  secre¬ 
tary.  Chicago  Tlailv  News;  E.  R.  Shaw,  treas¬ 
urer,  Power  Plant  Engineering,  Chicago;  B.  H. 
Bramble,  (,'anadian  Chewing  Gum  Company. 
I.td.,  Toronto;  Mason  Britton,  McGraw-Hill 
Company,  New  York;  George  E.  Cook,  Moth¬ 
er’s  Magarinc,  New  York;  (jeorge  VV.  Cushing, 
Hudson  Motor  Car  Company,  Detroit,  Mich. 

K.  R.  Davis,  General  Electric  Company, 
Schenectady,  N.  Y. ;  George  S.  Fowler,  Col¬ 
gate  &  Co.,  New  York;  O.  C.  Harn,  National 
Lead  Company,  New  York;  L.  L.  King,  Good¬ 
year  Tire  &  Rubber  Company,  Akron,  O.;  S. 
R.  Latshaw,  Butterick  Publishing  Company, 
■New  York;  P.  V.  Troup,  Uord  &  Thomas, 
Chicago;  William  A.  Whitney,  Phelps  Publish¬ 
ing  Company,  Springfield,  Mass.;  Marco  Mor¬ 
row,  Capper  Publications,  Topeka,  Kan. 

Marco  Morrow  was  elected  a  director 
to  succeed  Frank  E.  Long  of  the  Nation¬ 
al  Stockman  &  Farmer,  Chicago,  repre¬ 
senting  the  agricultural  division.  The 


absentees  were:  F.  H.  Squier,  A.  G. 
Lincoln  and  H.  Strong  Smith. 

The  usual  grist  of  routine  matters  oc¬ 
cupied  the  attention  of  the  board.  The 
managing  director  brought  out  the  fact 
that  membership  of  publisher  members 
is  now  very  close  to  100  per  cent. — not 
more  than  sixty  daily  and  Sunday  news¬ 
papers  in  the  United  States  having  over 
10,000  circulation  arc  not  now  members 
of  the  bureau.  Only  one  big  magazine 
and  only  three  small  farm  papers  arc 
now  outside  the  fold. 

The  financial  report  showed  that  the 
bureau  is  in  excellent  condition.  In 
spite  of  increased  costs,  substantial  prog¬ 
ress  was  made  in  the  accumulation  of 
reserves,  entering  the  new  quarter  with 
$30,000  cash  in  banks  and  $15,000  in¬ 
vested  in  Government  bonds. 

The  total  membership  of  the  bureau 
is  now  1,340. 

The  staff  of  35  expert  auditors,  under 
the  direction  of  the  managing  director 
and  Mr.  Chandler,  the  chief  auditor, 
have  perfected  the  service  so  that  the 
work  of  the  bureau  is  practically  up  to 
date.  For  the  past  eighteen  months  the 
auditors  have  been  averaging  2  audits  a 
month,  whereas  the  quota  is  only  87. 

It  developed  that  270  newspaper  audits 
came  due  on  October  1.  It  is  predicted 
that  these  audits  will  be  cleaned  up  by 
January  1. 

Having  come  to  within  almost  “reach¬ 
ing  distance,”  as  one  director  phrased  it, 
the  board  discussed  for  some  time  the 
possibility  of  advancing  the  standards  of 
service  to  advertiser  and  agency  mem¬ 
bers. 

Subscriptions  in  arrears  was  a  lively 
topic  of  discussion.  Several  members  of 
the  board  stated  that  the  publisher  would 
ultimately  come  to  realize  that  he  must 
sell  his  product  the  same  as  any  other 
commodity.  Instead  of  giving  a  year 
or  more  credit  to  a  subscriber,  it  was 
predicted  that  ultimately  publishers 
would  reach  a  basis  of  three  months.  It 
{Continued  on  Page  32) 


“OPEN  SHOP’’  IN  FORT  SMITH 


Decision  I*  Brought  About  by 
Compositor*’  Strike 

(by  telegraph) 

Ft.  Smith,  Ark.,  Oct.  21. — The  South¬ 
west  American  (morning),  the  Times- 
Record  (afternoon),  the  Union  Sen¬ 
tinel  (weekly),  and  all  the  job  printing 
plants  in  Fort  Smith,  will  have  “open” 
composition  rooms  in  the  future,  follow¬ 
ing  decision  by  publishers  and  propri¬ 
etors  after  the  local  typographical  union 
scale  committee  had  refused  the  final 
proffer  by  employers  of  a  counter  to  de¬ 
mands  by  the  printers  for  $45  per  week 
for  day  work  and  $48  per  week  for  night 
work  for  machinist  operators. 

The  papers  and  job  plants  closed 
down  October  4  and  have  been  closed 
since. 


AGREE  TO  3.65  PRICE  IN 
CANADA 


Reported  $85-90  a  Ton  Will  Be 
Charged  U.  S.  Consumer* 
for  Canadian  New*  Print 
in  1920 


(by  telegraph) 

Montreal,  Oct.  22. — As  a  result  of  a 
series  of  conferences  between  th  news¬ 
print  manufacturers  and  the  publishers, 
an  agreement  has  been  reached  under 
which  a  new  scale  of  prices  will  come 
into  effect.  The  new  prices  agreed  upon 
show  a  slight  advance  over  the  $3.65  per 
hundred  pounds,  which  was  set  by  Com¬ 
missioner  Pringle  some  months  ago. 

The  new  prices  have  to  be  submitted 
to  Commissioner  Pringle  for  his  ap¬ 
proval,  but  as  both  parties  made  conces¬ 
sions  and  came  to  an  arrangement  sat¬ 
isfactory  to  themselves  it  is  expected 
that  the  Paper  Commissioner  will  ap¬ 
prove  of  the  agreement  reached. 

In  this  connection  it  is  stated  that 
Canadian  newsprint  in  the  United  States 
will  sell  from  $85  to  $90  per  ton  early 
in  the  coming  year. 

It  is  stated  here  on  good  authority  that 
new  interests  are  after  control  of  the 
Brompton  Pulp  &  Paper  Company.  The 
stock  has  been  very  actively  traded  in 
and  sold  up  as  high  as  86.  One  report 
states  that  the  new  interests  are  Brtiish, 
while  another  “street”  rumor  is  to  the 
effect  that  the  Laurentide  Company  is 
after  control. 


MILL  RESERVES  DOWN 
TO  4  DAYS»  SUPPLY 


New*  Print  Stock*  Decrea*ed  11,088 
Ton*  in  U.  S.  and  Canada 
During  Month  of 
September 


The  39  companies  reporting  to  the 
News  Print  Service  Bureau  produced 
156,318  tons  and  shipped  164,151  tons 
during  September.  Shipments  ex¬ 
ceeded  production  by  7,833  tons.  Pro¬ 
duction  figures  include  2,720  tons  of 
hanging,  of  which  427  tons  were 
made  in  Canada.  The  average  daily 
production  of  news  print  paper  by 
the  mills  reporting  for  September 
amounted  to  103.1  per  cent,  of  the 
average  cfaily  output  during  the  three 
months  of  greatest  production  in 
1919. 

Production  by  the  United  States 
mills  during  the  first  nine  months 
of  1919  was  48,220  tons  or  6  per  cent, 
greater  than  during  the  same  months 
in  1918.  Canadian  production  during 
this  period  exceeded  that  of  the  nine 
months  in  1918  by  31,860  tons,  or  6 
per  cent.,  making  combined  produc¬ 
tion  of  the  39  reporting  companies 
80,080  tons,  or  6  per  cent,  greater 


than  in  the  first  nine  months  of  1918. 

Stocks  during  September  decreased 
7,016  tons  at  United  States  mill 
points  and  4,072  tons  at  Canadian 
mills,  making  total  stocks  11,088  tons 
less  on  September  30,  1919,  than  on 
August  31. 

The  decrease  in  the  United  States 
was  due  to  increased  shipments  and 
also  adjustment  made  by  one  of  the 
largest  companies.  Most  of  the  de¬ 
crease  in  Canadian  stocks  was  at 
British  Columbia  mills  which  made 
water  shipments. 

The  total  of  26,929  tons  on  hand 
at  mills  September  30  amounted  to 
slightly  more  than  4  days’  production. 


TO  ISSUE  MINNEAPOLIS  STAR 


New  Daily  to  Appear  in  December — 
Po*t  Re*uming 

(by  telegraph) 

Minneapolis,  Minn.,  Oct.  22. — It  has 
been  definitely  decided  that  the  Minne¬ 
sota  Daily  Star,  to  be  put  out  by  the 
Northwest  Publishing  Company,  will 
make  its  appearance  about  the  middle  of 
December.  The  company  is  capitalized 
at  $1,000,000,  a  quarter  of  which  already 
has  been  raised  in  subscriptions  of  $1(X) 
and  less.  A  new  building,  at  427  Sixth 
Avenue,  South,  is  well  under  way. 

Officers  are:  President  and  treasurer, 
Herbert  E.  Gaston;  vice-president, 
Thomas  Van  Lear;  secretary,  V.  Sulli¬ 
van  ;  editor-in-chief,  Herbert  E.  Gaston ; 
business  manager,  R.  S.  Phillips.  The 
Star  will  be  an  afternoon  paper,  but  will 
have  no  Sunday  edition. 

The  Minneapolis  Post  announces  it 
will  resume  publication  on  October  23. 


GEORGE  SMITH  JOINS  TRIBUNE 


M.  A.  Ro*e  Succeed*  Him  a*  Man¬ 
aging  Editor  of  Evening  Sun 

George  M.  Smith  has  resigned  as 
managing  editor  of  the  New  York  Even¬ 
ing  Sun  and  will  become  managing  ed¬ 
itor  of  the  New  York  Tribune  on  No¬ 
vember  7.  Mr.  Smith  severed  his  con¬ 
nections  with  the  Evening  Sun  on 
Thursday  of  last  week  and  is  now  in 
the  West  Indies. 

M.  A.  Rose,  former  night  city  editor 
of  the  morning  Sun,  succeeded  Mr 
Smith  on  the  Evening  Sun.  taking 
charge  Friday  morning.  Joseph  Cana- 
van,  of  the  Sun  staff,  succeeds  Mr.  Rose. 
No  changes  will  result  on  the  execu¬ 
tive  staff  of  the  Tribune  as  the  result 
of  Mr.  Smith’s  joining  that  paper,  as 
the  separate  position  of  managing  ed 
itor  has  been  vacant  for  some  time. 


Aurora  Ha*  a  Daily  Again 

.'VuRORA,  Mo.,  Oct.  21. — The  Daily  Ad¬ 
vertiser,  with  W.  B.  Lowrey,  as  editor, 
has  begun  publication.  There  has  been 
no  daily  here  since  the  suspension  of  the 
Daily  Light  some  months  ago. 
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S.  N.  P.  A.  ACTS  TO  SAVE 
NEWS  PRINT 


Authorizes  Appointment  of  '‘Commit¬ 
tee  of  Conservation  and  Concilli- 
ation”  to  Draw  Up  Plan  to 
Protect  Members 


(by  teleckaph) 

Nashville,  Tenn.,  Oct.  21.— The  ex¬ 
ecutive  committee  of  the  Southern 
Newspaper  Publishers’  Association,  in 
special  meeting  here  to-day,  passed  the 
following  resolution : 

“Extraordinary  conditions  in  the  pa¬ 
per  and  labor  markets  confront  the  pub¬ 
lishers  of  newspapers  in  the  South, 
which  conditions,  your  committee  be¬ 
lieves,  are  due  in  a  very  large  measure 
to  the  unusual  and  extravagant  use  of 
paper  by  the  majority  of  the  publishers 
themselves,  and  which  state  of  affairs 
will  grow  worse  in  the  future,  if  some 
vigorous  measure  of  paper  conservation 
is  not  promptly  put  into  effect. 

“In  our  opinion,  there  should  be 
worked  out  some  plan  for  the  conserva¬ 
tion  of  newsprint,  originating  where 
possible,  in  each  individual  city,  where 
publishers  are  largely  influenced  by  com¬ 
petitive  conditions,  and  in  order  to  de¬ 
vise  some  method  for  the  promotion  of 
conservation,  which,  in  many  cases  will 
require  a  better  understanding  and  spirit 
of  co-operation  among  publishers  in 
their  respective  cities, 

Consist  of  Five  Members 

“We  recommend  the  creation  of  a 
committee,  to  consist  of  five  members, 
to  be  appointed  by  the  president  of  the 
S.  N.  P.  R.,  and  to  be  known  as  the 
‘Committee  of  Conservation  and  Con¬ 
ciliation’ — this  committee  to  be  subject 
to  the  call  of  the  president  or  any  city 
group  of  publishers,  desiring  their  ser¬ 
vices. 

“It  will  be  the  function  of  this  com¬ 
mittee  to  at  once  prepare  and  submit  to 
the  executive  committee  of  the  associa¬ 
tion  for  adoption,  a  code  of  ethics  to 
govern  the  conduct  of  the  members  of 
the  association  wherever  located. 

’“It  will  also  be  the  duty  of  that  com¬ 
mittee,  upon  invitation  from  the  pub¬ 
lishers  of  any  city  within  the  territory 
of  the  S.  N,  P.  A.,  to  go  to  that  city 
and  endeavor  to  propose  such  conserva¬ 
tion  of  newsprint  as  local  conditions  may 
suggest. 

“When  the  committee  is  invited  to  go 
to  a  city,  it  is  understood  that  their  ex¬ 
penses  are  to  be  paid  by  the  publishers 
of  the  city  extending  the  invitation. 

“This  committee  should  have  a  meet¬ 
ing  as  soon  after  its  appointment  as  pos¬ 
sible,  to  prepare  the  code  of  ethics  and 
to  devise  ways  and  means  to  effect  the 
conservation  of  newsprint. 

“The  result  of  the  committee’s  sug¬ 
gestions  are  to  be  given  to  the  associa¬ 
tion,  through  its  secretary  as  early  as 
practical. 

“I.  P.”  Cuts  Off  Publisbers 

“Your  committee  urges  all  members 
to  adopt,  by  mutual  agreement  if  pos¬ 
sible,  practices  which  will  lead  to  a  re¬ 
duction  in  the  amount  of  paper  con¬ 
sumed,  and  if  unable  to  agree  locally  on 
such  plans,  to  call  on  the  assistance  of 
the  Committee  on  Conservation  and 
Conciliation. 

“■''he  secretary  should  at  once  notify 
all  members  that  the  services  of  the 
aboYC  committee  arc  available." 

It  was  announced  at  the  meeting  that 
the  International  Paper  Company  has 
notilied  a  number  of  Southern  custom¬ 
ers  that  it  will  be  unable  to  supply  them 
for  1920  and  has  suggested  that  .hey 
look  elsewhere.  The  executive  comrv’t- 
tec  wired  the  International  immediatc>y 
•wtfing  that  it  prorate  the  proposed  re¬ 


duced  production  for  1920  among  all 
its  present  customers. 

Charles  I.  Stewart  of  Lexington  re¬ 
ported  for  the  newsprint  committee  and 
a  lengthy  discussion  on  the  newsprint 
situation  followed.  The  consensus  of 
opinion  was  that  publishers  must  con¬ 
serve.  Plans  for  conservation  are  to  be 
put  before  S.  N.  P.  A.  members  imme¬ 
diately.  Major  E.  B.  Stahlman  reported 
for  the  legislative  committee  and  Walter 
Johnson  reported  on  the  permanent  of¬ 
fices  of  the  association. 

The  advertising  committee  also  pre¬ 
sented  applications  from  a  number  of 
advertising  agents  requesting  recognition 
by  the  association. 

A  resolution  was  passed  thanking 
Walter  G.  Bryan  for  the  splendid  ser¬ 
vices  he  rendered  the  S.  N.  P.  A. ;  also 
a  resolution  of  sympathy  to  the  Corpus 
Christi  (Tex.)  papers  because  of  their 
recent  flood  losses. 

Announcement  was  made  of  the  estab¬ 
lishment  of  a  school  for  linotype  appren¬ 
tices  in  Macon,  Ga.  The  machines  art 
ordered  and  the  school  soon  will  be  un¬ 
der  way. 

The  publishers  were  guests  of  the 
Rotary  Club  at  Luncheon  and  of  Col. 
Luke  Lea  at  dinner  and  golf  at  the 
Country  Club. 

The  meeting  all  through  was  very  en¬ 
thusiastic  in  addition  to  being  the  larg¬ 
est  committee  meeting  in  point  of  at¬ 
tendance  ever  held,  18  members  being 
present.  President  J.  H.  Allison  pre¬ 
sided.  The  entire  day  was  spent  in 
discussing  the  affairs  of  Southern  pub¬ 
lishers. 

An  address  of  welcome  was  made  by 
Governor  Roberts  of  Tennessee,  and 
was  responded  to  by  J.  L.  Wortham,  of 
Ft.  Worth,  Texas. 


LA  PRENSA  50  YEARS  OLD 


Big  Men  of  World  Congratulate 
Famous  Paper 

Buenos  Aires,  Oct.  20. — La  Prensa, 
the  oldest  newspaper  in  Argentina,  is 
celebrating  the  fiftieth  anniversary  of 
its  founding  in  1869.  A  fifty-page  spe¬ 
cial  edition  was  issued  in  honor  of  the 
event,  containing  letters  and  telegrams 
of  congratulation  from  President  Wil¬ 
son,  President  Poincare,  King  Alfonso, 
Premier  Lloyd-George,  Marshals  Foch 
and  Haig,  Gen.  Pershing  and  the  heads 
of  many  European  and  Latin-Amcrican 
governments. 

La  Prensa’s  staff  presented  Senor  Ez- 
quiel  Paz,  director  general  of  La  Pren.sa, 
with  a  gold  plaque  inset  in  onyx. 


STAR  OWNER’S  SON  WEDS 


Miss  Georgia  Berkeley  Becomes  Bride 
of  John  C.  Roberts,  Jr. 

St.  Louis,.  Oct.  20. — The  marriage  of 
John  C.  Roberts,  Jr.,  son  of  John  C. 
Roberts,  owner  of  the  Star,  and  Miss 
Georgia  Lee  Berkeley,  daughter  of  Mr. 
and  Mrs.  Charles  M.  Berkeley  of  St. 
Louis,  took  place  here  recently. 

The  young  couple  went  to  New  York 
on  their  wedding  trip.  Mr  Roberts,  is 
connected  with  the  Star. 


Decoration  For  King  Albert 

Kansas  City,  Mo.,  Oct.  17. — King  Al¬ 
bert  of  the  Belgians  will  be  decorated 
on  a  Santa  Fe  special  train  between  Em¬ 
poria  and  this  city  with  the  title  of 
honorary  state  commander  of  the  Mis¬ 
souri  American  Legion.  “Sid”  Hous¬ 
ton,  member  of  the  Kansas  City  Star 
staff  and  state  command'^r.  with  a  party 
from  the  legion,  will  board  the  train  at 
Emnoria  and  make  th**  presentation.  A 
gold  legion  badire.  with  a  ribbon,  will 
presented  to  the  king. 


EDUCATORS  AND  PRESS 
COME  TOGETHER 


150  Editors  Meet  with  American 
Association  Teachers  of  Journal¬ 
ism — H.  F.  Harrington 
Elected  President 


Ann  Arbor,  Mich.,  Oct.  19. — One 
hundred  and  fifty  Michigan  editors  at¬ 
tended  the  three-day  convention  of 
newspapermen,  held  in  conjunction  with 
the  annual  meeting  of  the  American  As¬ 
sociation  of  Teachers  of  Journalism,  at 
the  University  of  Michigan,  on  October 
16,  17,  18.  Besides  the  editors,  twenty 
teachers  of  journalism  were  present. 

So  successful  was  this  first  attempt  to 
bring  the  newspapermen  into  vital  con¬ 
tact  with  the  state  university  that  a  per¬ 
manent  organization  was  effected  to 
meet  annually  for  Journalists’  Week  at 
Ann  Arbor.  Prof.  John  Lewis  Brumm, 
director  of  the  School  of  Journalism  of 
the  University  of  Michigan,  was  elected 
president. 

Hear  of  “St.  Louis  Plan” 

The  discussion  that  naturally  at¬ 
tracted  the  widest  interest  was  that  pre¬ 
sented  by  Richard  L.  Stokes,  music  and 
dramatic  critic  of  the  St.  Louis-Post 
Dispatch,  who  explained  the  “St.  Louis 
Plan”  in  connection  with  the  topic, 
“Newspaper  Salaries — Are  They  What 
They  Ought  to  Be?”  The  plan  is  the 
method  for  the  organization  of  news¬ 
paper  workers  which  has  been  explained 
recently  in  detail  in  Editor  &  Publisher. 
“It-aims,”  said  Mr.  Stokes,  “at  fair,  lib¬ 
eral  and  friendly  relations  between  em¬ 
ployer  and  employe,  and  preserves  the 
American  principle  of  individual  initia¬ 
tive,  while  forfeiting  none  of  the 
strength  derived  from  confederation.” 

Discussing  the  same  topic,  Lee  A. 
White  of  the  Detroit  News  enumerated 
the  economic  factors  bearing  upon  the 
problem  of  new.spaper  salaries  and 
pointed  out  that  only  through  friendly 
co-operation  between  employer  and  em¬ 
ploye  could  the  ends  of  justice  for  both 
parties  be  attained. 

Other  speakers  on  the  extensive  pro¬ 
gram  contributed  much  to  the  occasion. 
William  Allen  White  recounted  his  early 
experiences  as  a  journalist  under  the 
subject,  “My  Courses  in  Journalism.” 
He  began  his  newspaper  adventures  at 
the  age  of  seveirteen  as  “devil,  compos¬ 
itor  and  star  reporter,  all  in  one.”  Pre¬ 
cision  and  brevity  were  acquired  by  Mr. 
White,  according  to  his  own  statement, 
through  a  burning  desire  to  spend  as 
little  time  as  possible  at  the  composition 
case,  so  that  he  might  spend  the  more 
time  with  “the  girl  around  the  cornet* 
at  the  Busy  Bee.”  Accordingly,  “the 
lure  of  the  Busy  Bee”  is  accredited  for 
any  virtue  of  terseness  which  his  style 
may  possess. 

Wide  Range  of  Discussion 

Ex-Governor  Chas.  S.  Osborn  opened 
the  convention  with  an  address  on  “The 
Fourth  Estate,”  in  which  he  emphasized 
the  increasing  responsibilities  of  the 
men  who  produce  our  newspapers. 

Prof.  J.  W  Cunliffe,  of  Columbia  Uni¬ 
versity,  outlined  the  university  subjects 
that  he  believes  should  be  pursued  pre¬ 
paratory  to  a  professional  study  of  jour¬ 
nalism.  He  indicated  the  need  for  a 
broad  background  of  culture  and  infor¬ 
mation  in  the  training  of  writers. 

“Newspaper  English”  was  analyzed 
by  Prof.  James  Melvin  Lee,  of  the 
School  of  Journalism  of  the  University 
of  New  York. 

Among  other  speakers  were  Prof. 
Ev''rett  W  Smith  of  Leland  Stanford 
University,  who  spoke  on  “Training  for 
Publicity”;  Prof.  John  B.  Waite,  of  the 


Michigan  Law  College,  who  considered 
the  legal  aspects  of  unit-ownership  of 
newspapers ;  and  Paul  Scott  Mowrer. 
Paris  correspondent  for  the  Chicago 
News,  who  explained  the  method  of 
work  in  big  assignments. 

“The  Newspaper  as  a  Public  Utility” 
was  the  subject  of  an  address  by  Ernest 
F.  Lloyd  of  Ann  Arbor,  in  which  he 
advocated  a  means  of  ready  legal  re¬ 
dress  for  mis-statement  of  fact  by  the 
press  whenever  such  statement  is  be¬ 
lieved  to  be  inimical  to  the  public  good. 

A  permanent  organization  of  news¬ 
papermen  effected  at  this  meeting  will 
aim  to  foster  a  high  professional  spirit 
among  journalists  of  the  state.  Through 
this  association  it  is  hoped  to  place  the 
resources  of  the  university  at  the  com¬ 
mand  of  editors  generally  and  to  iden¬ 
tify  the  Michigan  School  of  Journalism 
with  the  state  press.  It  is  confidently 
believed  that  the  academic  interests  of 
the  critical  study  of  journalism  and  the 
practical  requirements  of  the  newspaper 
office  may  thus  be  unified. 

At  the  conclusion  of  the  convention 
the  American  Association  of  Teachers 
of  Journalism  elected  the  following  offi¬ 
cers:  President,  Prof.  H.  F.  Harring¬ 
ton,  University  of  Illinois;  vice-presi¬ 
dent,  Prof.  Everett  W.  Smith,  Leland 
Stanford  University;  secretary.  Prof 
John  Lewis  Brumm,  University  of 
Michigan. 

The  executive  committee  will  consist 
of  Prof.  J.  W.  Cunliffe,  Columbia  Uni¬ 
versity,  and  Prof.  N.  A.  Crowford, 
Kansas  State  Agricultural  College. 

Striking  Writers  Elstablish 
Own  Daily  Paper 

Company  Incorporated  to  Publish 
Morning  and  Sunday  Reporter 
in  New  Haven 


(by  telegraph) 

New  Haven,  Conn.,  Oct.  21. — As  a 
climax  of  the  disagreement  between  the 
news  writers  and  owners  of  the  four 
daily  papers,  the  Writers’  Equity  Asso¬ 
ciation  announces  that  a  new  morning 
daily  and  Sunday  newspaper  will  enter 
the  local  field  about  November  1. 

Since  September  15,  the  association 
has  been  issuing  a  daily,  called  the  Re¬ 
porter,  but  has  lacked  mechanical  facili¬ 
ties.  The  announcement  of  expansion 
says : 

“Boston  newspaper  men  have  proffered 
capital,  guarantees  of  independence,  rec¬ 
ognition  of  the  writers’  demands  on 
salaries  and  conditions,  and  to  insure 
their  carrying  out,  offered  the  writers 
a  block  of  stock  that  will  amply  protect 
them. 

“The  terms  have  been  accepted,  the 
publishing  company  incorporated  and 
the  plant  is  now  being  assembled.  The 
publication  will  be  known  as  the  New 
Haven  Reporter,  with  offices  at  686-692 
Chapel  street,  in  the  heart  of  the  busi¬ 
ness  district.  Practically  all  of  the 
writers  on  strike  will  be  provided  for, 
the  most  able  to  make  up  the  editorial 
staff  and  the  others  to  be  distributed 
through  the  business,  advertising  and 
circulation  departments  under  capable 
managers  in  those  branches;  The  paper 
will  sell  for  two  cents  daily  and  three 
cents  Sunday.” 

The  Reporter  Publishing  Company  of 
New  Haven  has  filed  a  certificate  of  in¬ 
corporation  in  the  office  of  the  secretary 
of  state  for  the  publication  of  a  daily 
newspaper.  The  capital  is  $50,000,  di¬ 
vided  into  2,000  shares  of  the  par  value 
of  $25  each.  The  corporation  will  begin 
business  on  $75,000.  The  incorporators 
are  Garry  J.  Finley  and  Johii  T.  Flyn« 
of  New  Haven,  and  Michael  J.  Flynn 
of  Boston. 


Editor  &  Publisher  for 


BRITISH  PUBLISHERS  DEMAND  A  VOICE 
IN  ALL  LABOR  CONTROVERSIES^ 


Many  Wage  Adjustment 
Questions  Under  Consid¬ 
eration — Robinson  Now 
Edits  Lloyds  News. 

By  Herbert  C.  Ridout 
London  Editor.  Editor  &  Publisher. 

Y^ANY  and  sundry  are  the  changes 
in  wages  and  hours  in  various 
liraiiches  of  the  printing  trade,  and,  of 
course,  newspapers  are  materially  af¬ 
fected.  The  Typographical  Association 
liave  effected  some  such  changes,  the 
Printing  and  Kindred  Trades’  Federa¬ 
tion  have  acted  in  others,  and  in  not  a 
few  instances  they  have  been  brought 
into  being  without  consultation  of  the 
big  newspaper  interests  frequently  in¬ 
volved. 

This,  obviously,  could  not  remain  so, 
and  the  Newspaper  Society,  the  oldest 
newspaper  organization  in  the  country, 
with  a  membership  of  some  six  to  seven 
hundred  firms,  through  its  Secretary, 
Frank  Bird,  made  a  spirited  protest  to 
the  Printing  and  Kindred  Trades’  Fed¬ 
eration,  pointing  out  that  agreements 
regarding  hours  and  labor,  affecting  the 
working  of  newspaper  offices,  were  be¬ 
ing  entered  into  without  their  being 
consulted,  and  that  in  future  they  can¬ 
not  recommend  their  members  to  ac¬ 
cept  any  settlements  in  which  the  Society 
had  not  taken  part. 

The  result  was  an  acknowledgment  by 
the  Federation,  and  a  statement  that  the 
representation  of  the  Society  as  em¬ 
ployers  of  members  of  the  Federation 
would  be  welcomed  by  the  Societies 
when  questions  of  hours  and  working 
conditions  are  under  review,  a  recogni¬ 
tion  which  gives  the  Newspapey  Society 
a  proper  voice  in  all  future  settlements. 

.\t  present  the  matters  under  discus- 
■'ion  affecting  newspaper  interests  are 
wages  of  electrical  fitters,  linotype  op¬ 
erators,  news  workers,  reporters  and 
journalists  (lirought  forward  by  the 
National  Union  of  Journalists),  free 
lance  journalists  (under  review  by  the 
Institute  of  Journalists  at  their  Confer¬ 
ence). 

W.  S.  Robinson  Now 

Editor  of  Sunday  Lloyds  News 

ONE  of  the  most  famous  of  British 
Sunday  papers  with  a  family  repu¬ 
tation  extending  to  nearly  a  century  has 
just  made  an  important  editorial  change. 
Formerly  the  property  of  Edward 
Lloyd,  Ltd.,  Lloyds  News  was  edited  by 
the  veteran  Thomas  Catling,  subsequent¬ 
ly  passing  into  the  ownership  of  United 
Newspapers,  Ltd.,  under  Robert  Donald, 
who  placed  it  in  charge  of  E.  A.  Per¬ 
ris.  When  Mr.  Donald  severed  his  con¬ 
nection  consequent  upon  Sir  Henry  Dal- 
ziel’s  acquisition  of  the  Daily  Chronicle 
and  Lloyds  News,  E.  A.  Perris  took 
the  editorship  of  the  former  in  addition 
and  it  is  under  his  control  during  the 
past  twelve  or  fourteen  years  that 
Lloyds  has  developed  into  one  of  our 
most  modern  and  pushing  Sunday  jour¬ 
nals.  Since  last  October,  at  the  request 
of  Sir  Henry  Dalziel,  Mr.  Perris  has 
not  relinquished  in  any  degree  his  asso¬ 
ciation  with  Lloyds  until  this  month. 

Now,  Sir  Henry  Dalziel  has  appoint¬ 
ed  W.  S.  Robinson  as  editor  of  Lloyds 
News,  Mr.  Robinson  having  been  edi¬ 
tor  of  the  Hulton  picture  paper,  the 
Daily  Sketch,  with  practically  a  million 
circulation,  for  the  past  five  years. 
Prior  to  that  Mr.  Robinson  edited  the 


Manchester  Daily  Dispatch,  another 
property  of  Sir  Edward  Hulton,  for 
four  years.  H.  G.  Lane  becomes  editor 
of  the  Daily  Sketch. 

New  Sunday  Paper 
Run*  “Mutt  &  Jeff’’ 

That  Bud  Fisher’s  “Mutt  and  Jeff’’ 
look  like  repeating  in  England  their 
home  triumph  is  evident  from  the  grad¬ 
ual  spread  of  the  publication  of  the 
cartoons  of  those  irrepressibles. 

Introduced  by  Mr.  Blumenfeld  in  the 
Daily  Express  and  Sunday  Express,  they 
are  now  features  of  a  new  weekly 
newspaper,  the  Sunday  Sun,  issued  at 
6  cents  from  the  offices  of  the  North 
Mail  in  Newcastle-on-Tyne. 

Among  other  papers  also  running  the 
Bud  Fisher  cartoons  is  the  Evening 
Times  of  Glasgow,  and  as  there  are  no 
keener  critics  of  humor  than  the  hard- 
headed  Northerners  and  Scotsmen  in 
the  two  districts  thus  covered,  it  may 
be  taken  that  these  are  probably  the 
severest  tests  to  which  Fisher’s  work 
has  been  subjected. 

In  view  of  this  wide  adoption  of  one 
type  of  American  cartoon  it  is  consid¬ 
ered  highly  probable  that  one  or  two 
other  popular  types  of  the  Sunday  comic 
sections  will  shortly  be  introduced  to 
British  newspaper  readers. 


GENERAL  DISCUSSION 
IN  NEW  ENGLAND 

Circulation  Managers  Abolish  “Set 
Program’’  at  Meeting  and  Join 
in  Exchange  of  Opinion 
and  Information 

By  H.  M.  Wheeler 
President  N.  E.  A.  C.  M. 

(by  telegraph) 

Hartford,  Conn.,  Oct.  18. — Everyone 
present  at  the  October  meeting  of 
of  New  England  Association  of  Cir¬ 
culation  Managers,  at  the  Hotel  Kim¬ 
ball,  Springfield,  on  October  15,  was 
“on  the  program,”  as  the  usual  “set 
papers”  were  displaced  by  fifteen 
questions  for  general  discussion  and 
every  man  in  the  hall  demanded  and 
received  a  chance  to  express  his 
views. 

All  of  the  questions  were  of  prac¬ 
tical  interest  to  circulation  men,  and, 
while  they  covered  a  large  part  of 
the  newspaper  selling  field,  several 
members  put  questions  of  their  own 
before  the  gathering.  A  paper  on 
the  use  of  premiums  by  newspapers, 
which  was  read  by  G.  A.  Stewart  at 
the  recent  meeting  of  the  Interstate 
Circulation  Managers’  Association, 
was  in  strong  demand.  (It  was 
printed  in  Editor  &  Publisher  at  the 
time.) 

Topic*  of  DiscuBBion 

Other  questions  which  were  dis¬ 
cussed  were: 

Street  sales  promotion  for  morninjr  papers. 
Bonding  for  carriers.  Is  it  possible,  and  if  so, 
how? 

Advantage  or  disadvantage  of  a  non-return¬ 
able  basis.  How  to  overcome  miscount  in 
bundles. 

What  economies  are  practiced  in  the  use 
of  rope  and  wrapping  paper. 

Branch  distributing  stations. 

Boys’  clubs. 

Best  methods  for  handling  a  crew  of  can¬ 
vassers. 

Best  methods  for  launch  new  editions — 
daily  and  Sunday. 

Women  canvassers — are  they  a  success? 

What  are  good  promotion  schemes  for  a 
paper  that  dors  not  use  premiums  or  popu¬ 
larity  contests? 


How  many  newspapers  show  a  gain  in  cir¬ 
culation  for  six  months  ending  September  30 
over  the  six  months  ending  March  31,  1919? 

What  is  the  most  simple  and  most  accurate 
way  of  keeping  draw  sheets  and  ledger  ac¬ 
counts  in  a  daily  and  Sunday  newspaper? 

Effect  of  ‘‘late  starts”  on  circulation. 

What  successful  plan  has  been  used  on 
afternoon  papers  to  promote  circulation  in 
rural  districts? 

N.  Y.  Association  Invites 

Following  the  opening  of  the  con¬ 
vention  at  10  a.  m.,  a  letter  was  read 
from  President  James  McKernan  of 
the  New  York  State  Circulation  Man¬ 
agers’  Association,  inviting  the  New 
Englanders  to  attend  the  Empire 
State  meeting  in  Watertown  the  next 
week. 

S.  J.  Moore,  of  the  Crowell  Pub¬ 
lishing  Company,  described  the  sys¬ 
tem  used  to  gain  circulation  for  the 
Crowell-Collier  Magazine.  He  dis¬ 
cussed  clubbing  plans,  the  work  of 
the  field  crews  under  experienced 
managers,  and  the  proper  training  of 
canvassers. 

Sherman  H.  Bowles,  General  Man¬ 
ager  of  the  Springfield  Republican, 
and  G.  M.  Peterson,  assistant  pub¬ 
lisher  of  the  Springfield  Union,  were 
the  chief  speakers  at  the  association’s 
luncheon.  Richard  Hooker,  publisher 
of  the  Republican,  was  scheduled  to 
speak,  but  was  unexpectedly  called 
to  New  York. 

Election  in  January 

The  annual  election  of  officers  will 
be  held  at  the  next  meeting  in  Bos¬ 
ton,  on  January  21,  1920. 

Among  those  present  and  the  peo¬ 
ples  they  represent  were: 

Brockton  Times,  L.  W.  Corbett:  Fall 
River  Herald,  Andrew  F.  Boyle;  Hartford 
Courant,  R.  C.  Webster  and  P.  F.  Viets; 
Hartford  Times,  H.  M.  Wheeler:  Lewiston 
Journal,  Harold  Morriarity;  Lowell  Courier- 
Citizen,  W.  G.  Spence;  Manchester  Union- 
Leader,  W.  E.  Potter;  Meriden  Record,  W. 

C.  Smith:  New  Bedford  Standard,  George 
H.  Reynolds. 

New  Haven  Journal-Courier,  H.  R.  Fricken- 
haus;  New  London  Day,  O.  G.  Andrews; 
Springfield  Republican,  R.  H.  Beach,  E.  J. 
Kelly,  E.  C.  Johnson  (retired);  Springfield 
Union,  D.  W.  Nolan;  Stamford  Advocate, 
William  Crabbe;  Woonsocket  Call,  C.  W. 
Palmer:  Worcester  Po.st,  E.  W.  McCarthy; 
Worcester  Telegram,  R.  H.  Christy;  Crowell 
Publishing  Company,  S.  J.  Moore. 

TORGERSON  JOINS  SPARROW 

Managing  Editor  of  Birmingham 
Ledger  Will  Head  New  Dept. 

Birmingham,  Ala.,  Oct.  20. — Edwin 

D.  Torgerson,  for  four  years  in  the 
editorial  department  of  the  Birmingham 
Ledger,  the  last  two  as  managing  edi¬ 
tor,  has  resigned  to  become  manager  of 
the  publicity  department  of  the  Sparrow 
Advertising  Agency  of  Birmingham. 

The  department  which  he  heads  with 
the  Sparrow  agency  is  a  new  departure 
in  Birmingham  advertising.  It  repre¬ 
sents  the  publicity  department  of  the  in¬ 
dustrial  corporations  and  organizations 
of  capital  and  business  men,  furnishing 
a  news  service  to  all  newspapers  in  the 
territory  which  consists  of  a  class  of 
information.  In  addition  to  service  to 
clients  of  this  nature,  the  firm  also  un¬ 
dertakes  specialized  publicity  for  the 
“drives,”  campaigns  and  movements  of 
that  nature. 

Associated  with  Mr.  Torgerson  is 
Hugh  Sparrow,  son  of  the  president 
and  founder  of  the  agency,  who  was 
formerly  on  the  reportorial  staff  of  the 
Ledger  and  later  was  sporting  editor  of 
the  Nashville  Banner.  He  recently  re¬ 
turned  from  military  service. 

Nichols  Succeeds  Dillon 

Kansas  City,  Mo.,  Oct.  20. — Floyd  B. 
Nichols,  who  prior  to  his  army  service, 
was  field  man  and  assistant  editor  of 
the  Capper  h'arm  Press,  has  succeeded 
Charles  Dillon,  resigned,  as  managing 
editor. 


UNJUSTLY  CRITICIZED 
SAYS  BURLESON 

Postmaster-General  Defends  Policies 
in  Address  Before  National  Hard¬ 
ware  Convention — Reiterates 
Newspaper  Burden  Story 

Atlantic  City,  N.  J.,  Oct.  15. — Post¬ 
master-General  Burleson  appeared  today 
before  the  2,000  delegates  attending  the 
convention  of  the  American  Hardware 
Association,  and  defended  himself  and 
his  policies  against  the  criticism  which 
has  been  levelled  against  his  Adminis¬ 
tration.  He  spoke  for  nearly  two  hours. 

He  said  he  was  not  “a  popular  hero” 
of  the  newspapers  or  an  idol  of  the 
magazine  writers,  but  did  not  intend  to 
say  any  “ugly  things,  although  I  have 
had  provocation  and,  some  people  seem 
to  think,  justification.  It  is  hard  indeed 
when  we  are  serving  but  one  master  to 
so  perform  our  duties  so  as  not  to  re¬ 
ceive  complaints,  but  when  an  official 
is  serving  100,000,000  it  would  be  a  mir¬ 
acle  to  avoid  criticism.  But  I  haven’t 
any  complaint  to  make,”  Mr.  Burleson 
said. 

He  then  took  up  the  various  war  ac¬ 
tivities  that  had  been  forced  on  the  de¬ 
partment. 

“One  of  the  tasks  turned  over  under 
the  espionage  measure  called  for  the 
department  to  read  the  newspapers  in 
order  to  prevent  any  vicious  literature 
from  reaching  the  people,”  he  said.  “I 
was  denounced  from  one  end  of  the 
country  to  the  other  as  an  autocrat,  a 
tyrant,  a  slave-driver  and  the  son  of 
owner  of  slaves.” 

He  said  he  had  made  the  parcel  post 
system  produce  revenue  and  that  he  had 
awakened  one  morning  to  find  that  five 
of  the  most  influential  publishers  in  the 
country  had  taken  steps  to  repeal  the 
act. 

“Although  I  exerted  every  bit  of  my 
influence  at  my  command,  the  measure 
was  only  defeated  by  one  vote  in  the 
Senate.  If  I  had  been  a  jelly-fish  or 
looking  for  popularity,  I  would  have 
pulled  in  my  horns,  but  I  was  looking 
out  for  the  interests  of  the  country. 

“Newspapers  and  the  magazines  have 
not  been  bearing  their  just  proportion 
of  the  cost  of  maintaining  the  postal 

service.”  -  - - 

Senste  After  Minor 

Washington,  Oct.  18. — Investigation 
by  the  Senate  Judiciary  Committee  of 
the  activities  of  Robert  A.  Minor,  a  for¬ 
mer  newspaper  correspondent,  who  was 
arrested  at  Coblenz  on  charges  of  dis¬ 
tributing  Bolshevik  propaganda  among 
American  troops,  was  authorized  today 
by  the  Senate.  Adoption  of  a  resolution 
by  Senator  King,  Democrat,  of  Utah, 
followed  the  failure  of  the  War  De¬ 
partment  to  reply  to  two  resolutions 
by  the  Senate  asking  for  information 
regarding  Minor. 

Bookbinders  Arbitrating 

Kansas  City,  Mo.,  Oct.  20. — Pending 
arbitration,  the  350  bookbinders  of  this 
city,  who  went  on  strike  here  October 
10,  have  returned  to  work  on  the  ad¬ 
vice  of  Walter  N.  Reddick,  international 
vice-president  of  their  organization.  The 
men  will  receive  $35  a  week  and  the  girl 
helpers  $16  a  week,  pending  settlement. 
The  men  asked  $44  for  a  48-hour  week, 
$9  more  than  the  St.  Louis  scale,  while 
the  women  asked  $22  for  a  48-hour 

week.  - -  — 

Mystery  in  Madison’s  Injury 

Kansas  City,  Mo.,  Oct.  20. — Clainle 
C.  Madison,  an  Associated  Press  man 
and  formerly  a  lieutenant  in  the  army, 
is  suffering  from  injuries,  for  which  he 
is  unable  to  give  a  correct  account. 


ADVERTISERS  SUPPORT 
TIED-UP  MEDIA 

“A.  N.  A.”  and  “A.  B.  C.”  Urge 
Members  to  Run  Full  Schedules 
in  Publications  Held  Up  by 
Printers 

The  printing  industry  tie-up  in 
New  York  shows  no  improvement. 

A  few  broadsides  of  personalities 
wore  exchanged  between  the  interna¬ 
tional  pressmen’s  and  the  typographical 
union’s  officers  and  the  local  officials, 
but  nothing  happened  to  bring  any  relief. 

A  bit  of  encouragement,  however, 
was  given  the  suspended  publications 
by  the  Association  of  National  Ad¬ 
vertisers,  and  the  Credit  Bureau  of 
Circulations,  both  of  which  passed 
resolutions  in  which  they  recom¬ 
mended  to  the  members  of  the  asso¬ 
ciation  that  they  pledge  to  the  pub¬ 
lishers  the  extension  of  their  con¬ 
tracts  to  cover  the  amount  of  adver¬ 
tising  already  arranged,  and  to  that 
end  that  they  adjust  t^eir  advertising 
schedules  to  the  publishers’  conven¬ 
ience. 

C.  F.  U.  Ordered  to  Rescind  Sympathy 

It  was  further  stated  in  the  reso¬ 
lutions  that  “we  deprecate  the  action 
of  any  organization  of  printers  which 
not  only  disregards  its  contracts  to 
maintain  mutually  agreed  schedules, 
but  which  also  refuses  to  submit  its 
alleged  grievances  to  arbitration.” 

The  secretary  of  the  Central  Fed¬ 
erated  Union  received  a  letter  from 
Frank  Morrison,  secretary  of  the 
American  Federation  of  Labor,  or¬ 
dering  that  the  central  body  imme¬ 
diately  sever  relations  with  the  seced¬ 
ing  unions  and  rescind  the  resolu¬ 
tions  in  which  it  extended  sympathy 
to  them. 

At  the  same  time  another  publi¬ 
cation  was  issued  without  the  use  of 
typesetters.  The  weekly  edition  of 
the  Daily  Star  of  Long  Island  City 
was  brought  out  by  the  use  of  plates 
photo-engraved  from  typewritten 
sheets  after  the  printers  went  on 
“vacation.” 

The  experiment  was  so  successful 
that  the  main  edition  of  the  Daily 
.Star,  an  afternoon  paper,  will  be  pub¬ 
lished  twice  this  week  by  the  same 
method. 

Newspaper  Issues  on  Typewriter 

The  typewritten  copy  will  be  writ¬ 
ten  six  inches  to  the  line,  single¬ 
spaced  and  pasted  on  “dummies” 
fifty  per  cent  larger  than  the  usual 
page  size.  There  will  be  four  col¬ 
umns  and  the  main  heads  on  the 
first  page  will  be  lettered  in  India 
ink.  The  other  heads  will  be  in 
typewriter  caps. 

By  condensing  the  news  stories 
and  dispensing  with  large  headlines, 
it  is  estimated  that  about  90  per  cent 
of  the  usual  local  news  will  be  print¬ 
ed.  The  Daily  Star  ordinarily  goes 
to  press  at  1:30  every  afternoon,  and 
the  main  disadvantages  of  this  new 
method  of  getting  out  a  paper  is 
that  it  precludes  the  possibility  of 
getting  in  late  news,  as  the  copy  for 
the  engraver  has  to  go  out  five  or  six 
hours  ahead  of  press  time. 

The  advertising  pages  are  made  up 
from  clippings  of  standing  ads  and 
foreign  ads  where  copy  is  furnished 
in  mats  or  proofs.  These  are  pasted 
on  the  “dummy”  and  a  reasonable 
amount  of  filler  clipped  from  other 
papers  and  proofs  from  various  fea¬ 
ture  syndicates  are  added  to  liven  up 
the  ad  pages. 

The  pages  on  which  these  clippings 
are  reproduced  are  made  a  trifle 


larger  than  the  regular  page,  as  there 
is  a  shrinkage  of  about  a  half  inch 
at  the  sides  and  ends. 

The  “dummy”  on  which  the  type¬ 
written  copy  is  pasted  is  fifty  per 
cent  larger  than  the  usual  page  size 
in  order  to  allow  of  a  reduction  of 
about  one-third.  As  the  Star  is  ordi¬ 
narily  seven  columns  wide  and  has 
columns  twenty  inches  long,  the 
“dummy”  size  was  made  24}4  inches 
by  30^2  inches. 

The  “vacation”  of  the  compositors 
affects  the  Star  because  it  has  a  large 
job  printing  plant  and  has  been  clas¬ 
sified  as  a  job  shop.  The  publishers 
offered  to  put  the  compositors  on  the 
newspaper  scale,  which  meant  shorter 
hours  and  more  pay,  but  “Big  Six” 
would  not  consent  to  the  change,  al¬ 
though  the  men,  themselves,  were 
eager  to  accept  this  arrangement. 
About  eighteen  compositors  are  out. 

The  Star  Publishing  Company  is  a 
member  of  the  Printers’  League  and, 
as  such,  intends  to  stick,  no  matter 
how  long  the  strike  lasts. 

Magazines  Move 

The  Hearst  magazines  announced 
their  permanent  removal  to  Chicago, 
and  McClure’s  Magazine  is  being 
printed  in  Cincinnati.  Many  of  the 
other  magazines  are  being  printed 
out  of  town  in  the  emergency. 

Leon  H.  Rouse  and  other  officers 
of  “Big  Six”  typographical  union 
conferred  at  length  Monday  after¬ 
noon  with  Col.  William  Green  and 
other  representatives  of  the  Printers’ 
League,  but  without  reaching  any 
definite  conclusion.  As  before,  the 
employers  refused  to  recognize  Mr. 
Rouse  as  a  representative  of  the 
striking  pressmen  and  feeders  and 
talked  with  him  solely  on  the  ques¬ 
tion  of  the  demands  made  by  his  own 
union. 

They  reiterated  their  willingness  to 
arbitrate  all  points,  including  the 
question  of  hours,  but  Mr.  Rouse 
again  refused  to  agree  to  the  latter 
proposal. 

As  the  Editor  &  Publisher’s  forms 
closed,  members  of  “Big  6”  local  of 
the  I.  T.  U.  were  holding  a  meeting 
to  decide  whether  10  per  cent,  should 
be  levied  on  wages  of  the  members 
to  provide  a  fund  “to  alleviate  the 
distress  caused  to  members  of  ‘Big 
Six’  by  the  lockout  of  pressmen  and 
the  feeders.”  At  the  meeting  held  a 
week  before  it  was  voted  to  return 
to  the  men  the  10  per  cent,  assess¬ 
ments  which  had  been  collected  into 
an  “emergency  fund”  at  that  time. 

A  speakers’  bureau  will  be  organ¬ 
ized  for  the  purpose  of  sending  out 
men  to  explain  the  position  of  “Big 
Six”  to  all  the  unions  throughout 
the  city. 

The  New  York  stereotypers  decided 
to  maintain  their  affiliation  with  the 
international  union. 

Building  in  Perth  Amboy 

Perth  Amboy,  N.  J.,  Oct.  22. — Con¬ 
tracts  have  been  signed  for  the  erec¬ 
tion  of  a  new  home  for  the  Evening 
News,  on  the  northwest  corner  of  Mad¬ 
ison  avenue  and  Jefferson  street,  cov¬ 
ering  a  plot  60  by  100  feet.  The  build¬ 
ing  will  be  of  brick,  two  stories  high. 
A  Hoe  quadruple  press  will  be  installed 
as  soon  as  the  pressroom  is  ready. 

Knox  Under  Operetion 

lNDEPE>n)ENCE,  Kan.,  Oct.  22. — Earl 
Knox,  mechanical  superintendent  of  the 
Reporter,  who  received  a  gunshot  wound 
in  an  accident  several  years  ago,  has 
undergone  an  operation  to  stave  off  am¬ 
putation  of  his  leg. 


“THREE  I”  CIRCULATORS 
MEET  IN  JOLIET 

IllinoU,  Indiana  and  Iowa  Managers 

Get  Together  for  First  Time — 
Discuss  Care  of  Boys 

and  Carriers 

(by  telegrafh) 

Joliet,  III.,  Oct.  21. — The  sixth  semi¬ 
annual  convention  of  the  Circulation 
Managers  .\ssociation  of  Illinois  met  in 
the  Chamber  of  Commerce  rooms  to¬ 
day.  President  Edwin  F.  Gardner  pre¬ 
sided.  William  C.  Barber,  Mayor  of 
Joliet,  made  the  address  of  welcome. 

A.  S.  Leckie,  president  of  the  Joliet 
Printing  Company,  received  the  circu¬ 
lators  in  behalf  of  the  local  publishers, 
W.  P.  Lovett  responding. 

The  membership  committee  reported 
eight  new  members  from  Indiana,  Illi¬ 
nois  and  Iowa.  This  is  the  first  meet¬ 
ing  with  Indiana  and  Iowa  circulators 
setting  as  members. 

Those  present  are: 

G.  W.  Moore,  Davenport  (la.) 
Times ;  G.  Richard  Ames,  Belvidere 
(Ill.)  Republican;  J.  A.  Beckett,  De¬ 
catur  (Ill.)  Review;  Jay  P.  Burdick, 
Elgin  (Ill.)  News;  V.  A.  Capsett, 
Ottawa  (Ill.)  Republican-Times;  C.  D. 
Chaffel,  Aurora  (Ill.)  Beacon-News; 
W.  H.  Coonradt,  Decatur  (Ill.)  Review; 
Leo  H.  Danley,  Fort  Madison  (la.) 
Democrat ;  Clarence  Eyster,  Peoria 
(Ill.)  Star;  G.  S.  Galloway,  Rockford 
(Ill.)  Register-Gazette;  E.  F.  Gardner, 
Elgin  (Ill.)  Courier;  E.  C.  Hewes,  Dan¬ 
ville  (Ill.)  Commercial-News;  W.  C. 
Hunter,  Quincy  (Ill.)  Journal;  J.  Paul 
Kienzle,  Springfield  Journal ;  W.  P. 
Lovett,  Bloomington  (Ill.)  Pantagraph; 
Roy  Panish,  Decatur  Herald ;  George 
Schmid,  Indianapolis  (Ind.)  News; 
Leo  A.  Sharkey,  Alton  (111.)  Telegraph; 
Vattier  Snyder,  Indianapolis  News;  J. 

J.  Welnitz,  Joliet  (Ill.)  Herald;  Horace 
Degrush,  Perry  Chief ;  Archie  A.  Mur¬ 
ray,  Aurora  (Ill.)  Beacon-News. 

G.  S.  Galloway  of  the  Rockford  (Ill.) 
Register-Gazette,  told  of  the  benefits  to 
be  derived  from  publishing  Carriers’ 
Bulletins.  He  said : 

"My  foremost  aim  has  always  been  to  work 
with  and  for  the  best  interests  of  my  carriers 
and  ftive  them  a  business  education  in  sales- 
man.ship  and  collecting  and  the  direct  results 
from  this  work  cau.sed  me  several  years  ago  to 
publish  a  small  four-page  Rulletin  for  the  car¬ 
riers. 

"In  this  Bulletin  I  publish  a  list  of  prizes 
to  be  given,  talking  joints  on  our  paper  to 
be  used  in  soliciting  new  subscribers,  carrier’s 
record  of  increase  or  decrease  in  his  draw,  for 
previous  month,  the  number  of  new  subscrip¬ 
tions  he  secures  and  also  the  number  of  com¬ 
plaints  he  receives  with  the  amount  of  money 
he  earns. 

"The  benefits  derived  from  same  are  a  more 
perfect  delivery  service;  •  our  complaints  re¬ 
duced  to  a  minimum;  a  more  enthusiastic 
bunch  of  solicitors  and  a  well  posted  carrier 
force.  And  as  the.se  Bulletins  are  mailed  di¬ 
rect  to  the  bov’s  home,  his  parents  see  and 
read  them  and  know  just  what  their  boys  are 
doing  and  earning. 

"An  illustration;  Before  publishing  our 
Bulletin,  if  we  discharged  a  boy  for  poor  de¬ 
livery  service  we  were  sure  to  get  a  call  from 
his  parents  and  after  a  lengthy  explanation  of 
his  work  we  would  get  the  following  answer: 
‘Why  didn’t  you  let  me  know  before,  and  I 
would  have  taken  care  of  same.’  Today  the 
parents  know  whether  or  not  their  boy’s  work* 
IS  up  to  the  standard  and  can  and  do  correct 
same  at  once. 

"Another  special  feature  derived  is  that 
each  boy  knows  how  much  money  he  makes 
each  month  and  when  be  gets  careless  you  can 
point  to  his  earnings  ana  sav._  ‘Do  you  want 
to  lose  your  income?’  This  immediately 
straightens  out  the  boy.  Another  point  on  this 
earning  record  is  that  it  enables  the  parents 
to  keep  track  of  their  boy’s  earnings  and  check 
up  on  the  amount  of  money  they  spend. 

"I  edit  the  paper  myself,  and  carefully  pre¬ 
pare,  or  go  over  every  article  that  goes  into 
same.  We  have  the  type  set  up  in  our  com¬ 
posing  room  and  arranged  it  in  forms  and  have 
It  printed  at  one  of  our  local  job  printers  at 
a  very  small  cost  on  a  good  quality  paper.’’ 

L.  V.  Van  Cleave,  ex-president  and 
organizer  of  the  Illinois  association,  was 
elected  an  honorary  member  for  life. 
Mr.  Van  Cleave  has  gone  to  Phoenix, 
Ariz.,  for  his  health. 

Clarence  Eyster,  W.  H.  Coonradt  and 


Roy  Panish  were  appointed  to  revise 
the  constitution  and  by-laws  on  account 
of  the  admission  of  Indiana  and  Iowa 
members.  The  association  visited  the 
State  penitentiary.  The  next  meeting 
will  be  held  in  Chicago  on  the  third 
Tuesday  in  April,  1920.  The  Joliet  at¬ 
tendance  was  the  largest  since  the  asso¬ 
ciation  was  organized. 

CONTEST  TO  BREAK 
H.  L.  PITTOCK  WILL 

Daughter  Files  Petition  to  Force 
Immediate  Distribution  of  Oregonian 
Publishers’  Fortune — Firm  of 
McAdoo  Are  Attorneys 

(by  telegraph) 

Portland,  Ore.,  Oct.  22. — Mrs.  Caro¬ 
line  Leadbetter,  daughter  of  the  late 
Henry  L.  Pittock,  who  was 'publisher 
of  the  Oregonian,  yesterday  filed  a  peti¬ 
tion  contesting  the  validity  of  her  fath¬ 
er’s  will.  Mr.  Pittock  died  on  January 
28,  1919,  leaving  an  estate  of  an  appraised 
value  of  approximately  $8,000,000,  with 
an  indebtedness  of  about  $1,0()0,0()0  and 
inheritance  taxes  of  $1,200,000. 

Mr.  Pittock  left  five  children,  all  shar¬ 
ing  equally  under  the  will.  Mrs.  Lead- 
better,  who  is  the  wife  of  Major  Fred¬ 
erick  W.  Leadbetter,  is  the  only  one 
bringing  the  contest.  It  was  filed  by 
the  New  York  firm  of  McAdoo,  Cotton 
&  Franklin. 

Mr.  Pittock  left  his  estate  in  trust 
for  a  period  of  20  years,  then  to  be 
distributed  equally  among  the  five  heirs. 
C.  A.  Morden  and  O.  L.  Price  were 
named  as  trustees.  Mr.  Price  was  also 
designated  as  executor. 

The  sum  of  $500  per  month  was  de¬ 
vised  to  each  of  the  five  heirs  and,  after 
all  debts  were  paid,  the  trustees  were 
directed  to  distribute,  in  addition  to  the 
$500  monthly  to  each  heir,  equally  among 
them  semi-annually  one-half  of  all  cash 
on  hand,  and  the  other  half  they  were 
instructed  to  hold  as  a  reserve  for  neces¬ 
sary  expenses. 

It  was  stipulated  that  none  of  his 
stock  in  the  Oregonian,  of  which  Mr. 
Pittock  was  the  principal  owner,  should 
be  sold,  nor  any  of  his  stockholdings  in 
the  Crown-Willamette  Paper  Company. 

Mrs.  Leadbetter  contends  that  the  will 
was  the  result  of  undue  influence  exer¬ 
cised  by  the  trustees  or  others,  and  that 
the  trustees  are  invested  with  undue 
powers.  Her  further  contention  is  that 
the  will  violates  the  laws  of  Oregon 
and  is  against  public  policy,  particularly 
in  that  it  directs  the  trustees  to  vote 
the  stock  of  the  Oregonian  Publishing 
Company  in  favor  of  themselves  as  di¬ 
rectors  of  the  company  for  the  trust 
period  of  20  years. 

Mrs.  Leadbetter  asks  that  the  will  be 
set  aside  and  that  Mr.  Pittock  be  de¬ 
clared  to  have  died  intestate. 

WARNING  OF  IMPOSTER 

Man  Posing  as  J.  M.  Francis  Collect¬ 
ing  Money  Fraudulently 

Troy,  N.  Y.,  Oct.  17. — John  M.  Fran¬ 
cis,  one  of  the  owners  and  publishers  of 
the  Times,  made  the  following  state¬ 
ment  to  Editor  &  Publisher  to-day: 

“A  man  representing  himself  to  be 
Arthur  F.  Francis,  Troy  Times,  has  de¬ 
frauded  some  newspaper  men  of  money, 
having  been  loaned  sums  on  the  strength 
of  his  pretended  connection  with  the 
Times.  No  such  person  has  any  identi¬ 
fication  with  the  Troy  Times,  and  it 
occurred  to  me  that  if  you  would  give 
publicity  in  Editor  &  Publisher  to  the 
fact,  some  of  the  brethren  of  the  edito¬ 
rial  fraternity  might  be  saved  money 
and  the  detection  of  the  impostor  might 
be  facilitated.” 


MORE  THAN  38.000  IN  USE 


LINOTYPE 


O  TRADE 


MARK® 


THE  MACHINE  THAT  LASTS 


POSIALmfLS 


WamM  IWt  II  Sl"«» 

11  is<uai 

Ben  (TC'.^^  r 

IN  WTIOtlW.  «EETII1G 


.  fMmiii 

ifiubl'C^n  Nabo^al  My 
UfO«  Batiticatt**’  • 

HuC.»s’  I 

•“RHMIS  ABF  BUASCO 


iw  Pri»li5  » 


*^‘Oiir  Model  20 
is  Paying  its  Own  Way” 

‘‘Th  e  comparison  with  ad  composition, 
June  with  May,  with  an  increase  of  four 
pages  in  June  over  May,  we  estimate  a 
saving  of 438 hours,  which  at  70  cents  per 
hour — the  scale  paid  in  Fort  Wayne — 
will  show  that  our  Model  20  Display 
Linotype  is  paying  its  own  way.” 


President  Journal-Gazette  Co. 

A  Model  20  will  pay  its  own  way  in  your  compos¬ 
ing  room.  Send  a  copy  of  your  paper  for  analysis 

MERGENTHALER 

MJI  -  linotype  CO. 

y  ^  ^  New  York,  V.  S.  A. 

■  Chicago  New  Orleans 

tr - -aij.  _ San  Francisco 

*  1  _  ■  I  Canadian  Linotype  Ltd- 

■  \  ‘  '  m  Toronto 


This  Advertisement  is  composed  entirely  of  Linotype  material 


14 


Editor  &  Publisher  for  October  23,  1919 


A.  B.  C.  BACKED  BY  A.  N.  A. 


Audit  Report  by  Publication  Is  An 
Essential  of  Good  Business 

The  Association  of  National  Adver¬ 
tisers  is  very  definitely  behind  the 
A.  H.  C.  Not  academically,  but  very 
practically.  The  A.  N.  A.  long  adopted 
the  circulation  movement  as  its  own, 
and,  as  has  been  said  before,  regards 
the  A.  B.  C.  as  the  chief  operating  fac¬ 
tor  in  that  movement;  in  fact,  the  only 
operating  factor,  because  it  is  the  only 
one  whose  work  and  methods  arc  en¬ 
dorsed. 

Some  publishers  still  seem  to  regard^ 
the  furnishing  of  a  circulation  audit  re- 
[»ort  as  a  matter  of  “to  be  or  not  to  be." 
f)thers  appear  to  think  that  the  furnish¬ 
ing  of  an  audit  report  ought  to  be  re¬ 
garded  as  an  act  of  righteousness  on 
their  part ;  or  as  a  concession  to  a 
whim  or  a  fad ;  or  as  imposing  a  re¬ 
striction — an  unjust  restriction — upon 
them  when  a  competitive  publication, 
usually  in  the  .same  city,  is,  so  they  al¬ 
lege,  indulging  in  some  plain  or  fancy 
lying  about  its  circulation.  There  are 
some  publishers  even  wno  seern  lo  think 
that  a  count  of  their  circulation  can  at 
the  same  time  be  and  not  be;  that  an 
irrefutable  audit  report  can  be  made 
and  then  refuted  by  a  mere  assertion  a 
short  time  afterwards. 

The  furnishing  of  an  audit  report  by 
a  publication  is  an  essential  of  good 
business,  and  the  operation  should  never 
be  accompanied  by  such  kinds  of  men¬ 
tality  as  mentioned  above.  To  take 
opposing  ground  is  tacitly  to  concede 
that  the  weighing  of  a  pound  of  sugar 
by  the  grocer  is  not  an  essential  of 
good  business.  And  who  is  there  that 
will  actually  concede  that? 


stuff — especially  newspaper  publishers, 
or,  rather,  solicitors.  But.  as  in  the 
case  of  the  housewife  who  buys  sugar, 
the  advertiser  wants  quality  and  quan¬ 
tity.  So  does  everyone,  for  the  matter 
of  that.  Fancy  even  one  of  those  con¬ 
fused — and  confusing — newspaper  solici¬ 
tors,  wanting  to  build  a  house,  allowing 
the  builder  to  discriminate  between  the 
hardness  and  the  weight  or  quantity  of 
the  bricks ! 


iums  in  the  ocean  of  publishing  or  any 
other  deep  water  region  as  ever  came 
out  of  it.  Fish,  like  babies,  have  a  habit 
of  growing.  Moreover,  it  might  be  re¬ 
marked,  it  is  the  ‘whale’  of  a  medium 
that  stands  the  greatest  chance  of  get¬ 
ting  stranded.  Why?  Because  it  usual¬ 
ly  acquires  a  habit  of  hugging  the  shore, 
and  because  there  is  such  a  thing  as  a 
highwater  mark.  And  then,  you  see, — 


WE  EXAMINE  A.  B.  C. 

REPORTS  CLOSELY 

THAT’S  our  business,  or,  at  any  rate, 
■part  of  it.  The  bearing  and  the 
relativity  of  the  furnished  facts  arc  care¬ 
fully  considered.  It  is  sometimes  said 
that  the  advertisers  do  not  read  A.  B.  C. 
rejKJrts  carefully;  otherwise  it  would 
1)C  impossible  for  so  much  good  business 
to  go  to  the  competitor  of  the  man  who 
speaks  with  such  assurance.  Well,  I 
am  not  the  all-seeing  eye — thank  good¬ 
ness! — and  haven’t  tried  astral  count¬ 
ing,  but  I  do  happen  to  know  that  many 
buyers  of  space  do  study  A.  B.  C.  re¬ 
ports.  let  alone  read  them.  -And,  in  the 
A.  N.  A.  office,  whenever  an  .A.  B.  C. 
report  reaches  us,  someone  is  just  a 
bit  busier  even  than  usual. 


QUALITY  AND  QUANTITY 

WHENEVER  anything  like  those 
sentences  in  the  preceding  para^ 
graph  arc  written  or  said,  someone  usu¬ 
ally  says:  “Yes,  but  quality  is  more  im¬ 
portant  than  quantity.”  And  it  is  said 
with  such  an  air  of  profundity!  In  the 
case  of  the  sugar  there  is  no  comparison 
betw’etn  quality  and  quantity.  They  are 
two  different  dimensions.  And  lives 
there  a  woman  with  housekeeping  in¬ 
stincts  so  dead  that  site  prefers  quantity 
to  quality,  or  even  vice  versa? 

This  is  really  old  stuff,  but  someone 
is  always  dragging  out  that  other  old 


THE  INDISPENSABILITY  OF 
A  MEDIUM 

A  COUPLE  of  weeks  ago  an  utter¬ 
ance  on  this  subject  was  reported 
on  this  page.  During  a  ten  day  trip 
in  the  Middle  West  I  have  been  ask¬ 
ing  questions  to  determine  the  accuracy 
of  the  statement  made  at  the  Poster  Ad¬ 
vertising  Association  Convention  at  At¬ 
lantic  City  in  July  last  that  no  medium 
is  indispensable.  It  would  indeed  be  a 
sad  story  to  relate  how  many  sellers  of 
advertising  space  think  their  particular 
medium  is  indispensable.  And  I  can  as¬ 
sure  them  that  they  would  be  much 
chastened  and  edified  if  they  could  dis¬ 
cuss  the  subject  with  advertisers  as  I 
have  done. 

Some  of  the  greatest  and  most  noble 
minds  in  the  publishing  field  suffer  from 
this  delusion.  I  was  recently  told  a 
perfectly  well-authenticated  story  of  a 
great  publisher  who,  when  introduced 
to  a  customer  and  informed  that  the 
advertiser  was  using  his  publication, 
blurted  out :  “Well,  he  has  to."  And, 
if  you,  Mr.  Reader,  were  to  inquire, 
“Does  he?”  I  could  only  reply,  “He 
isn’t.”  ' 

Oh,  no;  there  are  as  many  good  med¬ 


ESSENTIALLY,  MANUFACTURERS 
DO  NOT  ADVERTISE 

PARADOXICAL!  No,  except  as 
anyone  may  suspect  a  paradox  be¬ 
cause  of  over-excitement  or  over-zeal- 
ousness  on  behalf  of  what  is  frequently 
termed  the  “advertising  cause.” 

Essentially,  manufacturers  do  not  ad¬ 
vertise.  They  sell  goods.  They  mer¬ 
chandise  their  products.  And  advertis¬ 
ing  is  one  of  the  sales  methods  they  use. 
It  is  an  attractive  method  because  of 
its  effectiveness  and  its  economy.  It 
helps  the  manufacturer,  in  these  days 
especially  when  most  of  us  mentally 
snapshoot  more  things  in  a  minute  than 
our  grandfathers  did  in  a  month — and 
forget  them  just  as  rapidly — quickly  to 
establish  and  stabilize  his  markets.  And 
it  does  a  few  other  things — advantage¬ 
ous  and  disadvantageous  to  the  manu¬ 
facturer — that  need  not  be  mentioned 
now.  But  if  a  medium  ceases  to  be  a 
contributory  factor  to  effectiveness  and 
economy  (repeat  'and  economy’  to  your¬ 
self  over  and  over  again  until  you  have 

the  phrase  by  heart),  why  - 

- there  must  be  a 


blank  space  about  as  long  as  that  in 
the  merchandising  plan  until,  or  while, 
something  is  found  to  take  its  place. 

To  remain  a  factor  in  marketing 
goods,  advertising  must  remain  both 
effective  and  economical.  There  are 
some  sellers  of  space,  material  or  serv¬ 
ice  who  are  seemingly  trying  to  rob  ad¬ 
vertising  of  those  characteristics.  And 
if  they  succeed  there  won’t  be  any  more 
advertising.  We  will  find  some  other 
way  to  distribute  effectively  and  eco¬ 
nomically,  even  if  we  have  to  go  back 
to  ‘As  it  was  in  the  beginning.’ 


STUDYING  THE  MANUFAC- 
TURER’S  POINT  OF  VIEW 

Last  week  some  observations  were 
made  upon  the  advisability  of  pre¬ 
senting  facts  to  the  advertiser  about  the 
newspaper’s  market,  and  establishing  a 
relation  between  the  newspaper  and  the 
market. 


During  the  last  ten  days,  in  traveling 
in  the  Middle  West  and  visiting  mem¬ 
bers  of  the  A.  N.  A.,  I  have  realized 
anew  the  need  for  the  salesman  of  any¬ 
thing  presenting  his  proposition  from 
the  point  of  view  of  the  buyer. 

In  case  I  may  hear  a  remark  to  the 
effect  that  that  is  the  obvious  thing  for 
a  salesman  to  do,  I  hasten  to  assure  such 
a  speaker  of  wisdom  that  few  people  do 
the  obvious  thing.  And  to  take  another 
man’s  point  of  view  is  not  only  difficult, 
but  the  least  commonly  practised  form 
of  taking  anything. 

From  a  close  inspection  of  one  of 
the  greatest  advertising  propositions 
ever  known,  and  an  equally  close  ac¬ 
quaintance  with  the  opinions  expressed 
by  advertisers  about  the  proposition,  it 
seems  apparent  that  the  inhabitants  of 
this  sun  of  advertising,  so  to  speak, 
scarcely  considered  the  possibility  of 
beholders  assuming  that  certain  inter¬ 
vening  spots  were  upon  the  sun  itself. 

Most  of  these  spots  have  appeared  in 
the  atmosphere  as  a  result  of  the  war, 
and  are  certainly  not  caused  by  this  sun 
of  advertising.  But  it  is  being  held 
blameworthy  for  matters  it  could  scarce¬ 
ly  control.  And  chiefly  because  its  peo¬ 
ple  did  not  get  the  beholders’  point  of 
view. 

Most  sellers  of  anything  live  in  a  room 
of  mirrors,  in  which,  of  course,  they  see 
little  but  themselves.  The  use  of  a 
periscope  should  be  preferred. 

To  give  an  instance  where  a  periscope 
would  have  been  very  useful:  the  other 
day  a  publisher’s  representative  proposed 
to  a  concern  not  far  from  Chicago  that 
it  spend  between  $50,000  and  $100,000  in 
a  general  campaign — a  very  general 
campaign.  The  concern  was  oversold, 
production  was  below  normal,  and  the 
distribution  of  the  product  was  very 
limited.  The  firm  apparently  knew  little 
about  marketing  by  means  of  advertis¬ 
ing,  but  it  had  a  good  advertising  agent 
— a  competent  and  honest  advertising 
pilot, — who  knew  where  the  rocks  were, 
and  who  steered  his  client  out  of  ear¬ 
shot  of  the  seductive  call  of  the  sirens. 

Probably  not  for  a  minute  did  that 
publisher’s  representative  think  he  was 
proposing  a  wildcat  scheme.  Doubtless 
he  had  just  sat  in  his  office  and  doped 
the  plan  out  of  his  own  desire  for  busi¬ 
ness.  Fine  and  ingenious !  But  what 
was  the  use  of  wasting  so  much  effort 
when  a  glance  on  the  other  side  of 
the  mirror  would  have  given  him 
the  facts? 


SHORTAGE  OF  PAPER  CARS 


S.  N.  P.  A.  Asks  R,  R.  Administration 
To  Help  Relieve  Situation 

Car  shortage  continues  to  effect  news¬ 
print  manufacturers.  For  the  last  two 
or  three  weeks  it  has  been  a  hard  mat¬ 
ter  for  the  manufacturers  to  get  box 
cars  in  which  to  load  newsprint  for 
their  customers.  One  manufacturer  re¬ 
ports  that  they  have  been  compelled  to 
load  paper  in  heater  cars.  These  cars 
could  not  be  loaded  out  of  the  territory 
in  which  the  mill  is  located,  and,  as  they 
have  shipments  for  southern  points,  they 
could  not  move  the  shipments  unless 
they  were  routed  to  the  nearest  port,  and 
from  that  point  by  water  to  some  south- 
«m  port,  where  it  had  to  be  tiansf erred 


to  cars  for  inland  shipment. 

The  car  service  section  of  the  United 
States  Railroad  Administration  was  ap¬ 
pealed  to  by  the  Southern  Newspaper 
Publishers’  Association,  with  the  result 
that  it  is  endeavoring  to  give  the  best 
possible  relief.  The  officials  acknowl¬ 
edge  that  there  is  a  shortage  of  cars 
and  are  making  every  effort  to  bring 
about  a  relief. 


The  eleventh  annual  Journalism 
Week  of  the  University  of  Missouri 
will  be  held  May  3  to  7  next  year. 
The  building  for  the  journalism 
school,  built  as  a  memorial  to  the  late 
Jay  H.  Neff  of  Kansas  City,  by  his 
son.  Ward  Neff  of  Chicago,  will  be 
dedicated  then. 


HEAVY  LOAN  ADVERTISING 


Canadian  Government  Relying  Main¬ 
ly  on  Newspaper  Space 

Montreal,  Oct.  22. — Canadian  papers 
of  every  description  are  now  carrying 
large  Victory  Loan  advertisements.  The 
campaign  opens  today,  and  the  drive 
will  continue  for  three  weeks.  The 
preliminary  advertising  campaign  is 
unusually  heavy,  the  Government  spend¬ 
ing  nearly  25  per  cent  more  than 
they  spent  last  year. 

Those  back  of  the  loan  realize  that 
there  has  been  a  lessening  of  interest 
in  the  undertaking  and  are  utilizing 
an  increased  amount  of  newspaper 
space  in  an  effort  to  arouse  sufficient 


interest  to  put  the  loan  “over  the 

top.”  - 

New  Southern  Agency 
Columbus,  Ga.,  Oct.  21. — A  new 
advertising  agency  has  been  formed 
here,  called  the  Martiniere  Service. 
The  members  are  A.  F.  Kunze,  presi¬ 
dent  of  the  Chamber  of  Commerce ; 
S.  M.  Kaufman,  Charles  E.  Pekor, 
Jr.,  and  N.  G.  Martiniere. 


Bonus  System  in  Denver 

Denver,  Oct.  22. — In  connection  with 
a  general  increase  in  salaries  of  editorial 
workers,  the  Denver  Post  has  installed 
the  system  of  offering  a  $5  bonus  each 
week  for  the  best  news  story  turned  in 
by  any  reporter  outside  of  regular  rou¬ 
tine. 


•the  War  Department 


in  its  advertising  campaign  con¬ 
ducted  by  the  U.  S.  Army  Recruiting 
Service,  recognizes  the  predomi¬ 
nance  of  newspapers  as  the  most  in¬ 
fluential  and  adaptable  mediums. 

The  cities  selected  for  the  campaign 
are  those  in  which  the  Government 
has  main  recruiting  offices. 

The  Government  selects  the  medium 
which  at  once  has  the  greatest  influ¬ 
ence,  reaches  the  most  people  and 
can  be  localized  right  where  ma¬ 
chinery  is  ready  to  cash  in  upon  the 
demand  which  the  advertising 
creates. 

Mr.  National  Advertiser,  why  don’t 
You  advertise  right  where  your 
goods  are  on  sale?  Then  extend  the 
campaign  to  keep  pace  with  your 
distribution. 

That  is  right  advertising. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

New  York  Kansas  City 

Chicago  San  Francisco 


Reprint  from  Printers'  Ink,  issue  of  July  3,  1919. 


Mr.  Publisher: 

To  be  more  than  salesmen,  to  do  more  than  merely  solicit  schedules 
ready  to  be  released,  is  but  one  of  the  exceptional  features  of  the  Katz 
organization. 

Let  ys  refer  you  to  the  publishers  who  know  us  through  our  work. 
Write  us. 

E.  Katz  Special  Advertising  Agency 

Main  Office 

15  East  26th  Street,  N.  Y.  C.  Phone  Madison  Sq.  8660 
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COURT  MARTIAL  FACES 
PARIS  MATIN 


Government  Charges  Reselling  Paper 
Was  Violation  of  War  Laws — 
City’s  Publishers  Join  in 
Protest 


By  Editor  &  Publisher  Correspomdent 

Paris,  Oct.  3. — The  Syndicate  of  the 
Paris  Press,  representing  the  owners  of 
all  Paris  newspapers,  have  protested 
the  government’s  prosecution  of  Le  Ma¬ 
tin  on  a  charge  of  “swindling,  abuse  of 
confidence  and  traffic  in  permits  of  im¬ 
portation,”  because  that  newspaper  dur¬ 
ing  the  war  resold  damaged  paper  and 
parts  of  rolls  that  it  could  not  use.  Le 
Matin  claims  its  persecution  is  due  to 
politics.  If  the  case  comes  to  trial,  it 
will  be  before  a  court  martial. 

The  government  argues  that  news¬ 
print  paper  involved  was  given  prac¬ 
tical  exemption  from  customs  duties  and 
the  unusable  paper  on  being  sold  be¬ 
came  commecial  paper,  on  which  cus¬ 
tom  duties  had  not  been  paid. 

Le  Matin  claims  that  all  transactions 
for  buying  paper,  selling  the  damaged 
or  unusable  portions,  were  made  with 
the  cognisance  and  approbation  of  the 
National  Office  of  the  Press,  on  which 
the  government  was  represented  by 
members  from  every  ministry  that  could 
Ik*  affected. 

Le  Metin’*  Version 

Le  Matin’s  version  of  the  case  is  that 
the  press  during  the  war  w’as  forced  to 
import  print  paper  from  abroad,  ffom 
.\mcrica,  Sweden,  Norway,  etc.  The 
customs  duty  on  print  paper  was  re¬ 
duced  by  the  government  from  SO  francs 
the  100  kilograms,  the  pre-war  tariff,  to 
so  centimes,  (from  $10  to  10c  for  220 
pounds).  Some  of  this  paper  arrived 
in  such  a  deteriorated  condition  that  it 
could  not  be  used.  The  only  thing  that 
could  be  done  was  to  limit  the  loss  by 
selling  it  to  dealers  in  old  paper. 

But  it  happened  that  the  price  of 
paper  mounted  so  rapidly  that  sometimes 
this  damaged  paper  was  re-sold  at  a 
higher  rate  than  it  had  been  bought 
some  three  or  six  months  before  as  good 
paper.  On  the  whole  the  operation  cost 
the  press  money,  the  Matin  says  that 
from  January  1,  1916  to  June  30,  1919, 
it  lost  on  this  account  1,085,034  francs 
(over  $200,000)  and  is  still  losing  a 
thousand  francs  a  day  ($200). 

Discrimination  Charged 

The  Syndicate  of  the  Paris  Press,  in 
its  resolution  of  protest,  says  that  in 
selling  the  damaged  paper,  Le  Matin 
did  not  commit  any  misdemeanor  justify¬ 
ing  a  charge  before  a  court-martial,  that 
It  was  inadmissible  that  Le  Matin  alone 
should  be  incriminated  when  all  news¬ 
papers  using  foreign  paper  resold  any 
damaged  in  transport,  considering  them¬ 
selves  owners  of  such  paper  as  they 
and  paid  for  it,  and  that  it  is  contrary 
to  justice  to  inculpate  journals  arbi¬ 
trarily,  choosing  those  which  it  is  de¬ 
sired  to  inculpate. 


Form  County  Associations 
in  Southern  Illinois 

Editor*  Gotting  Into  Clo*er  Touch 
A*  Re*ult  of  Annual  Meating 
Racommendation 


Marion,  III.,  Oct.  12. — As  the  result 
of  the  recent  annual  meeting  of  the 
Southern  Illinois  Editorial  Association, 
held  in  East  St.  Louis,  several  coun¬ 
ties  have  started  organizations,  so  that 
closer  relationships  may  be  formed 
among  the  publishers  of  the  different 
communities.  The  East  St  Louis  meet¬ 
ing  was  presided  over  by  W.  O.  Pais¬ 
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ley,  editor  of  the  Marion  Daily  Re¬ 
publican,  who  had  been  the  head  of 
the  organization  through  the  war  per- 
*  iod  and  was  able  to  build  up  the  mem¬ 
bership  and  the  inteiest  even  during 
this  distracting  period. 

The  news  print  situation  was  one  that 
brought  out  much  discussion  and  the 
question  of  paid-in-advance  subscrip¬ 
tions  was  another  of  much  interest. 
The  majority  of  those  in  attendance 
favored  the  second  class  zone  postal 
law,  although  asking  that  some  adjust¬ 
ments  be  made  in  the  rates.  The  or¬ 
ganization  made  an  inspection  of  the 
National  Stock  Yards  and  the  Armour 
packing  plant,  to  which  the  editors 
were  escorted  by  a  drum  corps  of  forty 
girls.  The  annual  banquet  was  ad¬ 
dressed  by  Congressman  W.  B.  McKin¬ 
ley;  State  Treasurer  Fred  Sterling, 
editor  of  the  Rockford  Gazette;  and 
James  E.  McClure,  president  of  the 
Illinois  State  Press  Association,  and 
retiring  President  W.  O.  Paisley. 

W.  B.  Tietsort  of  the  Medora  Mes¬ 
senger  is  the  new  president;  J.  C. 
Fisher  of  the  Cairo  Citizen  is  vice-pres¬ 
ident  ;  A.  J.  Mollman  of  the  Millstadt 
Enterprise  is  secretary;  and  B.  E.  Hill 
of  the  Carbondale  Herald  is  treasurer. 

On  the  last  day  of  the  meeting  the 
association  made  an  excursion  to 
Springfield  as  the  guests  of  Congress¬ 
man  McKinley,  president  of  the  Illinois 
Traction  System,  and  visited  the  state 
house  and  the  tomb  of  Abraham  Lin¬ 
coln. 


FRANK  S.  PALMER  LIKES  IT 
UP  HIS  WAY 


There  is  one  section  of  New  York 
State  that  Frank  S.  Palmer  likes 
above  all  others, 
and  it  seems  to 
like  him.  He  is 
the  new  manag¬ 
ing  editor  of  the 
Cohoes  (N.  Y.) 
Dispatch. 

Palmer  was 
born  in  Catskill, 
N.  Y.,  and  em¬ 
barked  o  n  h  i  s 
journalistic  c  a  - 
reer  right  there. 
His  home-town 
newspaper  work 
included  service  on  the  Recorder  and 
Enterprise  as  reporter  and  was  in  turn 
local  editor  of  the  Catskill  Examiner 
and  Daily  Mail.  After  those  tests  he 
went  to  Hudson,  where  he  held  the 
position  of  telegraph  editor  on  the  Even¬ 
ing  Register  for  two  years  before  going 
to  the  Newburgh  Register  as  night 
editor,  subsequently  becoming  manag¬ 
ing  editor. 

The  Evening  Standard  of  Troy,  next 
attracted  Palmer,  and  during  a  three- 
year  service  there  he  held  the  posi¬ 
tions  of  city  editor,  managing  editor 
and  associate  editor.  During  the  last 
nine  years  he  has  been  with  the  Troy 
Record,  where  he  has  held  various 
editorial  positions.  From  all,  it  can 
easily  be  seen  that  Palmer  likes  and 
is  liked  in  one  part  of  New  York 
State  at  least. 

No  material  changes  have  been 
made  in  the  staff  of  the  Cohoes  Dis¬ 
patch  since  Mr.  Palmer  took  charge  a 
little  over  one  month  ago.  Martin 
Daley  has  been  added  to  the  staff, 
and  Raymond  McHale,  formerly  Co¬ 
hoes  reporter  for  the  Troy  Record, 
has  been  given  the  city  hall  run.  Ger¬ 
ald  O’Connor  has  voluntarily  resigned 
as  business  manager  of  the  Dispatch 
to  take  up  the  study  of  law  and  will 
later  join  his  father  in  practice  at 
Waterford. 


P'rank  Palmer 


BLAIR  &  AUSTIN 

Are  the  originators  of  the  “SALESMANSHIP  CLUB” 
CAMPAIGN  PLAN  which  has  been  used  with  remarkable 
success  by  well-known  publishers  in  the  following  cities ; 


Philadelphia,  Pa. 

Boaton,  Maaa. 

Waahington,  D.  C. 

New  Haven,  Conn. 

Pittahurgh,  Pa. 

Syracuae,  N.  Y. 

Milwaukee,  Wi*. 

Worceater,  Maa*. 

Toronto,  Canad. 

Akron,  Ohio. 

Ottawa,  Canada. 

Canton,  Ohio. 

Louiaville,  Ky. 

Providence,  R.  I. 

Grand  Rapid*,  Mich. 

Detroit,  Mich. 

Eaaton,  Pa. 

Reading,  Pa. 

Lancaater,  Pa. 

Allentown,  Pa. 

Elmira,  N.  Y. 

Schenectady,  N.  Y. 

Lynn,  Maa*. 

Binghamton,  N.  Y. 

Evanaton,  III. 

Mancheater,  N.  H. 

There  are  scores  of  other 

cities  in  which  Blair  &  Austin 

have  conducted  contests  before  they  originated  the  “Sales¬ 
manship  Club”  Plan. 

CAMPAIGNS  NOW  RUNNING 

Lincoln,  Nebr.,  State  Journal, 

Fort  Smith,  Ark.,  Southw'est  American 
Raleigh,  N.  C.,  Times, 

Lancaster,  Pa.,  Intelligencer  and  News-Journal 
Shreveport,  La.,  News-American 
Cheyenne,  Wyo.,  State  Leader, 

OTHERS  NOW  IMITATE 

Many  of  the  so-called  Contest  Companies  and  “Circu¬ 
lation  Organizations”  are  now  desperately  trying  to  imitate 
Blair  &  Austin’s  “Salesmanship  Club”  Plan. 

Some  of  them  going  so  far  as  to  use  the  advertisements 
prepared  by  Blair  &  Austin.  Publishers  should  remember 
that  these  imitators  cannot  supply  the  personal  efficiency 
of  Blair  &  Austin.  They  are  likewise  unfamiliar  with  the 
fundamental  principles  and  details  of  Blair  &  Austin’s 
“Salesmanship  Club”  Plan,  so  necessary  to  the  success  of 
the  campaigns. 

Publishers  may  procure  the  services  of  Blair  &  Austin’s 
organization  of  expert  circulation  men  by  arranging  in 
advance  for  an  open  date.  Remember  that  Blair  &  Austin 
charge  only  a  little  more  than  the  others.  “RESULTS 
COUNT.” 


BLAIR  &  AUSTIN 

Circulation  Builder* 

721  Paul  Jone*  Bldg.,  1308  Conaumer*  Bldg., 

Louiaville,  Ky.  Chicago,  111. 

846  Penn  Street,  Reading,  Pa. 
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First  Paper*  in  Texas 

According  to  semi-annual  statements  filed  with  the  Post-office  Department 
for  the  six  months  ending  October  1,  1919 

FORT  WORTH  STAR-TELEGRAM 

Leads  all  Texas  Newspapers  in  Point  of  Circulation 

Showing  a  gain  of  3,391  since  the  statement  of  April  1,  1919,  while  its  nearest  competitor 

shows  a  loss  of  8,768 

HIGH  CLASS  CIRCULATION 

Star-Telegram  has  no  contests,  premiums,  or'  forced  methods  in  obtaining  circulation — Just  a  newspaper 

STAR -TELEGRAM  CIRCULATION  TERRITORY 

IVest  and  Northwest  Texas  and  including  all  the  new  Texas  Oil  Fields 

Shows  a  production  of  new  wealth  for  1919,  aggregating  the  stupendous  total  of  $1,019,000,000,  Over 
a  billion  dollars  new  money  to  be  spent  by  1,680,000  people,  or  $600  per  capita,  $2,400  per  family. 
These  figures  are  taken  from  a  careful  survey  made  by  the  West  Texas  Chamber  of  Commerce. 
You  can  have  the  detail  of  this  survey  if  you  wish.  Write  us  for  it. 

AND  IN  THIS  WONDERFUL  TERRITORY  OF  SUCH 
MAMMOTH  POTENTIAL  BUYING  POWER 

FORT  WORTH  STAR-TELEGRAM  IS  ABSOLUTELY  PARAMOUNT 

WITH  APPROXIMATELY  60%  more  daily  circulation  and  50%  more  Sunday  circulation  than 
ANY  OTHER  TWO  NEWSPAPERS  COMBINED 

NET  PAID  CIRCULATION  NOW 

Over  60,000  DAILY  Over  76,000  SUNDAY 

Just  one  feature  of  Sunday  Issue — Eight  page  Rotogravure  section  on  super-calendered  paper — Four  pages 
green  and  four  pages  brown.  Beginning  November  80,000  circulation  on  Rotogravure  advertising 

For  Advertising  Rates,  Territorial  informationf  etc.  Write 

FORT  WORTH  STAR-TELEGRAM 


MEMBER  A.  B.  C. 


Amon  G.  Carter,  Vice-Pres,  and  Gen.  Manager 


A.  L.  Shuman,  Advertising  Manager 
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LONDON  FUTURE  HAD 
ONE  DAY’S  LIFE 

Prim*  MinUtar  Lloyd  G*org*  U**« 
Unique  Method  to  Gire  MeeMge 
to  Nation  —  Infringed  on 
Copyright 

By  Herbert  C.  Ridout. 
l>oNr)ON,  Sept.  30. — Lloyd  George  is  a 
past  master  in  the  art  of  publicity.  It 
was  his  recognition  of  the  value  of 
propaganda  through  the  press  and  the 
medium  of  the  printed  word  that  se¬ 
cured  the  success  of  the  British  propa¬ 
ganda  through  the  agencies  of  Viscount 
Northcliffe  and  Lord  Beaverbrook  dur¬ 
ing  the  war.  .\nd  now  that  more  peace¬ 
ful  days  have  come  Lloyd  George  is 
applying  his  knowledge  of  the  press  for 
the  dissemination  (jf  his  own  and  the 


out  remuneration,  on  the  understanding 
that  the  cost  of  production  and  dis¬ 
tribution  was  being  paid  for  privately. 

The  Daily  Mail  stated  that  part  of  the 
distribution  was  undertaken  by  Messrs. 
W.  H.  Smith  &  Son,  without  profit.  The 
balance  of  the  issue,  it  is  understood,  is 
being  distributed  by  the  proprietors  of 
the  Daily  Sketch. 

Three  days  later  the  Press  Association 
circulated  a  semi-official  report  regard¬ 
ing  the  reception  of  the  paper,  and  this 
was  freely  printed,  with  editorial  com¬ 
ments  upon  the  silence  observed  on  tb : 
question  of  “who  paid  for  it?*' 

This  report  said  that  the  public  de¬ 
mand  for  the  national  publication  of  the 
Future,  containing  the  Prime  Minister’s 
mes.sagc  and  other  special  articles  by 
Ministers  on  national  policy,  exceeded  all 


expectations.  The  original  printing  or¬ 
der  of  one  and  a  half  million  was,  in 
order  to  meet  the  requirements  of  the 
large  distributing  houses,  increased  to 
three  millions  on  the  day  of  issue  A 
further  supply  was  subsequently  ordered. 

Another  “Future”  Protests 

It  added  that  there  was  ample  evi¬ 
dence  to  show  that  the  public  have  re¬ 
garded  this  original  scheme  of  publicity 
as  an  earnest  effort  to  bring  home  to  the 
nation  at  large  by  popular  methods  both 
the  urgent  need  for  increased  produc¬ 
tion  and  retrenchment  and  the  Govern¬ 
ment’s  policy  for  improving  social  con¬ 
ditions  which  will  hasten  recuperation 
and  progress. 

But  the  most  crushing  blow  of  all 
came  when  it  was  found  that  the  name 
of  this  one-day  newspaper  actually  in¬ 


fringed  the  copyright  of  an  existing  pub¬ 
lication.  This  was  a  monthly  journal, 
the  Future,  issued  by  the  English  Lan¬ 
guage  Union.  Already  it  is  in  its  fourth 
number  of  the  third  volume  and  the 
Union,  in  a  lively  protest,  declared  that 
it  was  seriously  disturbed  at  this  minis¬ 
terial  pilfering  of  its  rights! 

Encouraging  Home  Buying 

Des  Moines,  Ia.,  Oct.  19. — The  Sun¬ 
day  Register  recently  published  a  spe¬ 
cial  section  in  which  all  the  advertise- 
ing  was  devoted  to  the  “Build  Now’’ 
campaign.  Des  Moines  has  had  a 
remarkable  increase  in  population 
during  the  past  few  years,  much  of 
which  is  due  to  the  army  cantonment 
at  Camp  Dodge.  There  is  a  decided 
shortage  of  homes  and  there  is  a  great 
need  for  building  new  homes. 


(iovernment  views. 

On  .September  15,  purchasers  of  news- 
jiapers  at  the  newsstands  of  W.  H.  Smith 
&  Son  (who  control  nearly  all  the  Brit¬ 
ish  railway  bookstalls)  were  handed  cop¬ 
ies  of  a  newspaper  gotten  up  in  the  style 
of  the  popular  picture  dailies,  with  a 
title-heading,  "The  Future.” 

Many  Criticisms 

It  was  an  eight-page  paper,  strictly  in 
newspaper  style  and  make  up,  the  front 
page  occupied  by  a  whole-page  picttire 
of  the  Premier,  and  the  news  columns 
filled  with  a  message  from  Lloyd  George 
and  articles  by  Winston  Churchill,  the 
War  Minister;  Sir  Auckland  Geddes, 
president  of  the  Board  of  Trade;  Dr. 
Addison,  Minister  of  Health;  Sir  Eric 
(ieddes.  Minister  of  Transport;  Viscount 
Milner,  Secretary  for  the  Colonies; 
l-ord  Lee,  president  of  the  Board  of 
Agriculture;  G.  H.  Roberts,  Minister  of 
F'ood ;  Sir  L.  Worthington  Evans,  and 
G.  N.  Barnes,  the  labor  leader. 

It  bore  the  imprint,  as  publishers  of 
the  London  Publishing  Company,  4t)  and 
47,  Shoe-lane,  E.C.,  who  also  publish  the 
Evening  Standard  and  the  Daily  Sketch, 
the  newspapers  identified  with  Sir  E. 
Hutton. 

But  it  was  not  so  much  the  ingenious 
idea  of  issuing  a  one-day  newspaper  that 
attracted  such  attention,  as  the  illumi¬ 
nating  criticisms  and  disclosures  made 
by  the  legitimate  newspapers,  who  were 
particularly  interested  in  inquiring 
whether  any  Government  funds  paid  for 
it. 

One  daily  newspaperman  inquired  at 
the  home  office,  10  Downing  street, 
which  in  itself  was  some  exhibition  of 
nerve.  He  was  informed  that  the  editor 
of  the  Future  was  Wallis  Myers,  who 
had  hitherto  been  known  as  a  lawn  ten¬ 
nis  reporter  and  a  capable  player  in  lawn 
tennis  tournaments. 

Circulation  4,000,000 

The  offices  of  the  b'uture  were  given 
as  50  Parliament  street,  S.  W.  L,  where 
a  “Government  Propaganda  Depart¬ 
ment”  has  been  installed  for  about  a 
month.  Part  of  the  work  of  this  de¬ 
partment  is  to  issue  political  pamphlets 
explaining  Government  policy. 

Mr.  Myers  subsequently  declined  to 
disclose  the  source  of  the  Future’s 
finances,  but  said  that  no  Government 
or  party  funds  are  lieing  employed. 

On  further  inquiry  in  other  quarters 
it  was  ascertained  that  some  4.000,000 
copies  of  the  first  issue  were  to  lie  dis¬ 
tributed.  Ministers  were  asked  to  con¬ 
tribute  articles  dealing  with  future  prob¬ 
lems  of  their  several  departments  with- 


The  Evening  World  has  secured 
exclusive  rights  in  New  York  City  to 

David  Lawrence’s 

Daily  Washington  Dispatches, 

which  are  published  in  78  leading 
newspapers  of  all  parties  and 
in  all  parts  of  the  United  States. 

Among  other  recent  additions  to 
our  lists  are 

NEW  ORLEANS  ITEM 
OREGON  JOURNAL 
SEATTLE  TIMES 
TACOMA  NEWS-TRIBUNE 

The  David  Lawrence  dispatches 
are  sold  exclusively  to  one  paper  in  a 
city.  Very  little  territory  remains 
open.  For  terms,  address 

William  A.  Bird,  Business  Manager 
David  Lawrence,  Inc., 

503  Commercial  Bank  Building 

Washington,  D.  C. 


Telegraphic  and  Mail  relays 


For  Morning  and  Afternoon  Papers 


Another  Revolution! 


revolution  SEEr4 
IN  PRESS  rollers- 
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This  article  which  appeared  in  the  July 
19th  issue  of  The  Fourth  Estate  gave  the 
tacts  with  respect  to  a  “revolutionary  devel¬ 
opment  in  newspaper  pressrooms”  which 
promises  to  sweep  throughout  the  news¬ 
paper  world. 

Already,  over  one  hundred  of  the  leading 
newspapers  in  this  country  have  been 
“hit”  by  it  and  are  now  using  Goodrich 
"ONE-BET"  Automatic  Suction  Rollers 
tor  feed  and  distributive  (vibrating)  services 
with  great  success. 

Here  are  the  advantages  that  CJoodrich 
“ONE-BET"  Rollers  brought  about: 

They  are  unafFected  by  temperature 
changes. 

Readjustment  from  time  to  time  is 
unnecessary. 

Perfect  distribution  at  all  times  is 
obtained. 

I'hey  have  uniform  consistency  the 
year  round. 

They  are  adapted  for  both  winter  and 
summer  use. 

They  will  not  melt  at  highest  speed 
in  hottest  weather. 

Washing  is  unnecessary. 

I'hey  are  not  affected  by  water. 

They  have  the  right  properties  of  “tack!’ 

The  best  proof  of  their  superiority  is  the  calibre 
of  the  newspapers  which  have  adopted  them. 

In  asking  for  prices  specify  core  diameter^ 
finished  diameter y  and  length  of  cover  face 

THE  B.  P.  GOODRICH  RUBBER  COMPANY 

'I'he  City  of  Goodrich — AK.RON,  OHIO 


rUBLlSHE** 

t^alkctn 
McUtiMi  •' 

»lHe,  N.,C- 


Already  Adopted  by 


Akron  rr^nlntf  Times . 

UoKton  Post . 

Hulfalo  Courier . 

Iluflaio  Eseninfi  News . 

ChU'Sflo  Tribune . 

Cleveland  Press . 

I>enver  Post . 

l>eirolt  News . 

Houston  C^hronU'le  Publishing  C  ompany. 
Indianapolis  News . 

New  York  Tribune . 

Philadelphia  Inquirer . 

Plain  l>ealer  Publishing  Company  . 

Public  Ledfter . 

Inter*  Mountain . 

Muskogee  Dally  Phoenix . 

Parkersburg  Sentinel . 

PIttsburah  T.eader . 

Post  Publishing  (.Company . 

Reading  Eagle  Sentinel . 

Sioux  (Jlty  Journal . 

Wheeling  Register . 

York  (Saxetto . 

Dally  Paragraph . 

CJharles  Fulton  Company . 

Newark  Advertiser . 

Times  Recorder  Company . 

Repository  Publishing  Company . 

SprIngAeld  News . 

Times  Publishing  C^ompany . 

Times  Union  and  Advertiser . 

Warren  C^hronlcle  Publishing  Company  .  . 

Philadelphia  Press . 

Atlanta  Journal  . 

Atlanta  Constitution . 

Asheville  Times . 

Buffalo  Times . 

C]|eveland  Company . 

Ck>lumbua  Dispatch . 

Exponent  Company . 

Evening  Bullnln . . . . . 

Fairmount  Time., . 

Huntington  Advertiser  . 

Intelligence  Publishing  Company . 

Dallas  News . . 

Aurora  Beacon  Publishing  Company 

Morgantown  Post . 

World  Herald . 

The  Sun . . . 

Omaha  Daily  N':wo . 

The  State . 

The  Times . 

Times  Minor . 

I>ally  News . 

Waterbury  Republican . 

Progressive  Farmer  . 

Independence  Examiner . 

(■rand  Rapids  Press . 

Macon  Telegraph . 

Advance . 

Daily  Times  . 


.  Akron,  Ohio 
.boston.  Massachusetts 
.  huttalo.  New  York 
.  lIuHalo.  New  York 
.Chicago.  Illinois 
.(Cleveland.  Ohio 
.  Denver.  (Colorado 
. Detroit.  Mich. 

Houston.  Texaa 
.Indianapolis.  Ind. 

.  Kansas  (Jty,  Kansas 
.New  York  City 
.Philadelphia.  Pennsylvania 
.(Meveland,  Ohio 
.Philadelphia,  Pennsylvania 
.Ftklns,  West  Virginia 
.  Muskogee.  Oklahoma 
.  Parkersburg,  West  Virginia 
Pittsburgh.  Pennsylvania 
.Jamestown.  New  Yurk 
.Reading.  Pennsylvania 
.Sioux  City,  Iowa 
.Wheeling.  West  Virginia 
.York.  Pennsylvania 
.Dennison,  Ohio 
.Baltimore.  Maryland 
.Newark,  Ohio 
.Zanesville,  Ohio 
.(  anton.  Ohio 
.Springfield.  Ohio 
.Erie.  Pennsylvania 
.Rocnester,  New  York 
.  Warren,  Ohio 
.Philadelphia,  Pennsylvania 
Atlanta,  Georgia 
.Atlanta,  Georgia 
.Asheville,  North  Carolina 
.Buffalo.  New  York 
.Cleveland,  Ohio 
.Columbus,  Ohio 
.Clarksburg,  West  Virginia 
.Philadelphia,  Penns.vivan la 
.Fairmount,  West  Virginia 
.Huntington,  West  Virginia 
.  Wheellf^,  West  Virginia 
.Dallas.  Texas 
.  Aurora,  llllnola 
.Morgantown,  West  Virginia 
.Omaha,  Nebraska 
.Baltimore.  Maryland 
.Omaha,  Nebraska 
Columbia,  South  Carolina 
.  Raleigh,  North  Carolina 
.  1  os  Angeles.  Cslifornia 
.Cumberland,  Maryland 
Waterbury,  Connecticut 
.Birmingham,  Alabama 
Independence,  Missouri 
Grand  Rapids,  Mlchigsn 
Macon.  Georgia 
.Elisabeth  City,  New  Jersey 
•  Davenport.  Iowa 


Automatic 

Suction 


ROLLERS 
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Editor  &  Publisher  for  October  2  3,  1919 


SHORTAGE  OF  PULP  WOOD  MENACES 
AMERICAN  NEWSPAPERS 

U.  S.  Supply  Rapidly  Decreasing  and  Canadian  Wood  May 
Be  Legally  Restricted,  Declares  Kellogg — New 
Forestry  Policy  Needed. 


Bangor,  Me.,  Oct.  20. 


WHERE  is  the  pulp  wood  coniin{>^  from  to  meet  the  enormous 
demands  for  newsprint  paper?  'Phis  is  the  gravest  problem 
facing  the  consumer  and  the  manufacturer  today,”  declared 
R.  S.  Kellogg,  secretary  and  manager  of  the  News  Print  Service 
Bureau,  New  York,  in  an  address  on  “Business  Prospects  in  General 
as  Affecting  Lumber,  Pulp  and  Paper  Interests,”  before  a  meeting 
here  of  the  Eastern  Forest  Products  Association,  which  was  at¬ 


tended  by  lumbermen,  pulp  and  paper  manufacturers,  timber  owners 
and  foresters  from  all  of  the  New  England  States  and  New  Bruns¬ 


wick. 


“This  is  the  paper  age,”  said  Secretary  Kellogg,  “and  of  the 
6,000,000  tons  of  paper  of  all  kinds  consumed  annually,  2,000,000 
tons  is  newsprint.  The  newspaper  is  the  cornerstone  of  democracy. 


Nine  Pounds  Per  Capita  Increase  Since  1894 


“Our  educational  institutions  and  our  be  obtained  by  means  of  the  purchase 
press,  the  foundations  of  our  civiliza-  of  cut-over  land  and  by  re-planting, 
tion,  are  wholly  dependent  on  paper  to  “In  1846  there  were  250  sawmills 
convey  the  message  that  means  a  spread  above  Bangor  with  a  cut  of  200,000,000 
of  the  gospel  of  civilization  and  world  feet  annually.  The  cut  in  1907  was 
betterment.  Therefore,  a  consideration  1,000,000  feet.  The  cut  of  pulpwood  is 


investigation  that  the  accused  created 
and  conducted  with  German  money  two 
newspapers,  “Le  Bruxellois”  and  “La- 
Belgique.”  These  papers  were  deliber¬ 
ately  used  to  deceive  and  demoralize  the 
population  by  presenting  the  events  of 
the  war  in  a  guise  favorable  to  the 
enemy  and  prejudicial  to  the  allies. 

All  the  Belgian  newspapers  at  the 
risk  of  financial  ruin,  had  chosen  to  sus¬ 
pend  publication  rather  than  appear  un¬ 
der  the  bache  censorship.  Documents 
which  the  Germans  left  behind  at  Ant¬ 
werp  in  the  haste  of  their  retreat 
showed  that  on  entering  the  war  Ger¬ 
many  had  organized  a  press  propaganda 
designed  “to  influence  public  opinion” 
(above  all  Flemish  opinion). 

Belgian  in  Name 

The  press  was  to  proclaim  itself  Bel¬ 
gian  in  name,  but  was  forbidden  to  print 
any  of  the  declarations  of  the  Belgian 
government  at  Havre  and  all  illusions 
to  a  future  independent  Belgium,  “re¬ 
cognizing  the  country  to  be  a  gage  in 
the  hands  of  Germany,  the  mistress  of 
its  destinies.” 

The  alleged  mercenaries  who,  it  is 
charged,  thus  consented  to  play  the 
German  game  in  “Le  Bruxellois”  include 
Herman  Rosenbaum,  a  German  com¬ 
mercial  traveler,  domiciled  in  Brussels 
before  the  war;  VanBattum,  a  Holland¬ 


er  ;  Kersten,  a  printer  of  German  origin  ; 
Kemmerich,  an  unsuccessful  sculptor 
^born  at  Liege  of  Austrian  parents. 

The  •  remaining  four  are  Belgians : 
Boldaux,  alias  “Marc  de  Salm,”  an  ad¬ 
venturer;  Jacques  Pel,  a  stray  ex-func¬ 
tionary;  Hanneux,  a  clerk;  and  Brus- 
sens,  a  physician.  To  the  honor  of 
journalism,  be  it  said  that  not  one  of 
these  traitors  is  a  member  of  the  craft. 

It  was  established  that  one  Rosen¬ 
baum,  the  chief  of  the  band,  made  about 
250,000  francs  by  his  activity. 


ALL  HAPPY  IN  GEORGIA 

Doing  Land  OfBce  Busine** — Papers 
Installing  Equipment 

Paul  T.  Harber,  publisher  of  the  Com¬ 
merce  (Ga.)  Observer,  has  leased  a 
front  street  building  for  a  period  of 
years  and  plans  the  immediate  equip¬ 
ment  of  his  plant  with  every  modern 
device  in  keeping  with  his  paper’s  needs. 
He  has  started  by  buying  a  “Model  C” 
Intertype,  with  side  magazine,  which  will 
be  installed  in  December. 

“Business  is  rushing  down  here,”  Mr. 
Harber  writes  to  Editor  &  Publisher.” 
With  cotton  selling  at  34  cents  again, 
merchants  are  doing  a  land-office  busi¬ 
ness.  Activity  of  all  kinds  is  keyed  up 
to  the  highest  point.” 


of  ways  and  means  to  conserve  and 
increase  our  paper  supply  is  an  ex¬ 
tremely  important  matter. 

"The  consumption  of  newsprint  per 
capita  increased  from  nine  pounds  in 
1894  to  35  pounds  in  1919.  There  were 
7,916  newspapers  and  periodicals  in  the 
United  States  in  1894,  which  have  in¬ 
creased  to  21,664  in  1919.  The  com¬ 
bined  circulation  of  all  dailies  now  ex¬ 
ceeds  26,000,0(X). 

Uaing  a  Ton  a  Minute 

“The  rate  of  consumption  of  news¬ 
print  is  most  remarkable.  This  year’s 
output  of  newsprint  in  the  United  States 
and  Canada  would  blanket  9,000,000 
acres  or  more  than  the  combined  area 
of  Masvachusetts  and  Connecticut.  It 
IS  enough  to  put  a  belt  around  the 
world  28  miles  wide.  In  the  form  of 
a  standard  roll  73  inches  wide  it  would 
unwind  12.0(K),000  miles,  and  eight  years’ 
output  would  reach  from  the  earth  to 
the  sun. 

"The  |>rcsses  of  the  Xew  York  Times 
use  a  ton  of  jiaper  every  minute  and 
the  New  York  papers  use  250,000  tons 
yearly.  The  Chicago  Triliune  is  using 
200  tons  of  newsprint  paper  daily.  The 
Curtis  publications  arc  using  240  tons 
daily.  They  have  169  presses  capable 
of  printing  750,000  magazines  daily. 
Their  paper  bill  is  $10,000,000  yearly. 

“Where  is  the  wood  for  this  enor¬ 
mous  demand  for  paper  coming  from? 
This  is  the  forestry  question.  It  takes 
one  and  one-half  cords  of  wood  for 
each  ton  of  newsprint.  For  the  400,000 
tons  of  newsprint  manufactured  each 
year  in  Maine,  600,000  cords  of  wood 
are  required.  Over  1,000,000  cords  of 
domestic  pulpwood  used  for  all  pur¬ 
poses  in  Maine  last  year,  computed  at 
average  stand  of  five  cords  per  acre 
required  cutting  over  2OO,0OO  acres  of 
forest. 

“The  supply  is  rapidly  decreasing. 
One  million  cords  of  pulpwood  is  com¬ 
ing  from  Canada  annually,  but  the 
supply  there  is  not  inexhaustible  and 
may  be  legally  restricted. 

Careful  Forest  Management 
broad  guaged  public  policy  in  re¬ 
gard  to  the  forest  problems  is  what  is 
needed  most  of  all.  Assistance  to  the 
private  owner  may  be  given  by  fair  tax¬ 
ation,  a  careful  policy  of  forest  man¬ 
agement  and  a  well  worked  scheme  of 
fire  protection.  Public  forests  should 


1,000,000  cords  yearly  and  there  are 
many  minor  products.  The  chief  indus¬ 
tries  of  the  state  must  always  be  based 
upon  timber  and  water  power. 

“The  paper  market  referred  to  above 
is  affected  by  high  freight  rates  and 
car  shortage.  The  greatest  problem  of 
all  is  the  labor  question ;  the  human  re¬ 
lations  between  employer  and  employes. 
The  great  question  is  that  labor  wants 
recognition  as  an  individual  and  not  as 
a  commodity.” 

Answer  Is  “Conservatism” 

Mr.  Kellogg  explained  the  labor  ques¬ 
tion  in  British  Columbia  and  the  de¬ 
mands  of  the  lumber  workers  there,  and 
in  Wisconsin.  “However,  the  tide  is 
turning,”  he  said.  “The  fundamental 
Anglo-Saxon  common  sense  will  pre¬ 
dominate,  but  undigested  alienism  must 
cease.  The  trouble  is,  we  have  been 
teaching  everybody  to  read  and  nobody 
to  think.” 

“The  answer  is  one  of  forest  con¬ 
servation,”  Mr.  Kellogg  said.  “The 
forest  areas  are  sufficient  if  rightly 
managed.  The  public  can  co-operate 
with  private  owners  by  means  of  fire 
prevention,  forest  taxation,  land  classi¬ 
fication,  better  cutting  plans  and  forest 
nurseries.  The  public  or  State  can  work 
out  adequate  plans  for  fire  protection, 
purchase  and  re-plant  cut-over  lands.” 

Mr.  Kellogg  then  made  a  strong  plea 
for  association  work,  the  need  of  it  and 
the  duties  of  the  lumbermen  to  stand 
behind  and  aid  it  in  every  way. 

BELGIAN  DISLOYALISTS 
TO  BE  TRIED 

Agent*  in  German  Press' Propaganda 
Must  Answer — None  Journalist 
Before  Boche  Invasion  — 
Rosenblum  Chief 

By  Edward  Schuler 
Ilcigisn  Correspondent,  Editor  &  Publiskss 
Brussels,  (Dct.  22. — On  charges  of 
having  in  time  of  war  aided  the  progress 
of  the  enemy  armies  and  attempting  to 
corrupt  the  loyalty  of  Belgian  troops 
and  citizens  and  those  of  Belgium’s  al¬ 
lies,  sixteen  journalistic  alleged  hirelings 
of  the  Germans  during  the  occupation 
of  Belgium  are  about  to  be  brought  to 
trial. 

It  was  shown  during  the  preliminary 


A  circulation  is  no  larger  than 
its  Value  is  to  you 

Leads  Chicago’s  Evening 
Field  for  Nearly  Five  Years 
in  Automobile  Advertising 

Many  claims  have  been  made  of  late  as  to  which  Chi- 
cago  evening  newspaper  was  paramount  in  Automobile 
advertising. 

The  following  figures  furnish  an  unanswerable  argu¬ 
ment  in  proving  the  supremacy  of  The  Chicago  Evening 
Post. 


341,050 

POST  . 

. ..  540352 

254,577 

News  . . 

. ..  347376 

243,179 

Journal  . 

...  323,689 

99,896 

American  . . 

. ..  136,460 

1918. 

626353 

POST  . 

...  314327 

388,416 

News  . . 

...  267352 

375,960 

Journal  . . 

...  165,015 

202330 

American  . 

...  123,666 

American  .  202,530  American  .  123,666 

1919 — From  January  1st  to  September  30th,  inclusive. 

POST  .  446,335  Journal  .  200,239 

News  .  435,117  American  .  153,224 

-Automobile  advertisers  prove  by  the  above  figures  that  it 
pays  them  to  advertise  in  a  newspaper  read  by  the  class  of 
people  financially  able  to  become  good  customers.  All  adver¬ 
tisers  who  have  quality  goods  to  sell  in  the  Chicago  market 
always  use  first 

The  Chicago  Evening  Post 

Eastern  Representative — 

Kelly-Smith  Co.,  Marbridge  Building,  New  York 
Western  Representative — 

John  Glass,  Peoples  Gas  Building,  Chicago 

THE  SHAFFER  GROUP 

Chicago  Evening  Post  Louisville  Herald 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Denver  Times  Rocky  Mountain  News 


GREAT  WESTERN 

SUPERIOR 


PUBLIC  OPINION  is  the  greatest 
force  in  the  world.  Our  share  in  the 
achievements  of  the  press  and  the 
printed  word  has  been  the  production 
and  distribution  of  reliable  type  metals. 

We  have  been  making  type  metals 
since  1889.  We  have  kept  pace  step  by 
step  with  the  advances  and  improve¬ 
ments  that  have  been  made  in  the 
alloying  of  good  type  metals,  and  we 
stand  today  as  leaders  in  our  line. 

A  modern  plant,  a  complete  line  of 
type  metals  for  every  requirement,  an 
organization  keen  to  excel  in  its  chosen 
work,  a  distribution  at  once  adequate 
and  effective  and  a  desire  to  be  remem¬ 
bered  by  our  patrons  as  disciples  of 
good  workmanship  and  the  square  deal 
— these  are  our  fundamentals — these 
constitute  our  license  for  soliciting  a 
share  of  your  patronage. 

GREAT  WESTERN  SMELTING  & 
REFINING  COMPANY 

41st  and  Wallace  Sts.  and  Lowe  Ave. 

CHICAGO 


r 


Editor  &  P  ublither  for  October  23,  1919 


UNIQUE  COURT’  PASSES  ADVERTISING 
ACCEPTED  BY  NEWSPAPER 

Those  Whose  Copy  Has  Been  Rejected  May  Offer  Proof,  if 
Possible,  That  They  Are  Not  Attempting 
to  Deceive  or  Defraud. 

ONE  might  be  attending  a  meeting  of  the  board  of  directors  of 
a  bank.  'I'he  setting  is  much  the  same — the  well  appointed  room 
and  the  heavy  long  table  at  which  sit  men  with  pads  of  paper 
before  them,  one  at  the  head  with  a  bulky  folio.  .Ml  are  in  dark 
clothes  .save  one  who  sits  at  the  chairman’s  right  and  wears  a 
checked  suit,  a  bright  necktie  and  a  large  diamond  ring.  Obviously 
this  man  is  an  outsider  and  if  this  were  a  bank  director's  meeting, 
he  would  be  picked  as  one  whose  application  for  a  loan  was  under 
consideration. 

This  is  a  meeting  of  the  Censor.ship  Committee  of  the  New  York 
Times  and  the  chairman  is  E.  .S.  Friendly,  the  assistant  business 
manager.  Others  are  H.  'I'.  Butterworth,  the  advertising  manager, 
Hugh  A.  O’Donnell,  1'.  \V.  Harold  and  .Arnold  Sanchez. 

Seeking  a  Certificate  of  Good  Character 


trust  these  experts  as  they  would  their 
own  pastors. 

He  leaves  the  room  on  an  intimation 
that  the  interview  is  concluded  and  as¬ 
surance  that  he  will  be  notified  later 
whether  his  advertising  is  to  appear  in 


ENJOYED  POST-WAR  TOUR 

N*w*p«p«r  Man  SoMiar*  Swoppad 
Racord  Yarns  Whan  Thajr  Mat 

Cleveland,  O.,  Oct.  2i. — Orville  A. 
Welsh  of  the  Plain  Dealer  copy  desk 


the  Times.  But  it  seems  probable  to  a  contributes  an  interesting  story  to  the 
representative  of  Editor  and  Publisher  ‘he  “P.-D.  Correspondent,’ 

who  is  present  that  he  hasn’t  the  pro-  “"^er  the  heading  “How  Ainencan  Sol- 
verbial  Chinaman’s  chance.  And  neither  ^icr  Scr.bers  Saw  the  War  Zone.  Mr. 


Welsh  was  in  the  party. 

„  “I’ll  say  there  were  more  newspaper 

Not  a  Chinaman  s  Chance  .  u  •  .u  .  .  i  .u 

yarns  told  in  that  two  weeks  than  ever 

I  he  Censorship  Committee  meets  in  journalistic  history,”  said  he. 

ery  week  sometimes  oftener  to  en-  of  yj  j^^d  not  met  an  honest-to- 


every  week — sometimes  oftener — to  en¬ 


able  anyone  who  believes  his  advertising  brother  scribe  since  we  went  into 

is  unjustly  excluded  from  the  columns  traveled  in  a  hospital 

of  the  Times  to  appear  in  person  and  everything  but  baths,  and 

tell  why  he  thinks  it  should  be  accepted.  those  en  route.  You  can  imagine 

There  are  twelve  general  divisions  of  such  treatment,  after  months  of 

the  Times  advertising  index  expurga-  polishing  up  and  drilling  and  eating  corn 
tions,  and  any  advertisement  that  can  gold  fish,  beans  and  nee,  went 

properly  be  listed  in  any  one  of  these  Made  you  think  the  war 


must  pass  close  scrutiny  before  it  is 
admitted.  These  divisions  are  : 

hrandnlent  or  doubtful  financial  offer- 


was  really  over.” 


"Yes,  and  it  had.  That  is  a  positive 
fact.” 

“Hilt  isn't  it  true  that  when  those 


The  man  who  sits  just  now  at  the  "Yon  sold  it  on  the  strength  of  adver- 
rhairman’s  right  is  not  soliciting  a  loan,  tising  that  it  had  paid  dividends  of  23 
but  a  certificate  of  good  character.  He  per  cent  within  a  period  of  seven 
has  all  the  money  he  needs  for  the  con-  months?” 

duct  of  his  business,  and  if  the  Censor-  “Yes,  and  it  had.  That  is  a  positive 
'hip  Committee  will  grant  him  what  he  fact.” 

asks,  he  can  make  a  lot  more — perhaps  “Hut  isn't  it  true  that  when  those 

a  fortune.  - 

VV'hat  follows  here  is  not  a  literal 
transcript  of  the  dialogue  among  the 
men  at  table,  but  approximates  it. 

“New  at  the  Game” 

"Gentlemen,”  says  the  man  with  the 
big  diamond,  “I  have  a  letter  from  yon 
saying  that  you  will  not  accept  my  a<l- 
vertising  of  stock  in  the  Sure  Thing 
Mining  and  Developing  Comfiany.  This 
is  an  opportunity  your  readers  will  aji- 
preciate.  It  is  clean  as  a  hound’s  tooth 
Ask  me  any  question  about  it.  I  want  TIMES’  ADVERTISING  CENSOR 

to  put  all  my  cards  on  the  table.  i  r.  .  o  i  .  w  i  a  n 

If  I  f  .  to  kiKDt:  Huj^n  A.  O  l)oniu*ll. 

It  set  ms,  however,  that  the  men  he  is  R  T  Hutterworth 

addressing  are  interested,  first,  in  his  - — - 

own  previous  record.  Though  he  docs  dividends  were  paid,  the  company  ac- 

not  know  it,  the  hulk  volume  in  front  tually  owed  $700,000?” 

of  the  chairman  contains  a  prettv  com-  “Well,  gentlemen,  to  be  frank  with 


i-raiKiuient  or  aouDiiui  nnanciai  oner-  McManus,  Inc.,  Move. 

Theodore  F.  MacManus,  Inc.,  has 
Hucket  shops  and  offeringr  of  finan-  moved  its  offices  into  a  specially  rc- 
cial  prospects.  modeled  building,  in  Detroit. 

Large  guaranteed  dividends. 

Offers  of  something  for  nothing. 

Matrimonial  offers.  J  -Quality  Features  for 

Fortune  tellers.  Qual.ty  Papers' 

\fassage.  \  ,  I; 

tjuarnnteed  cures.  %  ! ; 

.‘suggestive  l)ooks  or  pictures. 


me  any  question  ahout  it.  I  want  TIMES’  ADVERTISING  CENSORSHIP  HOARD  HOLDING  COURT 

to  put  all  my  cards  on  the  table  _ 

I,  ,  ,  Left  to  Right:  Hugh  A.  O  Donnell,  F.  VV.  Harold,  Edwin  S.  Friendly, 

It  seems,  however,  that  the  men  he  is  H  T.  Hutterworth,  Arnold  Sanchez. 

addressing  are  interested,  first,  in  his  - 

own  previous  record.  Though  he  docs  dividends  were  paid,  the  company  ac-  Objectionable  medical  advertising  and 
not  know  it,  the  hulk  volume  in  front  owed  $700,000?”  offers  of  free  medical  treatment, 

of  t!ie  chairman  contains  a  prettv  com-  “Well,  gentlemen,  to  be  frank  with  Want  advertis’ements  which  request 

jdetc  review  of  his  btisinss  history.  ^  don’t  know  much  about  the  finan-  money  for  samples  or  articles. 

There  is  data  there  covering  a  period  operations  of  that  company.  I  was  Not  infrequently  a  prospective  adver- 

of  twenty  years,  or  the  entire  time  the  game  then.  I  have  always  tiser  in  the  Times  gives  the  Censorship 

prospective  advertiser  has  been  oper-  regretted  connecting  myself  with  that  Committee  this  naive  argument  for  hav- 

ating  as  a  “promoter.”  company.  We  must  live  and  learn,  as  ing  his  advertising  accepted: 

There  are  letters  from  banks  and  fellow  says.”  “Some  other  newspapers  have  told  me 


ating  as  a  “promoter.”  company.  We  must  live  and  learn,  as  ing  his  advertising  accepted: 

There  are  letters  from  banks  and  fellow  says.”  “Some  other  newspapers  have  told  me 

commercial  agencies.  There  are  reports  “What  is  the  stock  of  that  company  that  if  I  can  get  my  advertising  in  the 
by  the  Times’  own  investigators,  telling  "'Of'h  now?”  Times,  they  will  take  it  also.” 

not  only  what  he  has  done  but  how  he  “Well,  I  have  quite  a  stack  of  it  my-  - - - 

acts  under  questioning,  whether  he  is  self,  that  I  would  sell  for  twenty-five 

j  r  ■  •  r«-nte  a  sharp”  Dr.  William  T.  Ellis,  who  returned 

trank  and  unreserved,  or  furtive  and  cents  a  snare.  •  .  xt  t7 


If,  that  I  would  sell  for  twenty-five  1°  Lecture 

nts  a  share.”  William  T.  Ellis,  who  returned 

So  the  questioning  goes  on ;  revelation  recently  from  a  trip  to  the  Near-East 


ill  at  ease;  the  kind  of  business  quar-  So  the  questioning  goes  on;  revelation  rcce.u.y  .u...  a  u.p  lo  u.c 

ters  he  occupies,  and  the  kind  of  men  lollows  revelation,  until  the  present  time  as  special  correspondent  of  the  New 

with  whom  he  is  associated  ‘s  reached  and  the  operations  of  the  York  Herald,  and  whose  experiences 

Sure  Thing  Mining  and  Development  with  the  censorship  in  Egypt  have  been 
Story  of  His  Business  Career  Company,  the  latest  company  the  man  related  in  these  columns,  will  deliver  a 


There  are  letters  the  Times  has  re-  under  fire  is  promoting, 
ceived  from  persons  who  have  invested  It  seems,  from  his  own  declaration, 
in  stocks  previously  advertised  by  him,  that  although  his  previous  promotion 
covering  a  score  of  years.  These  letters  pets  were  all  weaklings,  this  new  com- 
and  reports  are  from  many  parts  of  the  pany  is  a  “hum-dinger,”  and  is  sure  to 
country.  pay  big  dividends  before  the  end  of  the 

“Tell  us  something  about  the  Lucky  year. 

I>og  Mining  Company,  you  were  pro-  No;  he  does  not  base  this  assertion 
moling  from  Cleveland  in  1891.  You  on  his  own  investigation  of  the  prop- 
sold  about  $500,000  worth  of  stock  in  erty;  he  relies  on  the  expert  opinion 
that,  didn’t  you,  at  $4  a  share?”  of  men  in  whom  he  has  absolute  con- 

“Yes.”  fidence;  he  is  a  promoter,  not  a  mining 

"Par  value  $1.”  authority:  the  gentlemen  of  the  Times 

“Yes.”  Censorshio  Committee,  however,  can 


with  the  censorship  in  Egypt  have  been 
related  in  these  columns,  will  deliver  a 
series  of  lectures  this  winter.  He 
opened  his  tour  at  the  Academy  of 
Music,  Philadelphia.  October  21. 


of  men  in  whom  he  has  absolute  con-  Plan  Iowa  Socialist  Weekly 

fidence;  he  is  a  promoter,  not  a  mining  Davenport,  1a.,  Oct.  20. — A  socialist 
authority:  the  gentlemen  of  the  Times  weekly  paper  is  to  be  started,  backed  by 
Censorship  Committee,  however,  can  a  $50,000  stock  company,  shares  $5  each 


Scholz  Returns  from  Orient 
Emil  M.  Scholz,  formerly  publisher  of 
the  New  York  Evening  Post,  has  re¬ 
turned  from  an  extensive  tour  of  the 
Orient.  He  will  arrive  in  New  York 
about  November  1. 

Plan  Iowa  Socialist  Weekly 
Davenport,  1a.,  Oct.  20. — A  socialist 
weekly  paper  is  to  be  started,  backed  by 


Two  Kinds  of 
Reading  Attract 
Women — 

l: — That  which  entertains. 
2: — That  which  informs. 

Add  a  third  potential — 
a  tendency  to  stimulate 
advertising — and  you  have 
pretty  nearly  the  ideal 
feature  for  the  Home 
Page  of  a  daily  newspa¬ 
per,  morning  or  evening. 
We  think  we  have  this  in 


Home  and  You 

-  Mek-rv 


Chatty,  cheery  daily  talks  on 
good  taste  in  the  home,  deco¬ 
rating,  refurnishing.  Written 
for  women  by  a  woman  who 
understands  women.  The 
men  will  like  her  stuff,  too, 
for  she  takes  a  good-natured 
whack  at  mustache  cups, 
jim-cracks  on  the  mantle- 
piece,  mussy  bedrooms  and 
spindle-legged  chairs.  A 
short  article  daily,  six  days  a 
week,  with  special  illustra¬ 
tions.  And  they  are  good 
illustrations. 

The  most  recent  subscrib¬ 
ers  to  “Your  Home  and  You” 
are: 

Newark  Daily  News 

Atlanta  Constitution 

Pasadena  Star-News. 

We  should  like  to  send  you 
sample  proofs  and  quote  you 
terms. 

The  Metropolitan 
Newspaper  Service 
432  FOURTH  AVENUE,  N.  Y. 


Get  Canadian  Business 


Through  Canadian  Daily  Newspapers 


Canadian  pro^jress  and  Canadian  prosperity  places  the  Dominion  in  a  class 
by  itself  in  a  business  way. 

Canadian  loyalty  to  Canadian  institutions  is  proverbial,  and  is  aptly  illus¬ 
trated  by  the  splendid  support  p^iven  the  many  excellent  daily  newspapers 
published  throughout  the  Dominion. 

It  is  this  loyal  support  too,  which  makes  the  many  splendid  Canadian 
stores  possible. 

For  instance,  there  is  one  store  in  Canada  which  does  more  business 
annually  than  does  the  largest  store  in  New  York  City. 

Canadian  people  are  quick  to  buy  goods  made  in  the  United  States,  but 
they  prefer  buying  from  their  own  people — and  they  read  their  own  daily 
news[)apers  and  trade  at  home. 

Tell  Canadian  people  about  your  goods.  And  link  your  goods  up  with 
Canadian  merchants  and  get  your  share  of  this  great,  fine  growing  business 
now. 


Canadian  Daily  Newspapers  Produce 


PROVINCE  OF  ONTARIO 

Population  2,523,274 
Line* 

Circulation  2,500  10,000 

....  12,403  .03  .03 

(E)  10,160  .025  .025 

(E)  4,225  .0179  .0107 

(E)  2,472  .01  .0071 

(E)  3,955  .015  .0125 

(E)  3477  .015  .01 

(E)  31,058  .055  .05 

(E)  11400  .935  .03 

(E)  6428  .025  .02 

PROVINCE  OF  QUEBEC 
Population  2,002,731 — English  397492 
French  1,605439 

Line* 

Circulation  2400  10,000 

'Montreal  Gazette  (3c-$8  yr.)...(M)  32,140  .085  47  'Montreal  Star  .... 

'Montreal  La  Presse  (2c  per  copy)(E)  147,127  .13  .11  'Quebec  Le  Soleil. 


Line* 

Circulation  2400  10,000 

(MN&E)  41409  .07  .06 

. (E)  5429  .0193  .015 

. (E)  7,632  .0275  .0175 

. (E)  9,016  .0275  .02 

. (M)  86488  .15  .11 

. (E)  86,157  .14  .11 

. (E)  80,157  .14  .11 

. (M)  27,437  .09  .06 

. (S)  87,655  .12  .09 


'London  Free  Pres* . 

'Peterborough  Examiner  . . 
'St.  Catharine*  Standard... 
fSt.  Thomas  Times-Journal 

'Toronto  Globe  . 

'Toronto  Star  . 

'Toronto  Star  . 

'Toronto  World  . 

'Toronto  World  . 


Border  Cities  Star  (Windsor) 

tBrantford  Expositor  . 

tBrockville  Recorder-Time*  . . 

Chatham  Daily  New* . 

'Galt  Reporter  . 

tGuelph  Mercury  . 

'Hamilton  Spectator . 

Hamilton  Time*  . 

fKingston  British  Whig . 


Line* 

Circulation  2460  10,000 

(E)  111,151  .13  .11 

(E)  39456  .06  .06 


Government  Statement,  April  1, 
'A.  B.  C.  Report,  April  1,  1919. 
tPublishers*  Statement. 


Editor  &  Publisher  for  October  2  3,  1919 


WHY  WRITERS’  UNION 
DIED  IN  ROCHESTER 

Publishers'  Firm  Stand  for  Independ* 
ence  of  Newspaper  Columns  Won 

Out — Independent  Organiza¬ 
tion  Encouraged 

Kothestkr,  N.  Y.,  Oct.  22. — This  city’s 
newspaper  writers,  who  recently  pre¬ 
sented  demands  to  publishers  of  the 
four  English-language  daily  newspa¬ 
pers  of  the  city  for  increases  in  sala¬ 
ries  to  a  $50  minimum  and  other  con¬ 
cessions,  in  withdrawing  their  ap¬ 
plication  to  the  International  Typo¬ 
graphical  Union  for  a  charter  recog¬ 
nized  that  control  over  the  editorial  de¬ 
partments  by  labor  unions  is  inconsist¬ 
ent  with  the  traditional  independence  of 
newspaper  men. 

An  association  known  as  the  Roch¬ 
ester  New'spaper  Writers’  Association 
and  unafhliated  with  any  labor  organi¬ 
zation,  has  grown  out  of  the  proposed 
union,  and  the  publishers  have  signi¬ 
fied  their  willingness  to  consult  with 
the  new  body.  They  previously  had 
refused  to  recognize  any  organization 
of  news  writers  affiliated  w'ith  a  la¬ 
bor  organization. 

The  stand  taken  by  the  publishers 
is  expained  in  the  following  answer 
to  the  writers’  union’s  demands : 

Firm  Stand  Taken  by  Publisbert 

“For  the  information  of  all  persons  employed 
or  hereafter  to  be  employed  in  the  editorial 
and  newswriting  profession  in  Rochester,  the 
publishers  of  the  Rochester  daily  newspapers 
make  the  following  statement; 

‘‘It  has  come  to  our  attention  that  a  num¬ 
ber  of  newswriters  have  formed,  or  set  out  to 
form,  an  organization  which  is  intended  to  be 
subordinate  to  and  controlled  by  a  mechanical 
labor  organization,  and  that  the  purpose  of 
these  newswriters  in  so  doing  is  to  bring  about 
the  control  of  the  news  and  editorial  columns 
of  the  Rochester  daily  newspapers  by  a  labor 
organization  or  group  of  labor  organizations. 
It  is  neces.sary,  therefore,  to  make  clear,  once 
and  for  all,  our  attitude  as  publishers  toward 
this  organization  and  its  aims. 

"Newspaper  publishers  are  held  legally  and 
tinancially  responsible  for  the  contents,  the 
character  and  the  purposes  of  their  columns. 
I'liey  arc,  moreover,  morally  bound  to  the 
public  interest  and  for  the  permanent  preserva¬ 
tion  of  free  American  institutions,  to  dis¬ 
charge  this  responsibility  unhampered  by  con¬ 
trol  or  influence  from  any  external  source, 
whatever  its  nature.  They  are  the  possessors 
of  the  privileges  of  a  free  press,  guaranteed 
by  the  Constitution  and  they  are  bound  to 
preserve  this  freedom  and  to  hand  it  down  un¬ 
impaired  to  their  succe.ssors. 

Publishers  Held  Responsible 

■‘They  are  at  the  same  time  bound  always  to 
consider  the  highest  intellectual  well-being  of 
the  members  of  the  editorial  and  newswriting 
profession,  and  to  insure  that  the  opportunity 
for  individual  genius,  talent,  initiative  and 
application  shall  not  be  curtailed,  and  that  in 
no  respect  or  particular  shall  individual  re¬ 
sponsibility  to  the  free  conduct  and  aims  of 
the  newspaper  be  subordinate  to  any  other  con¬ 
trol  or  motive. 

‘‘With  these  principles  of  honorable  news¬ 
paper  publication  steadily  in  mind,  we  there¬ 
fore  assert  that  neither  now  nor  hereafter 
will  we  permit  the  control  of  each  publisher 
over  his  editorial  and  news  columns  and  or¬ 
ganization  to  be  curtailed,  challenged  or  placed 
under  suspicion. 

‘‘Neither  now  nor  at  any  future  time,  what¬ 
ever  the  conditions  or  the  circumstances,  will 
we  recognize  this  or  any  other  newswriters 
union  subordinate  to,  or  affiliated  with,  a  labor 
union  or  any  other  outside  body,  whether  of 
labor  or  of  capital  or  of  any  other  nature 
whatever. 

“Nor  will  it  be  possible  for  us  to  retain 
in  the  duties  of  newswriting  or  editorial  com¬ 
ment  or  supervision  persons  who  are  conscious¬ 
ly  seeking  to  subordinate  newspaper  conduct  to 
external  control  in  whatever  interest. 

Encouraged  Independent  Body 

"We  do  not  object  to  the  formation  of  any 
association  of  newswriters  or  other  editorial 
employees  that  may  seek  the  promotion  of 
the  best  interests  of  such  employees,  either 
as  individuals  or  a  group,  provided  that  the 
necessity  for  the  maintenance  of  individual 
opportunity  and  freedom  for  self-development 
be  kept  always  in  mind,  and  that  the  neces¬ 
sity  that  each  publisher  retain  full  and  un¬ 
hampered  control  of  his  own  editorial  and 
news  organization  be  clearly  recognized. 

“Indeed,  we  should  be  glad  to  contribute 
to  the  formation  of  such  an  organization 
^d  to  assist  in  any  way  thought  feasible 
in  the  intelligent  advancement  of  the  mutual 
interests  of  its  members  and  their  employers. 
‘‘It  further  seems  desirable  that  a  clear 


definition  of  the  policy  of  Rochester  publishers 
with  relation  to  the  salaries  of  editorial  and 
newswriting  employes  should  be  made. 

"It  is  the  intent  and  determination  of  all 
the  publishers  that  the  compensation  of  per¬ 
sons  employed  exclusively  in  the  work  of  news¬ 
gathering  or  in  other  work  of  an  editorial  na¬ 
ture  shall  be  equal  to  or  in  excess  of  the  sums 
paid  to  persons  of  an  equal  grade  of  experi¬ 
ence  in  their  ^mechanical  departments. 

‘‘This  does' not,  however,  mean  that  this  use 
of  the  comparison  with  the  wages  In  the  me¬ 
chanical  departments,  will  also  be  used  as  the 
basis  of  a  so-called  ‘flat  scale'  for  editorial  and 
news  employes  in  all  or  any  of  the  four  offices. 

The  Only  Batia  of  Pay 

“We  shall  adhere  to  the  principle  of  special 
recognition  of  special  talent,  merit  ana  ex¬ 
cellence,  such  being  the  only  sound  principle 
of  mutual  opportunity  and  justice  to  both 
newspaper  and  newspaper  writer.  The  occu¬ 
pation  of  a  newspaper  writer  is  a  profession, 
not  a  mechanical  trade,  and  cannot  be  sub¬ 
jected  to  the  standardization  that  is  possible 
only  in  a  trade. 

"Those  employees  who  have  committed  the 
mistake  of  attempting  to  organize  a  union 
for  the  subjugation  of  the  editorial  and  news 
columns  to  external  interests  will  not  be 
discriminated  against  or  disciplined  if  they 
withdraw  from  this  improper  course  and  re¬ 
sume  their  original  attitude  toward  the  pub¬ 
lication  employing  them,  cheerfully  accepting 
the  conditions  as  here  outlined. 

“The  purpose  of  this  statement  is  not  to 
provoke  ill-ieeling  or  to  establish  a  ground  for 
harsh  discipline,  but  rather  to  induce  and 
promote  amicable  and  mutually  beneficial  re¬ 
lations  between  the  publishers  and  all  members 
of  the  editorial  and  newswriting  profession  in 
Rochester.” 

That  firm  stand  of  the  publishers 
finished  Newswriters’  Union  No.  16, 
I.  T.  U. 


To  Be  Decorated  by  Prince 

Ottawa,  Ont.,  Oct.  22. — Capt.  J.  A.  P. 
Haydon,  editor  of  the  Canadian  Labor 
Press,  a  weekly  published  here,  is  to  be 
presented  with  the  Military  Cross  by 
the  Prince  of  Wales  on  October  25. 
Capt.  Haydon,  who  won  the  coveted 
award  for  gallantry  at  Jiggsaw  Wood, 
has  been  summoned  to  Kingston,  where 
the  Prince  made  the  presentation. 

More  Dairy  Advertising 

Ottawa,  Ont.,  Oct.  22. — The  National 
Dairy  Council  of  Canada,  which  repre¬ 
sents  the  tlairying  industry  as  a  whole, 
has  decided  upon  an  advertising  cam¬ 
paign  designed  to  bring  about  a  greater 
con.sumption  of  dairy  products  gener¬ 
ally.  It  was  urged  by  D’,\rcy  Scott, 
former  railway  commissioner,  who  is 
secretary  of  the  Council. 


GIVES  UP  BANKING  FOR 

I  ADVERTISING 

1 _ 

Hr.  failing  of  Yale,  Class  of  1907. 

•  has  deserted  from  the  ranks  of 
.\merican  bankers  for  wider  service  as 
secretary  and  treasurer  of  the  advertis¬ 
ing  firm  of  Bots- 
ford,  Constantine 
&  Tyler  of  Port¬ 
land  and  Seattle. 
At  least,  that  is 
the  way  he  ex¬ 
plains  the  change 
he  has  made. 

Mr.  Failing  was 
born  in  Portland, 
Ore.,  and  imme¬ 
diately  after  his 

_  _  graduation  from 

Yale  returned  to 
H.  R.  Failiicg  that  city  and  en¬ 


tered  the  employ  of  First  National  Bank 
— an  institution  with  which  his  family 
has  been  identified  since  the  sixties.  He 
started  as  a  messenger  and  when  he 
resigned  was  assistant  cashier. 

The  taste  for  advertising  was  de¬ 
veloped  by  Mr.  Failing  during  the  last 
year  when  he  was  thrown  into  contact 
with  many  advertising  men  in  the  course 
of  his  duties  as  director  of  publicity  of 
the  First  National.  He  believes  that 
national  advertising  is  one  of  the  most 
fascinating  forms  of  service  which  mod¬ 
ern  business  demands. 


JOURNALISTS  SERVED 
BELGIUM  WELL 

Battled  With  Pen*  for  Good  Will 

and  Trust  of  World  Throughout 
War  that  Strangled 

Publication*.  .  ^ 

By  Edward  Schuler 
Belgian  Correspondent,  Editor  &  Puilishes 

Brussels,  Oct.  20. — When  one  speaks 
of  the  Belgian  press  during  the  war,  it 
is  generally  in  connection  with  the  cour¬ 
ageous  campaigns  of  clandestine  news¬ 
papers.  However  other  efforts  merit 
public  acknowledgements. 

Falling  back  before  the  invasion  a 
number  of  dailies  held  their  ground, 
among  them  there  appeared  successive¬ 
ly  “I’lndependance”  at  Ghent,  at  Ostend, 
then  in  London ;  “Lc  Peuple”  which  be¬ 
came  “Peuple  Gantois”  at  Ghent;  the 
“XXe  Siecle”,  later  the  “Nation  Beige” 
at  Havre;  the  “Metropole”  of  Antwerp 
at  London. 

The  newspapers  of  the  uninvaded  cit¬ 
ies  also  gave  an  example  of  fine  per¬ 
severance.  It  was  thus  that  the  “Yper- 
sche  Volk”,  a  Flemish  paper  published 
by  the  printer,  Callewaert  de  Meulan- 
aere,  appeared  up  to  April  11,  1915. 

It  is  certainly  one  of  the  few  Belgian 
papers  that  has  appeared  in  three  lan¬ 
guages.  Out  of  respect  for  the  French 
and  British  soldiers  who  defended  -its 
city,  “Ypersche  Volk”  added  to  its  pages 
“Le  Journal  d’Ypres”  and  “Ypers  Week¬ 
ly  News.” 

Shell  Wrote  Fini* 

An  incident  apart  from  the  will  of  the 
editor  put  an  end  to  this  curious  publi¬ 
cation.  A  shell  landed  in  the  lower  floor 
of  the  printing  establishment,  on  the 
presses  and  the  type  cases,  in  a  word, 
on  the  entire  plant. 

At  Poperinghe,  “De  Poperinghnaar” 
and  the  “Nieuwsblad  van  Poperinghe” 
only  ceased  publication  because  of  the 
bombardments  and  nothing  hut  fleeting 
organs  finally  appeared  in  the  invaded 
land. 

A  number  of  newspapers  of  the  front 
were  gotten  out,  notably  “The  Brazier”, 
the  sheet  of  the  First  Canadian  Divi¬ 
sion,  one  of  the  best  among  the  numer¬ 
ous  trench  papers  of  the  British.  Never¬ 
theless,  wherever  there  were  Belgian 
refugees,  periodicals  sprung  up.  They 
brought  to  their  readers  news  from  their 
country  or  word  (rom  the  little  colonies 
founded  by  compatriots  in  Holland, 
England  and  France. 

Worked  Abroad 

During  this  time  such  Belgian  news¬ 
papermen  as  Gerard  Harry,  Louis  Du- 
mont-Wilden,  Roland  de  Mares,  Isi 
Colin,  des  Ombiaux,  d’Arsac  and  many 
others  made  known  in  the  leading  papers 
in  France  and  abroad  the  effort  of 
Belgium,  its  hopes  and  its  desires. 

Energy  was  needed  by  all  and  often 
considerable  courage  to  successfully 
carry  out  their  task.  Like  the  news¬ 
papermen  who,  remaining  in  Belgium, 
resisted  all  the  attempts  at  employment 
by  the  enemy,  like  those  who  risked 
their  lives  in  publishing  the  clandestine 
sheets,  they  have  been  worthy  of  the 
best  traditions  of  the  Belgian  press. 

OLD  FRIENDS  TOGETHER 

Editor  &  Publi*her  Photograph  Bring* 
Hear*t  Aero**  Country 

Cheyenne,  Wyo.,  Oct.  22 — Recently 
Albert  H.  Hearst,  who  was  associate 
manager  of  the  Cheyenne  State  Leader, 
recently  broke  several  records  by  the 
number  of  pa^fes  of  advertising  he  sold 
for  the  “Frontier  Edition”  of  that  paper. 
In  telling  the  story  of  his  accomplish¬ 
ment  Editor  &  Publisher  printed  Mr. 


Hearst’s  picture  a  few  weeks  ago. 

Basil  Brewer,  business  manager  of 
the  Cleveland  Press,  recognized  Hearst 
as  an  old  college  chum  of  whom  he  had 
lost  all  track.  They  renewed  acquaint¬ 
ance  and  the  result  is  that  Mr.  Hearst 
is  now  a  member  of  the  Cleveland  Press 
advertising  staff/  Mrs.  Hearst,  who  was 
society  editor  of  the  State  Leader  dur¬ 
ing  her  husband’s  connection  with  the 
paper,  has  also  joined  the  Press  staff. 

Lafayette  Courier  Sold 

Lafayette,  Ind.,  Oct.  i6. — The  Even¬ 
ing  Courier  has  been  sold  to  the  Morn¬ 
ing  Journal,  Mrs.  Mamie  M.  Pottlitzer 
and  her  son,  Ralph  M.  Mayerstcin,  as¬ 
signing  all  of  their  interests,  good  will, 
franchise  and  equipment  in  the  deal. 
After  November  1  the  two  papers  will 
be  issued  from  the  present  office  of  the 
Journal.  The  new  owners  announce 
that  the  old  staff  of  the  Courier  will  be 
retained. 

“L  P.”  Contract*  for  Waterpower 

Montreal,  Oct.  21. — The  Interna¬ 
tional  Paper  Company,  which  is  build¬ 
ing  a  huge  $6,000,000  paper  plant  at 
Three  Rivers,  Quebec,  has  closed  a 
long-term  contract  with  the  Shawini- 
gan  Water  &  Power  Company  for 
20,000-horse  power.  The  mill,  when 
completed  in  about  two  years,  will 
start  with  an  initial  daily  production  of 
200  tons  of  newsprint 

Po*tpone  DecUion  on  Berger 

Washington,  Oct.  17. — Final  action 
by  the  special  House  committee  inves¬ 
tigating  the  right  of  Victor  Berger,  Mil¬ 
waukee,  Socialist,  to  a  scat  in  the  House 
because  of  his  conviction  under  the  es¬ 
pionage  act  during  the  war,  was  de¬ 
ferred  again  today  until  October  24. 


Keeping  Up  With 
The  Times 

A  FACT  A  WEEK 

Here’s  a  message  from 
Frederic  J.  Haskin,  direc¬ 
tor  of  The  Times  Infor¬ 
mation  Bureau,  recently 
inaugurated.  It  is  ad¬ 
dressed  to  Mr.  Marks, 
Managing  Editor  of  The 
Times.  Mr.  Haskin  writes : 

Let  me  congratulate 
you  on  the  stream  of  in¬ 
quiries  that  is  pouring 
into  the  Information  Bu¬ 
reau.  There  is  one  out¬ 
standing  fact  with  rela¬ 
tion  to  these  questions — 
the  fact  that  they  are 
written  by  intelligent 
people  who  know  how  to 
express  themselves.  The 
Times  has  a  right  to  feel 
pride  in  the  class  of  its 
readers. 

The  W  ashingtonTimes 

WASHINGTON,  D.  C. 
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URGES  BROTHERHOOD 
FOR  NEW  ORDER 


League  of  Nation*  Praised  at  British 
Gathering — Gazette  Editor  Says 
Working  Journalists  Responsi* 
bilities  Must  Be  Assumed 


By  Herbert  C.  Ridout. 

London,  Sept.  30. — The  International 
Brotherhood  Congress,  held  in  Lon¬ 
don  on  September  15,  16,  17,  was  re¬ 
markable  for  its  wide  discussion  of 
the  League  of  Nations  and  the  appli¬ 
cation  of  its  principles.  Not  the  least 
interesting  were  the  utterances  of 
J.  A.  Spender,  editor  of  the  West¬ 
minster  Gazette  on  Brotherhood  and 
the  press,  dealing  in  strong  terms 
with  the  necessity  for  the  fredom 
and  independence  of  journalists. 

After  analyzing  the  combination  of 
news,  opinion  and  advertisement 
which  made  the  modern  newspaper 
what  it  was,  Mr.  Spender  said  that 
mankind  in  the  mass  was  either  a 
herd  or  a  brotherhood,  and  the 
choice  before  all  those  who  appealed 
to  men  in  the  mass,  as  journalists 
did  in  an  eminent  degree,  was  wheth¬ 
er  they  would  be  servants  of  the 
brotherhood  or  drovers  of  the  herd, 
promote  mutual  helpfulness  and  un¬ 
derstanding  or  stoke  the  passions 
and  prejudices  of  the  multitude. 

Giving  specific  instances,  he  de¬ 
nounced  the  misuse  of  the  press  in 
international  affairs,  and  expressed 
the  hope  that  the  League  of  Nations 
would  acquire  the  power  of  denounc¬ 
ing  all  who  suborned  or  corrupted 
the  press  to  stir  up  international  ani¬ 
mosities,  and  all  newspapers  which 
corruptly  lent  themselves  to  that 
purpose. 

Writers  New  Place 

Looking  to  the  future,  Mr,  Spender 
expressed  the  opinion  that  the  main 
line  of  advance  for  the  press  was  to 
raise  the  status  of  the  individual 
writer  and  journalist.  His,  when  all 
was  said  and  done,  was  the  main  re¬ 
sponsibility.  The  press  could  not 
be  degraded  except  with  his  consent, 
or  raised  to  a  high  estate  without  his 
aid. 

In  such  years,  he  said,  the  indi¬ 
vidual  journalist  had  been  more  and 
more  merged  in  the  huge  machine  of 
which  he  was  a  part.  The  principle 
of  anonymity,  though  handy  to  prac¬ 
tice,  had  buried  him  out  of  sight  and 
threatened  to  leave  him  without  cred¬ 
it  or  responsibility  for  his  work.  The 
principle  should  be  affirmed  that  the 
vocation  of  the  journalist  carried 
with  it  a  civic  responsibility  which 
could  not  be  passed  on  to  editor  or 
proprietor,  and  the  law  should,  if 
necessary,  be  altered  so  that  the  re¬ 
sponsibility,  of  all  three  should  be 
placed  on  an  equal  footing,  and  that 
no  one  who  wrote  for  a  paper  should 
be  able  to  avoid  the  consequences 
by  pleading  that  he  took  his  instruc¬ 
tions  from  any  master. 

Mr.  Spender  said  he  believed  that 
such  a  change  in  the  law  and  prac¬ 
tice  of  the  press  would  do  more  than 
anything  else  to  raise  the  status  of 
the  profession,  and  to  secure  free¬ 
dom  and  independence  for  the  work¬ 
ing  journalist.  In  such  condiitons 
the  way  would  be  open  to  organize 
the  profession,  as  the  legal  and  med¬ 
ical  professions  were  organized  to 
defend  the  independence  of  its  mem¬ 
bers  and  at  the  same  time  to  deal 
severely  with  any  of  them  who  were 
found  guilty  of  disgraceful  conduct 
in  a  professional  sense,  and  to  warn 
the  public  against  newspapers  which 
abused  their  trust. 


It  was  futile  for  working-journal¬ 
ists  to  keep  railing  at  newspaper-pro¬ 
prietors  unless  they  were  capable  of 
some  such  effort  in  self-defence.  Mr, 
Spender  finally  expressed  the  opin¬ 
ion  that  the  code  by  which  such  an 
association  of  working-journalists 
would  be  guided  would  be,  broadly 
speaking,  that  of  the  brotherhood, 
and  that  its  indulgence  would  be 
used  against  those  who  debased  the 
press  for  their  private  gain. 

Collecting  Relics  of  Greeley 
for  His  Old  Home 

Vermont  Press  Association  Obtains 
Pieces  of  Famous  Editor’s 
Actual  "Copy” 


The  Vermont  Press  Association  com¬ 
mittee,  which  recently  bought  the  house 
in  East  Poultney,  Vt.,  where  Horace 
Greeley  learned  his  trade,  has  received 
a  quantity  of  actual  manuscript  writ¬ 
ten  by  the  great  editor  when  he  was 
chief  of  the  New  York  Tribune,  com¬ 
plete  with  the  amendations  and  edi¬ 
torial  changes  and  even  bearing  punc¬ 
tures  where  the  sheets  were  “hooked” 
by  the  printer.  The  manuscript  is  the 
gift  of  Thomas  J.  Ford,  foreman  of 
the  composing  room  of  the  Standard- 
Union,  Brooklyn,  (N.  Y.)  and  were 
handed  down  to  a  printer  in  that  shop 
by  one  who  actually  set  Greeley’s  copy. 

The  committee  has  also  received  a 
photographic  copy  of  Greeley’s  manu¬ 
script  for  an  article  entitled  “Political 
Economy,  by  Horace  Greeley,  XII,  The 
Laboring  Class  in  Its  Rights,  Inter¬ 
ests,  Duties  and  Needs.”  This  article 
is  decipherable  by  a  trained  printer,  but 
practically  illegible  to  the  layman. 

Some  of  the  copy  is  written  on  the 
back  of  Tribune  letter  heads,  other 
pieces  on  odd  scraps  of  paper. 

These  relics  will  be  suitably  mount¬ 
ed  and  sent  to  the  Greeley  house,  which 
is  designed  to  be  a  sort  of  museum 
and  repository  of  such  historical  treas¬ 
ures. 


To  Increase  Advertising  Value 

Hartford,  Conn.,  Oct.  16. — At  a  meet¬ 
ing  of  the  Charter  Oak  Ad  Club  here 
last  evening  it  was  decided  to  inaugurate 
a  drive  for  new  members,  so  that  busi¬ 
ness  men  in  Hartford  shall  be  more 
nearly  able  to  get  full  value  for  their 
advertising  appropriations,  instead  of 
sixty  cents  on  the  dollar  as  at  present, 
according  to  the  figures  of  the  National 
Association  of  Advertisers. 


Berry  with  Philadelphia  Record 

Philadelphia,  Oct.  22. — James  T. 
Berry  has  been  made  manager  of  the 
industrial  department  of  the  Record, 
which  has  charge  of  special  commercial 
advertising.  Mr.  Berry  was  formerly 
with  the  El  Paso  (Tex.)  Times,  and 
advertising  manager  of  the  Louisville 
Times. 


Fine  Business  in  Winnipeg 

Despite  the  general  strike  which 
tied  up  Winnipeg  industry  for  five 
weeks  (and  the  newspapers  for  six 
days)  the  Winnipeg  newspapers  have 
all  made  substantial  gains  in  advertis¬ 
ing  over  1918  for  the  period  ending 
September  1. 


Wilcox  in  Full  Charge 

Following  the  resignation  of  Ray¬ 
mond  Wilcox  as  business  manager  of 
the  New  York  Call,  Charles  W.  Ervin, 
managing  editor,  has  assumed,  for  the 
present,  the  management  of  both  news 
and  business  departments. 
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you  cucri  fUffftcj'. 

can  buy! - - ! 

this,  class  circulation  at  about  the  regular 
rate  per  line  per  thousand,  and  advertise 
tor  a  whole  year  in  every  English  language 
daily  in  the  state,  every  week,  conspicuosly, 
tor  less  than  it  would  cost  you  to  mail 
ONE  letter  to  the  savings  bank  depositors. 

Rate  for 
5,000  Lines 

.0143 
.03 
.03 
.035 
.05 
.10 
.10 
.16 
.14 
.03 
.015 
.03 
.025 
.08 
.08 
.035 
.03 


Circulation 

IBoone  News-Republican . (E)  3,636 

Burlington  Hawkeye  . (M)  10,008 

Burlington  Hawkeye  . (S)  11,128 

Council  Bluffs  Nonpareil . (E&S)  15,821 

Davenport  Times  . (E)  23,754 

Des  Moines  Capital . (E)  58^76 

Des  Moines  Sunday  Capital . (S)  42,226 

|Des  Moines  Register  and  Tribune . (M&E)  111.517 

i:Des  Moines  Sunday  Register . (S)  70,745 

j:Fort  Dodge  Messenger  and  Chronicle . (E)  8,762 

tiowa  City  .  Daily  Press . (E)  3,280 

Mason  City  Globe  Gazette-Times . (E)  9,682 

Muscatine  Journal  and  News-Tribune . (E)  7,930 

Sioux  City  Journal . (E)  52,520 

Sioux  City  Journal .  (S)  27,725 

jiOttumwa  Courier  . (E)  13,606 

^Waterloo  Evening  Courier . (E)  14,484 

Government  Statements,  October  1st,  1919. 


tGovernment  Statements,  April  1st,  1919. 
fA.  B.  C.  Report,  April  1st,  1919. 


600,000 

Circulation  of  the  daily 
newspapers  of  Iowa  can 
be  termed 

Class  Circulation 

measured  by  the  usual 
standards. 

It  goes  to  a  population 
with  an  income  from  farm 
crops  exceeding  $400  per 
capita;  to  depositors  in  sav¬ 
ings  banks,  which  have 
nearly  700,000  accounts,  to 
the  owners  of  registered  au¬ 
tomobiles  averaging  nearly 
one  to  each  family. 


'} 
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AGENCIES  SEE  GENERAL  INCREASE  IN 
NEWSPAPER  RATES 

William  H.  Rankin  Tells  Members  of  A.  A.  A.  A.  of  Great 
Volume  of  National  Advertising 
Going  to  Dailies. 

IX  his  report  as  chairman  of  the  Newspaper  Division,  to  the 
annual  convention  of  the  American  Association  of  Advertising 
Agencies  William  H.  Rankin  frankly  concedes  that  newspaper 
advertising  at  the  present  time  is  worth  more  than  the  prices  asked 
for  it. 

He  foresees  a  general  advance  in  rates,  due  to  uniformly  higher 
publishing  costs,  and  advises  national  advertisers  to  make  contracts 
for  1920  at  the  earliest  possible  moment.  Mr.  Rankin  says: 

Committve  Is  Dtweloping  National  Newspaper  Advertising 


“The  work  of  this  division  has  been 
largely  to  stimulate  newspaper  advertis¬ 
ing  among  our  members  and  to  point 
the  way  to  national  advertising  through 
the  use  of  newspapers  in  competition 
with  the  national  weeklies  and  national 
magazines.  This  subject  has  assumed 
larger  importance  owing  to  the  fact 
of  the  oversold  condition  of  some  of 
the  big  publications  and  the  absolute 
necessity  for  agencies  to  find  new  ways 
to  advertise  nationally  at  the  minimum 
of  expense. 

“This  division  has  promoted  the  idea 
and  plan  of  national  newspaper  adver¬ 
tising  through  the  use  of  one  hundred 
morning  newspapers  in  the  first  one 
hundred  cities  in  the  United  States,  one 
hundred  afternoon  papers  in  the  same 
cities,  and  one  hundred  Sunday  news¬ 
papers. 

Possibilities  of  Newspapers 

“A  national  campaign  in  100  selected 
morning  newspapers  in  100  different 
cities  with  a  total  circulation  of  approx¬ 
imately  6,000,000  may  be  conducted  on 
basis  of  10,000  lines  in  each  one  of  these 
newspapers,  that  is,  1,000  lines  ten  times, 
500  lines  twenty  times,  or  250  lines  forty 
times,  for  an  approximate  cost  of  $90,- 
(XX).  One  page  one  time  in  each  one 
of  these  100  newspapers  would  cost  ap¬ 
proximately  $21,0(]b. 

“The  same  campaign  in  100  afternoon 
papers  would  cost  approximately  $93,- 
(XX(:  and  10,000  lines  in  100  Sunday 
newspapers,  with  a  total  circulation  of 
7,339,000,  would  cost  $108,000,  5,000  lines 
$55,000,  20,000  lines  $250,000.  A  cam¬ 
paign  of  10,000  lines  in  100  morning 
newspapers,  100  afternoon  papers  and 
100  Sunday  new.spapers,  giving  you  three 
papers  in  each  city  of  the  first  100  cities 
in  the  United  States,  would  cost  ap¬ 
proximately  $291,000,  and  give  you  a 
total  circulation  of  20,600,000;  giving 
you  a  campaign  of  1,000  lines  ten  times, 
.S(X)  lines  twenty  times,  or  250  lines  forty 
limes. 

Acknowledgment  of  Co-operation 

“A  plan  of  this  kind  was  sent  out  to 
the  newspapers  and  a  ver>’  large  ma¬ 
jority  of  them  published  a  full  page 
advertisement — see  copy  attached,  which 
was  practically  an  advertisement  advo¬ 
cating  the  use  of  national  .newspaper 
advertising.  The  page  was  written  at 
the  request  of  Jason  Rogers  and  after¬ 
wards  distributed  by  him  to  newspapers 
nationally. 

"Your  committee  bas  aUo  worked 
very  closely  with  J.  W.  Brown  of 
EDITOR  &  PUBLISHER,  and  1  am 


An  Opportunity  for  a 

First  Class  Copy  Writer 

Man  who  has  had  experience  at  solicitor. 
A  real  job  for  someone  with  real  ability 
to  write  and  sell  copy.  The  Standard 
and  Mercury,  New  Bedford,  Mass. 


sure  bis  work  for  newspapers  is  just 
as  thoroughly  appreciated  by  the  ad¬ 
vertising  agencies  as  it  is  by  the  news¬ 
papers  themselves. 

“.At  the  New  Orleans  convention  of 
the  A.  A.  C.  W.  1  addressed  the  News¬ 
paper  Division.  There  were  over  150 
publishers  in  attendance;  and  I  must 
say  that  insofar  as  the  advertising  agen¬ 
cies  are  concerned,  the  newspapers  are 
in  a  more  appreciative  mood  toward  the 
work  we  are  doing  for  them  and  the 
large  volume  of  business  they  are  get¬ 
ting  from  the  members  of  our  associa¬ 
tion  than  at  any  time  in  history.  They 
all  report  they  are  getting  from  two 
to  five  times  the  amount  of  advertis¬ 
ing  from  the  members  of  our  association 
they  did  at  any  time  in  their  history. 

“Newspaper  advertising  just  at  the 
present  time  is  worth  more  than  the 
prices  asked  for  it,  and  I  may  say  for 
the  benefit  of  our  members  that  we  may 
look  for  an  increase  in  advertising  rates 
all  along  the  line  because  of  the  in¬ 
creased  cost  of  white  paper  and  me¬ 
chanical  production  of  newspapers  and 
the  higher  wages  demanded  by  every¬ 
body  connected  with  the  publishing  of 
a  daily  newspaper.  1  would  personally 
recommend  that  contracts  for  custom¬ 
ers  who  will  use  space  during  1920  be 
placed  as  soon  as  possible  at  the  present 
rates.  I  believe  that  in  the  future  we 
will  have  dominant  advertising  cam¬ 
paigns  consisting  very  largely  of  full 
pages  in  newspapers  and  I  believe  the 
results  will  be  just  as  successful  for 
our  customers  as  the  full  pages  were 
for  all  war-time  activities. 

For  Better  Agency  Compensation 

“The  question  of  increase  in  compen¬ 
sation  to  15  and  2  on  the  part  of  the 
agencies  from  newspapers  paying  less 
than  that  amount  has  had  considerable 
attention,  and  I  believe  within  the  year 
all  large  newspapers  will  be  o.n  the  15 
per  cent  agency  compensation  and  2  per 
cent  cash  discount. 

“The  attitude  of  the  Federal  Trade 
Commission  favoring  the  plan  that 
agents  should  not  be  allowed  to  sell 
newspaper  space  to  their  customers  at 
less  price  per  line  than  the  newspaper’s 
price  direct  to  the  advertiser  practically 
makes  it  necessary  for  all  agencies  to 
give  15  per  cent  service  to  their  custom¬ 
ers  and  eliminates  price  cutting  and 


the  handling  of  advertising  accounts  at 
less  than  card  rates.  This  has  had  a 
good  effect  on  all  concerned. 

“At  our  meeting  with  the  Newspaper 
Division  of  the  A.  N.  P.  A.  at  New 
Orleans,  I  recommended  to  papers  with 
circulation  less  than  10,000  that  they 
advance  their  commission  to  agents  to 
at  least  17}4  per  cent  and  small  town 
papers  to  25  per  cent,  because  there  is 
really  less  profit  to  the  agency  in  the 
handling  of  newspaper  space  in  small 
towns  at  17J^  and  25  per  cent  than  there 
is  on  a  15  per  cent  basis  in  the  larger 
cities  where  the  circulations  arc  so  much 
larger. 

PraUe  for  Thomson  and  Moore 

“The  Bureau  of  Advertising,  under 
the  able  direction  of  William  A.  Thom¬ 
son,  ably  assisted  by  Thomas  H.  Moore, 
has  been  a  tower  of  strength  in  not  only 
furthering  the  use  of  newspapers  by 
national  advertisers  but  in  one  or  two 
of  these  instances,  I  do  not  think  the 
C^vernment  would  have  used  paid  ad¬ 
vertising  had  it  not  been  for  the  splen¬ 
did  service  rendered  and  sales  help  given 
by  the  Bureau  of  Advertising.  We  ac¬ 
knowledge  their  great  help  and  co¬ 
operation,  which  has  resulted  in  the 
development  of  advertising  from  the 
United  States  Government,  the  Army, 
the  Navy,  and  the  Railroad  Adminis¬ 
tration. 

“Taking  it  all  together  from  the  news¬ 
paper  standpoint,  the  work  of  this  divi¬ 
sion  has  been  highly  satisfactory;  we 
have  had  the  co-operation  of  nearly 
every  advertising  agency  in  our  work 
with  the  newspapers;  and  the  result  is 
that  the  advertising  agencies’  relations 
with  newspapers  are  on  a  better  basis 
today  than  ever  in  our  history,  and  it  is 
very  largely  due  to  every  member  of 
the  American  Association  of  Advertis¬ 
ing  Agencies  and  to  the  good  work  done 
by  our  Executive  Secretary  James 
O’Shaughnessy,  and  to  William  H. 
Johns  and  the  board  of  directors.’’ 


Appoints  Representatives 

Massillon,  Ohio,  Oct.  20. — The  Eve¬ 
ning  Independent  has  appointed  Bry¬ 
ant,  Griffith  &  Brunson,  Inc.,  New 
York,  Chicago  and  Boston,  as  its  rep¬ 
resentatives  in  the  national  advertis¬ 
ing  field. 


Miami  Herald  Sold 

Miami,  Fla.,  Oct.  17. — Frank  B. 
Shutts  has  purchased  all  the  Flagler  Es¬ 
tate  holdings  in  the  Miami  Herald.  He 
and  F.  B.  Stoncman  and  Edward  Taylor 
now  hold  all  the  stock  of  the  corpora¬ 
tion. 


Levy  Leaves  St.  Louis 

St.  Louis,  Oct.  22. — David  Levy,  ad¬ 
vertising  manager  of  the  B.  Nugent 
&  Bros.  Dry  Goods  Company,  has  re¬ 
signed  to  take  a  similar  position  with 
Lipman-Wolf,  Portland,  Ore. 


Hart  Joins  Hartford  Post 
Hartford,  Conn.,  Oct.  22. — John  W. 
Hart  is  now  assistant  city  editor  of 
the  Post.  He  has  worked  on  several 
Western  and  Southern  papers  and  is 
just  out  of  the  navy. 


EDITORS  VISIT  COAL  MINES 


Price  Increase*  Chief  Topic  Discussed 
at  Utah  Meeting 

(BY  TELEGRAPH) 

Prince,  Utah,  Oct.  17. — Walking 
miles  underground  through  immen.se 
tunnels  in  solid  coal  and  seeing  the 
modern  power  methods  of  mming  and 
keeping  the  mine  sanitary  and  safe  was 
a  new  experience  for  the  editors  of 
Utah  this  week.  In  connection  with 
their  meeting  here,  they  visited  the 
mines  of  the  United  States  Fuel  Com¬ 
pany  at  Hiawatha  Monday  and  those 
of  the  Utah  Fuel  Company  at  Castle 
Gate  Tuesday. 

In  prices  were  the  topic  at  the  busi¬ 
ness  session,  after  which  George  T. 
Odell  of  Salt  Lake  tendered  the  edi¬ 
tors  another  banquet  in  recognition  of 
their  assistance  to  him  as  State  Di¬ 
rector  of  War  Savings.  Officers  are 
elected  in  April. 


Writers  on  Canadian  Hunt 

Montreal,  Oct.  17. — A  number  of 
American  magazine  and  newspaper 
writers  have  passed  through  here  on 
their  way  to  the  Maritime  Provinces 
to  hunt  moose  and  other  big  game. 
In  the  party  are  Irvin  Cobb,  Harrj- 
Leon  Wilson,  Bozeman  Bulger  of  the 
New  York  World,  Damon  Runyon 
of  the  New  York  American,  W.  O. 
McGeehan  and  W.  J.  Macbeth,  of  the 
New  York  Tribune. 


Modern  Plant  for  Davenport 

Davenport,  Ia.,  Oct.  17. — The  Dem¬ 
ocrat  Publishing  Company  has  pur¬ 
chased  four  lots  on  Brady  street,  at  a 
cost  of  $40,000,  for  the  erection  of  a 
modern  newspaper  plant  in  the  place 
of  the  home  which  has  served  the 
Democrat  for  the  past  64  years  The 
time  of  erection  of  the  new  building 
will  depend  upon  the  period  required 
to  secure  a  new  press,  stereotype  plant 
and  other  equipment 


Paper  Want*  a  Name 

Ottawa,  Ont.,  Oct.  22. — The  capital 
has  a  new  newspaper,  so  far  nameless. 
It  is  a  four-page,  free-distribution  week¬ 
ly,  issued  by  the  Metropolitan  Press,  a 
local  printing  house.  The  first  and  sec¬ 
ond  issues  contained  a  considerable  vol¬ 
ume  of  advertising  for  this  class  of 
publication.  A  prize  is  offered  for  the 
best  name  suggested  for  the  paper. 


Cutting  Succeeds  Conklin 

John  Cutting  has  been  appointed  mag¬ 
azine  editor  of  the  New  York  Evening 
World,  succeeding  Hazen  Conklin,  who 
recently  became  managing  editor  of  the 
Thompson  Feature  Service,  New  York. 
Mr.  Cutting  was  Mr.  Conklin’s  assistant. 


Fairmont,  W.  Va. 


The  Evening 
Newspaper 
In  The  Heart 
Of  Northern 
West  Virginia’s 
Oil.  Gas.  Coal 
And  Industrial 
Region — And 
Invaluable  To 
National 
Advertisers. 


Member  A.  B.  C. 


Represented  by 

ROBERT  E.  WARD 

New  York  &  Chicago. 


ADVERTISING  SECURED 

Advertising  for  Special  Issues  of  Daily  Papers  and  Mag¬ 
azines.  Souvenir  Programs  of  big  events.  Publicity 
campaigns  conducted.  If  you  have  a  legitimate  reason 
for  producing  something  special  I  have  the  men  and 
means  to  do  it. 

J.  L.  LeBERTHON 

2  RECTOR  STREET  NEW  YORK  CITY 
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C.  L.  PERKINS 

Editor  &  publisher  has  always  considered  the  classified  advertising 
columns  among  the  most  important  in  a  newspaper.  The  classified  ad¬ 
vertisements  not  only  build  circulation  but  tend  to  hold  and  stabilize 
circulation.  Those  small  “want  ads”  are  a  great  economic  force  for  good  and 
render  a  distinct  service  to  the  newspaper  readers. 

Editor  &  Publisher  in  its  endeavor  to  render  the  greatest  possible  service 
to  the  publishers  of  the  country — to  help  them  with  as  many  of  their  problems 
as  possible,  has  secured  the  services  of  C.  L.  Perkins,  to  conduct  a  department 
in  this  publication  each  week  devoted  to  classified  advertising.  In  our  opinion 
we  could  not  have  secured  a  more  competent  man  for  this  work  than  Mr. 
Perkins.  He  is  a  native  of  Indiana  and  started  his  newspaper  career  as  a 
carrier  boy  for  the  Indianapolis  News.  After  graduating  from  high  school  he 
went  to  California,  attended  Leland  Stanford  University.  While  there  he  was 
in  the  news  department  of  the  college  daily  and  correspondent  for  San  Francisco 
papers.  During  college  vacations  he  worked  on  the  daily  papers  of  Bakersfield, 
acting  as  substitute  for  regular  employees,  filling  every  position  from  printers’ 
devil  to  editor.  ^ 

On  leaving  college  he  went  to  Los  Angeles  and  for  several  years  con¬ 
ducted  an  advertising  service  agency,  writing  copy  for  many  of  the  local 
retail  merchants  of  that  city.  At  this  time  Mr.  Perkins  became  interested 
in  “Want  Ads.”  He  became  convinced  that  they  constituted  one  of  the 
greatest  economic  forces  in  the  community  and  one  of  the  most  valuable 
sections  to  a  newspaper.  He  also  realized  that  most  classified  men  went 
to  display  advertising  at  the  first  opportunity — leaving  a  scarcity  of  expe¬ 
rienced  classified  men. 

Deciding  that  classified  offered  ample  scope  for  any  man’s  efforts,  Mr. 
Perkins  joined  the  classified  staff  of  the  Los  Angeles  Examiner.  For  several 
years  he  sold  classified  advertising  of  every  kind,  learning  all  the  methods 
of  selling  and  the  problems  of  the  classified  salesman.  He  then  spent  sev¬ 
eral  years  as  assistant  clasified  manager,  alway  holding  to  the  thought 
that  the  classified  department  was  the  most  important  part  of  the  paper 
and  refusing  offers  to  enter  into  display  advertising. 

Mr.  Perkins’  next  step  was  to  become  classified  manager  of  the  depart¬ 
ment.  Under  his  management  the  department  made  such  rapid  progress 
that  Mr.  Hearst  called  him  to  New  York  to  take  charge  of  the  classified 
department  of  the  New  York  American.  Here  again  Mr.  Perkins  displayed 
an  unusually  competent  understanding  of  classified  and  sales  promotion. 
During  the  time  he  was,  on  the  New  York  American  he  was  sent  on  tem¬ 
porary  assignments  to  the  classified  departments  of  various  Hearst  papers, 
thus  getting  a  knowledge  of  classified  in  all  parts  of  the  country. 

While  in  Chicago,  Mr.  Perkins  accepted  a  position  as  counsellor  and 
classified  sales  promoter  on  the  Chicago  Daily  News.  Recently  Mr.  Perkins 
joined  Greig  &  Ward,  Inc.,  .as  manager  of  its  newspaper  promotion  depart¬ 
ment.  Since  becoming  connected  with  Greig  &  Ward,  Inc.,  Mr.  Perkins  has 
made  investigations  and  surveys  of  the  classified  departments  of  such  papers 
as  Detroit  News,  Milwaukee  Journal,  Kansas  City  Star,  Louisville  Courier- 
Journal  and  Times,  Minneapolis  Tribune,  Boston  Herald,  Baltimore  Sun. 

This  new  department  will  make  its  appearance  in  next  week’s  issue  of 
Editor  &  Publisher.  It  should  prove  of  interest  to  every  editor,  publisher, 
business  nianager  and  advertising  manager. 


Jersey  Justice 

They  do  not  Lynch 
People  in  New  Jersey 

Recently  the  Mayor  of 
Omaha,  Neb.,  was  nearly 
lynched  by  a  mob  because 
the  law  firm  of  which  he 
is  a  member  was  engaged 
in  defending  a  negro  ac¬ 
cused  of  assaulting  a  white 
woman. 

A  negro  in  New  Jersey  assaulted 
a  white  woman,  he  escaped,  but 
in  two  days  he  was  captured. 

Two  hours  after  he  had  been 
captured  he  had  been  tried, 
confessed  his  guilt,  and  was  on 
his  way  to  the  penitentiary  to 
serve  a  twenty  year  term. 

New  Jersey  people  take  a  local  pride 
in  Jersey  justice,  and  Jersey  justice 
'  prompts  their  reading  Jersey  news¬ 
papers  and  patronizing  Jersey 
merchants. 

These  New  Jersey  daily  newspapers 
will  carry  your  message  into  New 
Jersey  homes  and  help  you  sell 
goods  in  New  Jersey — 


Rate 

Circulation  5,000  line* 


Atbury  Park  Pres*  (E) .  7,651  .0225 

fAtlantic  City  Press  (M)  Union  (E) .  14,871  .035 

Elizabeth  Journal  (E) .  17,516  .04143 

Hackensack  Record  (E) .  4,868  .0179 

tHudson  Observer  (Hoboken)  (E) .  43,000  .08 

tPassaic  Herald  (E) .  8^35  .025 

Passaic  News  (E) .  7,967  .025 

fPaterson  Press-Guardian  E) .  12,686  .03 

Perth  Amboy  Evening  News  (E) .  8,312  .025 

Plainfield  Courier-News  (E) .  7,749  .0214 


Government  Statements,  October  1st,  1919. 
tGovemment  Statements,  April  1st,  1919. 
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NEWS  IN  BRIEF  of^/ie  NEWSPAPER  AND  ADVERTISING  WORLD 


The  five  Lima  (Peru)  daily  news¬ 
papers,  whose  publication  has  been  sus¬ 
pended  owing  to  the  typographers’ 
strike,  have  issued  a  combined  four- 
page  paper,  declaring  their  solidarity 
against  the  demands  made  by  the  men 
for  a  seventy  per  cent,  increase  in  wages. 
The  provisional  publication  is  named  the 
Prensa  Unida  and  will  be  issued  daily 
until  the  strike  is  settled. 


A  newspaper  man’s  training  in  deal¬ 
ing  with  the  public  was  evidenced  in 
Topeka,  Kan.,  this  fall  when  Phil 
Eastman,  formerly  with  the  State 
Journal  and  the  Daily  (Capital,  as 
head  of  the  Kansas  Free  Fair  in  To¬ 
peka,  succeeded  in  breaking  all  Kan¬ 
sas  records  by  attracting  the  greatest 
crowd  in  history  to  this  big  outdoor 
exposition.  More  than  300,000  persons 
attended  the  fair  in  one  week  and 
Eastman  believes  that  it  was  advertis¬ 
ing  that  did  it. 


The  Kansas  City  Star’s  “Do  You 
Know”  campaign  over  the  country  has 
lieen  followed  out  in  Kansas  by  Her- 
ington,  a  little  city  of  6.000  population 
in  the  central  part  of  the  state.  Her- 
ington  is  advertising  through  the  To¬ 
peka  State  Journal  and  the  Wichita 
Fjtgle. 


Robert  G.  Mitchell,  city  editor  of  the 
South  Norwalk  (Conn.)  Evening  Sen¬ 
tinel,  has  been  re-elected  tax  collector, 
and  William  O.  McLean,  formerly  with 
the  Norwalk  Hour,  was  defeated  in  his 
run  for  councilman  in  the  Second  Ward, 
in  the  recent  city  elections. 


The  Albany  (N.  Y.)  Times-Union  has 
unveiled  a  tablet  in  its  business  office, 
containing  the  names  of  the  35  employes 
who  served  during  the  world  war. 


Audit  Bureau  of  Circulations  reports 
have  been  issued  on  the  Baltimore  News, 
Baltimore  Sun  and  Evening  Sun,  Moose 
Jaw  (Sask.)  Daily  News  and  Moose 
Jaw  Evening  Times. 


Arthur  J.  Goode,  who  returned  from 
work  on  the  Stars  &  Stripes  in  France 
to  the  city  desk  of  the  Bridgeport 
(Conn.)  Times,  has  resigned  and  is  now 
with  the  Boston  American.  William  M. 
Dooley,  of  the  Charleston  (S.  C.)  Amer¬ 
ican,  has  succeeded  Mr.  Goode. 


Alexander  Troup,  publisher  of  the 
New  Haven  Union,  has  bought  the  stock 
of  Thomas  J.  Spellacy  and  John  F. 
Crosby  in  the  Hartford  (Conn.)  Sun¬ 
day  Globe,  thereby  obtaining  nearly  the 
entire  ownership.  John  E.  Dennis,  ed¬ 
itor  and  manager  of  the  Globe,  will  be¬ 
come  president  of  the  new  company. 


The  private  secretaries  to  all  three 
members  of  the  Wyoming  delegation 
in  Congress  are  newspaper  men. 
Frank  H.  Barrow,  secretary  to  Con¬ 
gressman  F.  W.  Mondell,  Republican 
floor  leader,  was  a  member  of  the 
Wyoming  State  Tribune  staff  before 
going  to  Washington.  Joseph  C. 
O’Mahoney,  secretary  to  Senator  J. 
B.  Kendrick,  went  to  Washington 
from  the  staff  of  the  Cheyenne  Leader. 
Percy  C.  Spencer,  secretary  to  Sena¬ 
tor  Francis  E.  Warren,  was  in  pub¬ 
licity  work  in  Lander.  Barrow  and 
O’Mahoney  are  still  doing  some  active 
newspaper  work  while  in  Washington. 


John  Lucas,  who  was  sports  editor 
and  later  dramatic  editor  of  the  Provi¬ 
dence  News,  has  resigned  to  move  to 
New  York.  Cy  Feeney  of  Springfield 
becomes  sports  editor.  Harry  F. 
Storin  has  resigned  from  the  advertis¬ 
ing  staff  to  become  manager  of  the 
System  Service  Bureau  in  Pawtucket. 


Arthur  Williams,  Federal  Food 
Administrator,  recently  conferred  in 
New  York  with  men  from  leading 
foreign  language  newspapers  to  ob¬ 
tain  their  co-operation  in  protecting 
foreign  residents  of  the  city  against 
profiteering  by  familiarizing  them  with 
market  conditions.  He  urged  the 
publishers  to  display  the  schedules  of 
the  Fair  Price  Committee  issued  from 
time  to  time.  The  publishers  also 
were  asked  to  print  other  news  items 
regarding  food  and  steps  taken  to  re¬ 
duce  food  prices.  All  assured  Mr. 
Williams  of  their  willingness  to  co¬ 
operate  with  him. 


The  American  Legion  of  Medford 
and  Ashland,  Ore.,  have  forced  an 
apology  from  the  Medford  Pacific 
Record-Herald  for  publication  of  an 
article  that  was  considered  pro-Ger¬ 
man. 


Gen.  George  B.  Loud,  who  in  the 
’70s  was  editor  of  the  Placquemine 
(La.)  News,  is  the  Republican  candi¬ 
date  for  election  to  the  New  York 
State  Assembly  in  the  4th  District  of 
the  Bronx. 


The  “Buy  in  Lewiston-Auburn”  ad¬ 
vertising,  which  the  Sun  is  now  publish¬ 
ing  once  each  week,  is  attracting  atten¬ 
tion  from  newspapers  all  over  the  coun¬ 
try.  The  Sun  said  in  a  recent  issue: 
“Editor  &  Publisher  recently  published 
an  article  in  regard  to  the  Sun’s  Lewis¬ 
ton-Auburn  campaign  and  during  the 
past  few  days  inquiries  have  been  re¬ 
ceived  from  daily  papers  in  Little  Rock, 
Ark.,  and  Easton,  Pa.” 


The  Triad  League  of  New  York  Uni¬ 
versity,  an  advertising  club  composed 
of  students  and  graduates  of  the  School 
of  Commerce  of  the  University,  has 
opened  its  meeting  season  at  the  Adver¬ 
tising  Club. 


Denial  that  a  military  censorship  had 
been  established  at  Gary,  Ind.,  where 
Federal  troops  arc  on  duty  because  of 
the  steel  strike,  is  made  to  the  War 
Department  by  Major  Gen.  Wood.  “No 
press  censorship  has  been  established  at 
Gary,”  said  the  message.  “Your  advice, 
probably  due  to  misunderstanding  of  a 
request  made  to  representatives  of  the 
press  not  to  publish  certain  information 
which  would  tend  to  complicate  the  mil¬ 
itary  situation  at  Gary.” 


The  Chattanooga  (Tenn.)  News  has 
installed  two  Dudlow  Typograph  ma¬ 
chines  and  a  complete  equipment  of  new 
cabinets,  with  42  fonts  of  type. 


The  Southern  Newspaper  Publishers’ 
Association  has  entered  into  an  agree¬ 
ment  with  the  Georgia-Alabama  Busi¬ 
ness  College,  at  Macon,  Ga.,  to  e,stab- 
lish  a  school  of  typesetting. 


Sebastiao  Sampaio,  consul  for  Brazil 
in  St.  Louis,  is  giving  a  series  of  les¬ 
sons  in  the  Washington  University 
School  of  Commerce  and  Finance  on 
South  American  Trade.  He  was  at  one 
time  chief  of  the  editorial  staff  of  the 
Jornal  do  Comercio,  Rio  de  Janeiro. 


Reversion  to  conditions  existing  in  the 
Far  East  before  the  war  when,  as  he 
said,  British  and  Japanese  control  of 
news  in  that  part  of  the  world  created 
a  prejudice  against  America,  is  pre¬ 
dicted  by  V.  S.  McClatchy,  publisher 
of  the  Sacramento  (Cal.)  Bee,  unless 
use  of  naval  wireless  for  the  handling 
of  a  Trans-Pacific  news  report  at  a 
low  rate  is  permitted.  Mr.  McClatchy 
has  placed  his  views  before  Government 
authorities  in  Washington. 

Gustav  Neske,  German  Minister  of 
Defense,  has  suppressed  the  Berlin 
Freiheit  for  three  days  because  of  its 
accusation  that  “central  murder  sta¬ 
tions”  were  being,  maintained  in  Berlin 
which  were  offering  assassains  big 
money  inducements  and  employing  weak- 
minded  persons  for  similar  purposes. 


Highway  Commissioner  Sadler  has 
issued  orders  to  county  road  superin¬ 
tendents  throughout  Pennsylvania  to 
remove  advertising  signs  from  the 
10,335  miles  of  state  highway.  He 
holds  that  such  displays  within  the  legal 
limits  of  a  state  road  route  are  in  vio¬ 
lation  of  the  law. 


The  Buffalo  (N.  Y.)  Courier  has  been 
elected  to  active  membership  in  the 
American  Newspaper  Publishers  Asso¬ 
ciation. 


The  old  homestead  at  Shirley,  Me., 
known  as  the  birthplace  of  “Bill”  Nye, 
the  humorist,  was  struck  by  lightning 
and  burned  one  night  recently.  Com¬ 
menting  editorially  on  the  incident,  the 
Biddeford  Journal  said:  “It  was  in  this 
house  that  Bill,  at  the  tender  age  of 
two  years,  took  his  father  by  the  hand 
and  said :  ‘This  is  no  place  for  us,  pa ; 
let’s  go  West.’  ” 


Newspapers  all  over  Kansas  report 
the  biggest  adveftising  season  in  history 
this  fall.  Oil  and  wheat  have  combined 
to  make  Kansas  a  land  of  the  plenti¬ 
ful — and  the  newspapers  are  sharing 
in  the  harvest. 


Temporary  organization  of  the  Cen¬ 
tral  Texas  Press  Association,  proposed 
by  John  R.  Lunsford  of  Temple,  has 
been  completed.  Andrew  S.  McBeath 
of  Temple  is  chairman. 


The  new  printing  press  ordered  by  the 
School  of  Journalism  of  the  University 
of  Texas  will  be  installed  and  in  opera¬ 
tion  by  November  1. 


Every  organization  in  Louisville,  Ky., 
is  publishing  resolutions  in  the  news¬ 
paper  advertising  columns  to  the  effect 
that  from  now  on  “Louisville  shall  be 
known  as  the  city  of  the  open  shop, 
where  the  laboring  man  can  work  ac¬ 
cording  to  the  dictates  of  his  own  con¬ 
science.” 


One  of  the  many  ways  in  which  wo¬ 
men  students  are  enabled  to  pay  part 
of  their  expenses  through  the  Univers¬ 
ity  of  Texas  is  by  working  in  the  Stu¬ 
dents  Qipping  Bureau,  a  branch  of  the 
Office  of  Public  Lectures  and  Publicity. 


The  Norman  Transcript  will  allow 
the  school  of  journalism  students  of 
the  University  of  Oklahoma  actual 
newspaper  experience  by  getting  out 
its  Sunday  morning  edition. 


W.  A.  Nelson  has  been  appointed 
head  of  the  new  publicity  bureau 
opened  by  the  Western  Mortgage  & 
Guaranty  Company,  San  Francisco. 
He  is  a  former  editor  of  the  University 
of  California  newspaper. 


A  climax  to  the  nation-wide  cam¬ 
paign  of  advertising,  recently  con¬ 
ducted  by  the  Kansas  City  Chamber 
of  Commerce,  will  be  a  full  page  ad¬ 
vertisement  in  the  117  daily  newspa¬ 
pers  in  which  the  thirty-five  small 
advertisements  were  inserted.  A  one- 
day  campaign  to  raise  the  $25,000  be¬ 
lieved  necessary,  will  be  held. 


The  trial  of  various  persons  who 
contributed  to  the  Gazette  des  Arden¬ 
nes,  published  during  the  war  by  the 
German  Staff  in  the  French  language, 
has  resulted  in  Lieut.  Roger  Herve, 
Louis  Laverne,  and  Henri  Crookel, 
being  sentenced  to  death.  Seven  of 
the  defendants  received  sentences 
ranging  from  five  to  seven  years. 


Attorney  General  Langer,  of  North 
Dakota  has  filed  suit  asking  $50,000 
damages  from  the  Fargo  Courier- 
News  because  of  an  article.  A  re¬ 
traction  of  the  charges  made  by  the 
Courier-News,  which  the  paper  pub¬ 
lished,  did  not  satisfy  Mr.  Langer. 


E.  F.  Heisler,  80  years  of  age,  edi¬ 
tor  of  the  Kansas  City  (Kan.)  Sun, 
has  filed  suit  for  $2,500  damages 
against  the  Kansas  City  Railways 
Company.  The  petition  states  that 
Mr.  Heisler  was  injured  when,  after 
the  conductor  had  refused  to  stop  a 
car  to  allow  him  to  get  off  at  a  stop, 
he  stepped  on  the  emergency  brake 
and  the  conductor  kicked  him,  injur¬ 
ing  him  painfully. 


The  next  annual  meeting  of  the 
Texas  Press  Association  will  be  held 
in  Houston,  June  11-13,  1920.  D.  M. 
Harigral  of  La  Grange  is  a  new  mem¬ 
ber  of  the  executive  committee,  suc¬ 
ceeding  the  late  Joseph  O.  Boehmer 
of  Eagle  Pass.  Contributions  amount¬ 
ing  to  $500  have  been  received  for 
the  newspaper  men  who  lost  heavily 
in  the  recent  storm  at  Corpus  Christi. 

Archie  Willis,  of  Atlanta,  has  been 
appointed  special  representative  of 
the  Select  Newspapers  Association  of 
Georgia. 


Manufacture  of  paper  stock  from 
cotton  linters,  declared  by  experts  re¬ 
cently  to  be  possible  and  also  advis¬ 
able  in  view  of  the  decreasing  supply 
of  pulp  wood,  will  be  started  within 
five  months  in  two  mills,  to  be  erected 
at  Memphis  and  Augusta,  Ga.,  accord¬ 
ing  to  officials  of  the  Buckeye  Cotton 
Oil  Company,  Memphis,  Tenn. 


Cleveland  has  just  ceased  entertain¬ 
ing  the  “oldest  reporter  in  America.” 
He  is  Colonel  William  Lipps,  78,  who 
spent  his  “sixty-second  annual  vaca¬ 
tion”  between  Cleveland  and  the  Ohio 
Soldiers’  and  Sailors'  Home,  San¬ 
dusky.  Many  years  ago  he  was  a 
police  court  official  under  Mayor  Far¬ 
ley  in  Cleveland  and  later  served  on 
that  city’s  daily  papers. 
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in  mind  when  he  recently  wrote,  in  a 
story  appearing  in  the  Seattle  Times, 
that  Seattle  girls  had  it  all  over  the 
Swiss  telephone  and  telegraph  charges  ^ork  girls  except  one. 

are  to  be  increased.  - 


GATHERED  AT  RANDOM 


Sig  Weyer,  cable  editor  of  the  Uni¬ 
versal  Service,  informed  his  landlord 
he  would  much  sooner  pay  some  other 
person  $25  more  a  month  than  meet 
his  $10  rent  increase.  The  landlord  took 
him  at  his  word.  Sig  moved  Oct.  20, 
but  its  $30  more  a  month  instead  of  $25. 


Doubling  in  Brats 

CI..\RINET  OR  fORNET  PLAYER-GOOD 
musician  wanted,  to  set  ads,  jobs,  feed 
rcsses  and  op.'rate  linotype  at  fair  speed, 
iiiple  man  preferred.  Good  salary.  Farm¬ 
ers  Publishing  _  Co.,  Bagley,  Minn. — 
Advertisement  in  Publishers  Auxiliary. 


A  Pencil  of  Pure  Gold 

William  McHarg  of  Chicago,  a  writer 
of  fiction,  who  is  a  visitor  in  New  York 
has  had  his  pockets  picked  once  since 
his  arrival.  His  losses,  as  reported  to 
the  police,  include  a  gold  pencil,  and  a 
gold  watch  and  gold  chain.  All  were 
gifts  from  friends. 


Very  Well  Put! 

Papermakers’  war  difficulties  were  ex¬ 
plained  in  a  letter  to  the  Scotsman,  but 
not  their  war  profits.  —  Newspaper 
World,.  London. 


Vanderbilt  Is  Scooped 

Cornelius  Vanderbilt,  Jr.,  member  of 
the  staff  of  the  New  York  Herald,  was 
badly  scooped  last  week  by  a  reporter 
of  the  New  York  Times.  The  results 
showed  on  the  first  page  of  the  Times 
Friday  in  story  announcing  the  engage¬ 
ment  of  Vanderbilt  to  Miss  Rachael  Lit¬ 
tleton,  stepsister  of  Martin  W.  Little¬ 
ton.  The  announcement  also  clears  up 
the  mystery  of  whom  Vanderbilt  had 


Another  Portland  (Ore.)  Discovered 

Leone  Cass  P>aer,  dramatic  critic  of 
the  Portland  Oregonian,  accompanied 
by  her  husband,  Harve  W.  Hicks,  is 
making  her  first  visit  to  Broadway.  Ac¬ 
cording  to  Bide  Dudley,  in  the  New 
York  Evening  World,  when  asked  how 
she  liked  New  York  she  replied: 

“It’s  great — in  fact,  it’s  a  second  Port¬ 
land,  Ore.’’ 


“Tenth  Ward”  Casey 

One  of  the  most  popular  boys  on  the 
Brooklyn  Standard  Union  who  enlisted 
in  the  World  War  before  they  came 
around  with  the  draft  was  “Charlie” 
Casey. 

Casey  returned  from  abroad  a  fe« 
days  ago  and  slid  into  his  old  position 
on  the  Standard  Union,  not  escaping  a 
few  flowers  and  the  following  poem 
which  illuminated  the  quiet  corner  where 
he  works : 

You  may  praise  your  khaki  heroes. 

Who  have  won  the  Cross  of  War; 

Pin  the  D.  S.  C.  on  buddies. 

Fresh  from  battle's  awful  roar; 
Congress  gives  its  thanks  to  Pershing, 
March  and  others  of  their  school. 

But  it  never  mentions  Casey, 

Who  was  chauffeur  for  a  mule. 

While  the  battle  raged  and  thundered. 
Bringing  slaughter  to  the  Huns, 

'Twas  Casey's  balky  comrades 

Who  hauled  forage  to  the  guns; 
Where  the  warfare  was  the  thickest. 
Dealing  death  from  great  steel  tools, 
'Twas  there  you'd  find  our  Casey — 
Charlie  Casey  and  his  mules. 

Great  Britain  claims  the  credit; 

France  says  she  the  vict'ry  won; 
Uncle  Sammie  and  the  Dagoes 

Swear  'twas  they  subdued  the  Hun; 
But  when  hlst'ry's  page  is  written 
We'll  teach  kiddies  In  our  schools 
That  the  war  was  won  by  Casey — 
Tenth  Ward  Casey  and  his  mules. 


CONDENSED  FICTION 

We  can  furnish  love  and  adventure,  adventure, 
mystery  and  detective  stories  of 

Any  Length  and  to  Meet  Any  Requirements 

in  copy  with  mat  of  title  and  illustration  or  in 
whole  pag-e  mats  having 


A  Large  Number  of  Illustrated  Stories 


running  from  1,000  to  100,000  words,  among 
which  are  stories  by 


Robert  W.  Chambers 
Sir  Gilbert  Parker 
Rex  Beach 
F.  Hopkinson  Smith 
Jack  London 
George  Randolph  Chester 
Gouverneur  Morris 
Hall  Caine 

Mary  E.  Wilkins  Freeman 
Gillette  Burgess 
Jacques  Futrelle 
Wm.  Hamilton  Osborn 
H.  G.  Wells 


Ellis  Parker  Butler 
Arthur  Stringer 
John  Kendrick  Bangs 
Newton  Fuessle 
George  Ade 
Carolyn  Wells 
Edith  Sessions  Tupper 
Edwin  L.  Sabin 
John  Strange  Winter 
Edgar  Wallace 
Frank  Stanton,  Jr. 
Robert  Barr 
Roy  Norton 


See  our  catalog  and  price-list. 


THE  SLOAN  SYNDICATE,  Inc. 

1834  Broadway  New  York,  N.  Y. 


Industries 


The  steel  strike  brings  forcibly 
to  our  minds  the  fact  that  agri¬ 
cultural  Indiana  is  also  industrial 
Indiana— and  that  industrial 
Indiana  stands  for  a  tremendous¬ 
ly  important  part  of  industrial 
America. 

Educational  Indiana  is  also  an  important 
matter.  Scholarly  attainments  are  so 
necessary  in  Indiana  that  College  gradu¬ 
ates  are  as  common  as  is  good  cooking 
and  good  roads. 

And  good  homes,  good  education  and 
good  transportation  combine  to  make 
good  towns,  tilled  with  good  stores- --and 
the  natural  sequence  is  good  newspapers 
— local  newspapers — reaching  Indiana 
people  in  a  direct  forceful,  personal 
manner. 


These  daily  newspapers  of  Indiana  co¬ 
operate  with  national  advertisers  and  sell 
merchapdise  in  Indiana — economically, 
effectively  and  expeditiously. 


F.vansville  Courier. 


Richmond  Item . 


Terre  Haute  Star. 
Terre  Haute  Star. 


Total  Daily  Circulation  and  Rate. 

Total  Sunday  Circulation  and  Rate 

Total  Daily  and  Sunday . 

*  A.  B.  C.  Report,  April  1st,  1919. 
Government  Statement  April  1,  1919. 


Circulation 
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THE  NAVAL  RECRUITING  CAMPAIGN 


WHEN  Secretary  Daniels  decided  upon  a  great 
campaign  of  paid  display  advertising  in  the 
newspapers  as  a  means  of  recruiting  for  the 
navy  he  merely  attested  anew  his  capacity  for  pub¬ 
lic  service — his  faith  in  common  sense  as  a  solution 
for  national  problems. 

The  advertising  campaign  so  ably  planned  by 
the  associated  agency  men  of  the  country  will 
“sell”  naval  service  to  thousands  of  our  young 
men.  It  must  accomplish  this,  however,  while 
“bucking”  the  strong  tide  of  preference  for  civil 
life  which  is  carrying  away  from  naval  and  mili¬ 
tary  service  hosts  of  our  youth  who  would  find  in 
such  service  their  best  available  opportunities  for 
betterment. 

The  reaction  following  the  great  war — the  turn¬ 
ing  of  the  thoughts  of  the  people  toward  the  pur¬ 
suits  of  peace — has  operated  to  endanger  the  effi¬ 
ciency  of  our  magnificent  navy.  Young  men  are 
not  thinking  of  naval  service  as  a  means  of  voca¬ 
tional  training.  They  are  not  considering  it  as  a 
builder  of  healthy,  normal  bodies  and  disciplined 
minds. 

Above  all,  neither  our  young  men  nor  their  par¬ 
ents  are  inclined  to  see  that  peacetime  service  to 
the  nation  is  quite  as  essential — and  carries  with  it 
the  same  urge  to  patriotic  duty — as  emergency  serv¬ 
ice  in  time  of  war. 

Thus  it  happens  that,  in  this  advertising  cam¬ 
paign,  a  state  of  mind  must  be  met  and  overcome. 
The  call  to  the  colors  must  reach  and  penetrate 
the  consciousness  of  our  people. 

That  this  may  be  accomplished — that  through  this 
campaign  at  least  50,000  enlistments  may  be  se¬ 
cured — the  newspapers  of  the  country  must  give 
to  the  naval  department  the  fullest  cooperation 
of  their  editorial  influence.  The  publication  of 
bromidic  matter  will  not  avail  to  assure  the  great 
result  desired. 

It  should  be  made  the  individual  concern  of  every 
newspaper  in  the  country  to  help  arouse  in  the 
people  anew  the  spirit  of  national  service.  This 
does  not  mean  merely  editorial  “backing”  for  an 
advertising  campaign.  It  includes  that,  but  it  means 
far  more.  For  it  happens  that  this  advertising 
campaign  is  designed  to  meet  a  great  national 
need.  Our  naval  vessels  are,  today,  undermanned. 
Many  of  our  modern  destroyers  have  but  skele¬ 
ton  crews.  If  this  critical  situation  is  not  fully 
met  our  navy  will  suffer  shameful  deterioration. 
It  will  lose  much  of  its  value  as  an  insurance 
polic}’  for  the  people  against  petty  aggressions 
and  wars. 

In  the  national  interests  the  editorial  bugles 
should  sound  a  clear  call.  Let  the  power  of  the 
press  safeguard  the  power  and  prestige  of  our 
navy.  Write!  Write  into  the  hearts  and  minds 
of  our  young  men  a  new  sense  of  patriotic  duty — 
no  less  compelling  now  than  when  our  ships 
were  braving  the  hidden  perils  of  the  seas  in 
the  dark  days  of  the  world  war. 


Hon,  HUSTON  THOMPSON,  formerly  assist¬ 
ant  .Attorney-General,  now  a  member  of  the 
Federal  Trade  Commission,  urges  the  creation  of 
an  International  Trade  Commission,  designed  to 
serve  the  family  of  free  nations  on  the  same 
common-sense  lines  as  are  followed  by  our  own 
Commission.  The  proposal  is  big  with  possibilities. 
Its  actual  achievement  would  tend  to  standardize 
on  a  high  plane  competitive  trade  methods,  elimi¬ 
nating  unfair  practices  and  unjust  discrimination. 
Mr.  Thompson  makes  it  plain  that  such  a  body 
would  wi^'ld  its  greatest  power  through  the  pub¬ 
licity  wh’ch  would  be  given  to  its  deliberations 
and  findings,  and  that  its  citations  would  have 
the  moral  effect  of  international  law. 


AFTP^T-CL.ASS  special  delivery  package, 
maiUd  in  Chicago,  having  arriv'’d  at  its  desti¬ 
nation  'n  Yonkers  24  hours  behind  schedule,  the 
Post  Office  Department  was  asked  to  investigate. 
It  d’d  so.  .And  it  discovered  that  the  package  in 
question  had  arrived  at  the  Yonkers  post  office  on 
time,  but  throtigh  the  carelessness  of  a  clerk  had 
been  thrown  among  parcel  post  mail.  Department 
sorry.  S»en«  taken  to  prevent  recurrence  of  such 
thing.  Could  a  complaining  mortal  ask  more? 


BUILDING  THE  CLASSIFIED 


A  STEADY  flow  of  classified  advertising  to  a 
newspaper  indicates  that  its  readers  hold  no 
divided  allegiance.  They  do  not  depend  upon 
one  newspaper  for  news  and  upon  another  for  ad¬ 
vertising  service. 

If  every  newspaper  carried  the  classified  adver¬ 
tising  of  its  own  readers  it  would  have  a  volume 
of  this  business  which  would  serve  as  an  unfailing 
fountain  of  revenue. 

In  many  cities  we  see  one  or  two  newspapers 
monopolizing  the  classified  business.  It  conies  to 
them  not  only  from  their  own  readers  but  from 
the  readers  of  competing  newspapers.  These  latter 
are  influenced  by  a  sort  of  tradition  that  classified 
advertising  will  bring  results  only  when  placed  in 
certain  mediums.  They  “follow  the  crowd.” 

In  almost  every  instance  the  newspaper  which 
a  man  reads  can  serve  his  classified  advertising 
needs  quite  as  well  as  another  paper  which  has 
“the  call”  on  this  class  of  business.  But  to  make 
this  literally  true  the  publisher  must  first  be  “sold” 
on  the  value  of  his  paper  as  a  classified  medium. 
He  must  cultivate  reader-interest,  develop  reader- 
responsiveness,  establish  a  classified  “atmosphere” 
in  his  columns. 

To  aid  publishers  in  winning  their  “share”  of 
the  classified  business  in  their  fields.  Editor  &  Pub¬ 
lisher  will  begin  in  the  next  issue  the  publication 
of  a  scries  of  practical  articles  on  building  the 
classified,  prepared  by  C.  L.  Perkins,  a  man  who 
has  made  a  fine  record  as  a  '“developer”  in  the 
classified  field,  and  who  knows  how  the  big  want 
ad  mediums  get  and  hold  such  business.  These 
articles  will  be  of  the  most  timely  value  to  pub¬ 
lishers  and  to  classified  advertising  managers.  They 
will  continue  over  an  extended  period,  and  should 
play  a  big  part  in  equalizing  and  stabilizing  the 
classified  business  in  cities  where  this  process  would 
serve  the  general  interests  of  newspapers  and  the 
public. 

COOPERATION  is  not  what  you  get  but  what 
you  give,”  says  that  sage  of  the  agency 
field,  W.  H.  Johns.  But  if  it  is  true,  as  avowed 
by  a  wise  man  of  an  older  time,  that  “What  I 
gave  I  have — what  I  kept  I  lost,”  thcni  through 
cooperation  one  must  “get”  as  well  as  “give.” 
In  another  of  his  striking  definitions  Mr.  Johns 
says,  “Efficiency  is  the  elimination  of  that  which 
interferes.”  Here,  without  intent,  Mr.  Johns 
strikes  a  pagan  note.  As  witness :  In  1914  Ger¬ 
many  found  that  Belgium  interfered!  Truly,  epi¬ 
grams  arc  dangerous  things! 


National  advertising,  fixing  in  the  minds  of 
consumers  the  retail  prices  of  special  products 
or  commodities,  renders  dealer-profiteering  in  such 
articles  impossible.  The  price-boosting  dealer  must 
rely  for  his  swollen  profits  on  non-advertised 
goods,  with  whose  selling  prices  the  people  are 
not  familiar. 
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FUNDAMENTALLY  SOUND 

The  general  interest  awakened  among  news¬ 
papermen  all  over  the  country  by  tne  publi¬ 
cation  in  Editor  &  Publisher  of  the  details 
of  “the  St.  Louis  Plan”  of  organization  of  editors 
and  news  writers  offers  substantial  promise  for 
the  success  of  the  proposed  national  body,  to  be 
known  as  The  American  Journalists’  Association. 

During  the  past  year  the  news  writers  of  many 
cities  have  formed  craft  organizations,  many  of 
them  affiliating  with  the  I.  T.  U.  and  the  A.  F. 
of  L.  It  has  been  the  purpose  of  some  of  these 
organizations  to  immediately  enforce  drastic  wage 
demands,  and  in  a  few  instances  coercion,  applied 
through  strikes  and  threats  of  strikes,  has  been 
resorted  to.  In  one  city  the  rules  and  regulations 
of  the  news  writers’  union,  to  which  the  publishers 
were  asked  to  agree,  included  arbitrary  salary 
scales,  inequitable  on  their  face;  and  placed  in  the 
hands  of  the  news  writers  complete  control  of  the 
conditions  of  employment  in  news  and  editorial 
departments. 

These  radical  policies,  borrowing  from  labor 
unionism  its  elements  of  weakness  rather  than  its 
factors  of  strength  and  usefulness,  are  destined 
to  fail.  They  are  in  total  disregard  of  the  pecul¬ 
iar  relations  existing  between  news'  writers  and 
publishers  and  between  a  newspaper  and  its  public. 

It  seemed,  for  a  time,  that  the  newspapermen  of 
the  country  were  being  stampeded  into  forms  of 
craft  association  which  could  not,  under  the  long 
test,  survive  or  serve.  Then,  out  of  the  hurley- 
burley,  above  the  clash  of  confusing  counsels,  came 
a  clear  note  of  sanity — sounded  by  the  working 
newspapermen  of  St.  Louis. 

These  men  constructed  a  new  charter  of  craft 
freedom,  assuring  better  relations  with  their  pub¬ 
lishers  and  better  opportunities  for  the  individual. 
The  salient  points  of  the  St.  Louis  Plan  have 
been  outlined  for  our  readers.  They  appeal  to 
publishers  and  news  writers  alike.  They  are  fun¬ 
damentally  sound. 

In  planning  a  national  association  the  St.  Louis 
newspapermen  do  well  to  make  it  plain  that  the 
revenues  are  to  be  derived  solely  from  the  dues 
of  members.  Neither  the  national  or  local  bodies 
are  to  lend  themselves  to  schemes  for  raising 
“funds”  through  appeals  to  business  men  or  the 
public.  It  was, upon  this  rock  that  the  late  organi¬ 
zation  of  city  editors  was  wrecked. 

As  craft  organization  of  editors  and  news  writers 
is  inevitable — as  the  social  and  economic  trends  are 
all  in  that  direction — it  is  well  that  constructive 
leadership  should  dominate  the  movement.  The 
extension  of  the  St.  Louis  Plan,  through  the  forma¬ 
tion  of  local  chapters  throughout  the  country,  car¬ 
ries  no  menace  to  the  interests  of  any  newspaper. 
On  the  contrary,  its  general  acceptance  would  pro¬ 
mote  the  prosperity  and  prestige  of  the  newspapers 
concerned.  Far-sighted  publishers  will  follow  the 
example  of  those  of  St.  Louis  amj  give  to  such 
a  movement  their  cordial  support. 


The  Market  Survey  and  Space-Buyers’  Charts 
of  Rhode  Island,  to  be  presented  in  next  week’s 
issue,  will  afford  to  national  advertisers,  agencies 
and  space-buyers  a  “close-up”  of  our  midget  state 
more  vivid  and  complete  than  has  ever  been  given. 
This  will  be  the  third  of  the  series  of  such  surveys, 
Connecticut  and  the  District  of  Columbia  having 
been  given  in  previous  issues.  These  surveys  have 
been  standardized  on  lines  approved  by  space-buyers 
for  leading  agencies  as  affording  exactly  the  infor¬ 
mation  about  markets,  and  newspapers  related  to 
such  markets,  as  will  be  of  greatest  service  to  thet* 
in  planning  advertising  campaigns. 


Ah.  WOODS,  one  of  the  group  of  first-line 
•  theatrical  producers  and  managers,  has  de¬ 
cided  to  discontinue  billboard  advertising  and  use 
newspapers  exclusively.  Mr.  Woods’  decision  i» 
based  upon  his  observation  that  “there  is  a  general 
tendency  among  mankind  to  stretch  the  neck  for¬ 
ward  as  when  reading  a  paper,  instead  of  back¬ 
ward  as  when  viewing  a  billboard.”  This  "ten¬ 
dency”  has  become  so  universal  that  many  leM 
keen  observers  than  Mr.  Woods  have  noted  rt 
and  profited  accordingly. 
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PERSONALS 


EE.  E.  McJIMSEY,  publisher  of 
•  the  Springfield  (Mo.)  Republican, 
who  has  announced  his  intention  of 
getting  into  the  gubernatorial  campaign 
in  1920,  is  being  urged  by  friends  to 
try  for  the  U.  S.  Senate  nomination. 

J.  David  Stern,  who  recently  sold 
the  Springfield  (Ill.)  News-Record, 
and  family  have  taken  up  their  resi¬ 
dence  in  New  York,  at  the  Hotel 
.\shton. 

Arthur  Carruth,  managing  editor  of 
the  Topeka  (Kan.)  State  Journal,  is 
conducting  a  letter  contest  on  household 
methods  of  reducing  the  high  cost  of 
living.  The  idea  exchange  is  attracting 
contributions  from  all  over  Kansas.  One 
of  the  intere.sting  features  of  the  con¬ 
test  is  the  fact  that  five  women  out  of 
six  writing  to  the  State  Journal  insist 
that  the  best  plan  to  reduce  living  costs 
is  to  watch  the  bargain  advertisements 
of  the  newspapers. 

Charles  Dillon,  for  several  years  man¬ 
aging  editor  of  the  Capper  farm  papers 
of  Topeka,  Kan.,  has  resigned  to  enter 
private  work.  Mr.  Dillon  for  many 
years  was  with  the  Kansas  City  Star 
and  previous  to  his  association  with  the 
Capper  publications  was  head  of  the 
journalism  department  of  the  Kansas 
State  Agricultural  college. 

Daniel  W  Hoegg,  Jr.,  associate  edi¬ 
tor  of  the  Portland  (Me.)  Express-Ad- 
vertiser,  has  been  obliged  to  take  an 
enforced  vacation  on  account  of  poor 
health. 

Walter  B.  Reed,  business  manager  of 
the  Bangor  (Me.)  Daily  News,  and 
Henry  Welch,  foreman  in  the  compos¬ 
ing  room,  have  been  in  New  York  on 
a  business  trip. 

W.  B.  Sullivan,  publisher  of  the  Char¬ 
lotte  (N.  C. )  Observer,  is  back  home, 
very  much  improved  in  health,  after 
spending  several  weeks  at  Kanaga  Lake, 
N.  C. 


IN  THE  EDITORIAL  ROOM 

William  Wood,  assistant  city  editor 
of  the  St.  Louis  Star,  has  left  the  daily 
newspaper  field  to  start  a  publicity  and 
advertising  bureau  in  St.  Louis.  He 
was  once  editor  of  the  Springfield  (Ill.) 
Register. 

John  M.  Kirkland,  golf  expert  with 
the  St.  Louis  Globe- Democrat,  has  left 
to  take  a  post  graduate  work  at  Colum¬ 
bia  University. 

Sid  M.  Cohen,  football  and  golf  writ¬ 
er  for  the  St.  Louis  Republic,  has  de¬ 
serted  the  newspaper  field  to  enter 
Washington  University  for  the  study  of 
advanced  economics  and  business  prac¬ 
tices. 

Le  Mear  H.  Mason,  formerly  of  the 
Chicago  American  and  the  San  Fran¬ 
cisco  Chronicle  and  lately  editor  of 
the  American  Coal  Journal,  Chicago,  has 
been  appointed  Chicago  representative 
of  Motion  Picture  News 

Egbert  S.  Turner,  city  editor  of  the 
Albany  (N.  Y.)  Knickerbocker  Press, 
has  resigned  to  become  publicity  agent 
for  the  Americanization  bureau  of  the 
State  educational  department.  William 
P.  Tiebout,  former  night  editor,  be¬ 
comes  city  editor  and  Fred  Smith,  for¬ 
mer  associate  editor,  is  now  night  editor. 

Raymond  Martin,  who  recently  re¬ 
turned  from  overseas,  has  been  madd 
city  editor  of  the  Albany  (N.  Y.)  Ar¬ 
gus. 

Stanley  B.  Attwood,  sports  editor  of 
the  Lewiston  (Me.)  Daily  Sun,  who  re¬ 
cently  underwent  an  operation  for  ap¬ 
pendicitis.  is  now  able  to  be  out  of  doors 
and  is  gaining  strength  rapidly. 

Joseph  Carey  is  now  assistant  city 


editor  of  the  St.  Louis  Republic,  suc¬ 
ceeding  Tom  Rogers. 

Miss  Sylvia  Tryon,  society  reporter 
for  Portland  (Me.)  newspapers,  has 
taken  a  position  as  instructor  of  English 
in  the  Houlton  (Me.)  high  school. 

L.  McKinley  Huckins,  a  Lewiston 
(Me.)  Sun  reporter  and  formerly  of 
the  Skowhegan  (Me.)  Independent-Re¬ 
porter,  who  recently  returned  from  serv¬ 
ice  overseas,  is  now  with  the  Spring- 
field  (Mass.)  Republican. 

A.  Howard  Crowell,  a  former  Lewis¬ 
ton  (Me.)  newspaper  man,  has  become 
assistant  editor  of  the  Woonsocket  (R. 
I.)  Evening  Call.  Mr.  Crowell  has  been 
on  the  editorial  staff  of  the  Providence 
Journal  and  Bulletin  for  the  last  two 
years. 

Mrs.  W.  T.  Brown,  for  many  years 
head  proofreader  on  the  Topeka  (Kan.) 
State  Journal,  read  a  paper  recently  be¬ 
fore  the  Rota  Business  Women’s  Club  of 
Topeka  on  “The  Romance  of  a  Proof 
Reader.”  The  paper  is  one  of  the 
classics  of  Middle  West  newspaperdom 
and  has  been  copied  widely. 

Donald  C.  Dougherty,  for  several 
years  a  star  staff  man  of  the  Cleve¬ 
land  Plain  Dealer,  but  for  two  years 
acting  manager  and  publicity  man  for 
the  Lake  Division  of  the  American 
Red  Cross,  has  resigned. 


THE  BUSINESS  OFFICE 

G.  E.  Bounds,  formerly  with  the  ad¬ 
vertising  department  of  the  Missouri 
Moline  Plow  Company,  St.  Louis,  has 
joined  the  staff  of  the  American  Paint 
Journal  Company,  St.  Louis. 

William  G.  Driver  is  now  in  charge 
of  the  financial  department  of  the  Chi¬ 
cago  Evening  American. 

Van  Horton,  late  of  the  Des  Moines 
Register  and  Tribune  display  advertis¬ 
ing  department,  has  become  assistant  to 
the  advertising  manager  of  People’s 
Popular  Monthly,  of  Des  Moines. 

Keith  Clavengor,  former  city  editor 
of  the  Salina  (Kan.)  Union,  has  been 
made  advertising  manager  of  the 
Farmers’  Union,  official  publication  of 
the  Kansas  Farmers’  Co-operative  as¬ 
sociation,  at  Salina. 

John  R.  Waters,  former  auditor  of 
the  Birmingham  (Ala.)  Ledger,  has 
joined  the  Hearst  New  York  organi¬ 
zation  as  chief  auditor  of  the  New 
York  American. 

J.  C.  Clark,  for  many  years  auditor 

of  the  Birmingham  (Ala.)  News,  was 
elected  secretary-treasurer  of  the 
News.  - 

WITH  THE  AD  FOLKS 

Thorne  Smith,  formerly  of  the  Frank 
Preshrey  Company,  has  joined  the  staff 
of  Edwin  Bird  Wilson,  Inc.,  New  York, 
as  a  booklet  writer. 

K.  R.  Edwards  and  James  A.  Thor- 
son  are  new  additions  to  the  sales  force 
of  the  Bureau  of  Engraving,  Minneapo¬ 
lis. 

Lon  R.  Smith  is  now  sales  and  ad¬ 
vertising  manager  of  the  Midwest  En¬ 
gine  Company,  Indianapolis. 

The  D’Arcy  Advertising  Company, 
International  Life  Building,  St.  Louis,, 
used  full  page  advertisements  in  local 
dailies,  devoting  its  copy  to  general  ad¬ 
vertising  educational  topics. 

Edward  L.  Greene,  secretary  of  the 
Better  Business  Men’s  Commission  of 
the  Cleveland  Advertising  Club  and 
winner  of  the  Baltimore  silver  trophy 
during  the  A.  A.  C.  W.  meeting,  has 
received  the  thanks  of  the  Cleveland 
club  in  the  form  of  a  set  of  commenda¬ 
tory  resolutions  adopted  by  the  direc¬ 
tors. 

Arthur  C.  Rogers  has  resumed  active 
participat’on  in  the  conduct  of  the 
Rogers-Baker  Advertising  Company, 
Cleveland,  of  which  he  is  president, 
after  two  years’  military  service. 


ANOTHER  EMPORIA  MAN 
“ARRIVES” 


Donald  j.  MacDONALD,  the  new 
secretary  and  business  manager  of 
Grieg  &  Ward 
Inc.,  of  Chcago, 
hails  from  Em¬ 
poria,  Kan.,  and 
that  in  itself  should 
be  enough  said  so 
long  as  his  posi¬ 
tion  pertains  to 
writing  or  adver¬ 
tising,  even  if  it  is 
the  business  side 
of  it. 

Mr.  MacDonald 
was  born  in  Em¬ 
poria  in  1882  and 
since  then  he  has 
stuck  close  to  the 
Middle  West.  He  received  his  educa¬ 
tion  at  the  Normal  and  Commercial 
College  of  New  Hampton,  la.,  at  the 
State  University  of  Iowa  and  at  the 
Chicago  Kent  (College  of  Law. 

During  his  ten  years  in  business, 
Mr.  MacDonald  has  become  experienced 
in  finance,  credits,  business  efficiency 
and  association  work  through  his  as¬ 
sociation  with  such  organizations  as 
the  National  Association  of  Furniture 
Manufacturers,  the  Credit  Clearing 
House  and  the  Chicago  Board  of  Ad¬ 
justors. 

Mr.  MacDonald  announces  no  changes 
of  policy  or  personnel  in  the  Greig  & 
Ward  organization  will  be  made  at  this 
time. 

Leland  Wooters,  copy  service  depart¬ 
ment  chief  of  the  Des  Moines  Register 
and  Tribune,  has  become  advertising 
manager  of  the  World  Realty  Company 
of  Omaha,  operators  of  motion  pic¬ 
ture  theatres. 

LeRoy  Mills,  advertising  salesman 
for  the  St.  Paul  Dispatch- Pioneer 
Press,  has  resigned  to  become  advertis¬ 
ing  manager  for  Husch  Bros.,  a  wo¬ 
men’s  goods  store. 

Miss  Ethel  Gage  Hobart,  for  eleven 
years  connected  with  C.  F.  Hovey 
Company,  Boston,  in  full  charge  of 
advertising,  has  been  engaged  by  the 
Franklin  P.  Shumway  Company  to  as¬ 
sist  in  dev<;loping  a  special  service  of 
aiding  manufacturers  and  retailers  to 
secure  larger  sales  for  their  products 
in  the  New  England  market. 


Louis  E.  Anfenger,  president  of 
the  Anfenger-Jacobson  Advertising 
Agency,  St.  Louis,  was  a  speaker  at 
a  recent  meeting  of  the  Junior  Ad¬ 
vertising  Club  of  St.  Louis.  His  sub¬ 
ject  was  “Selecting  Media.”  He  de¬ 
clared  that  “Conscientious  censorship 
of  advertisements  by  a  publication  cul¬ 
tivates  reader  confidence,  and  nothing 
is  more  essential  to  a  good  advertis¬ 
ing  medium  than  reader  confidence 
and  reader  interest.” 

F.  A.  Nagley,  formerly  with  the 
Farm  Journal,  Philadelphia,  has  joined 
the  staff  of  the  Couche  Advertising 
Service,  Portland,  Ore.  Another  ad¬ 
dition  to  the  same  agency  is  Mrs. 
Ouida  Herlihy,  former  editor  of  the 
Oregon  Woman’s  Magazine. 

Carl  H.  Page  has  resigned  as  direc¬ 
tor  of  sales  and  advertising  of  the 
Fulton  Motor  Truck  Company  to  head 
a  securities  firm  to  be  known  as  Page 
&  Company. 

L.  B.  Tracy  has  been  elected  presi¬ 
dent  of  the  Maryville  (Mo.)  Advertis¬ 
ing  club,  just  organized  by  the  Cham¬ 
ber  of  Commerce.  A  charter  member¬ 
ship  of  fifty  is  predicted. 

H.  C.  Phibbs,  late  of  the  J.  R.  Hamil¬ 
ton  Agency;  William  Deering  Steward, 
formerly  general  manager  of  the  Inde¬ 
pendent  Harvester  Company ;  and  C. 
Bonneson,  late  of  the  McAvoy,  Dunlap- 
Ward  and  Hamilton  Agencies,  have  be¬ 
come  associated  with  the  new  Leroy  A. 
Kling  Advertising  Company,  Chicago. 
Mr.  Bonneson  is  in  charge  of  space 
buying. 

L.  L.  Jobe,  who  has  been  advertising 
manager  for  Marks  Brothers,  Sherman. 
Tex.,  has  resigned  to  take  a  similar 
position  with  Arthur  A.  Everts,  jeweler, 
in  Dallas. 

Hickman  Price,  vice-president  and 
general  manager  of  the  Caldwell-Bur- 
net  Corporation,  was  a  speaker  on 
“Reaching  Foreign  Markets”  before  the 
American  Manufacturers  Export  Asso¬ 
ciation  convention  in  New  York,  Octo¬ 
ber  16.  Mr.  Price  has  just  returned 
from  a  year’s  study  of  advertising  and 
merchandising  in  Latin-America. 


The  Waco  (Tex.)  Advertising  League 
has  elected  W.  B.  Georgia,  president ;  J. 
W.  Carlin  and  M.  B.  Denis,  vice-presi¬ 
dents;  E.  A.  Harrell,  secretary;  E.  A. 
Wliite,  treasurer;  director:  F.  L.  Booth, 
J.  Albert  Greene,  F.  A.  Gildersleeve, 
Roy  Jacobs,  M.  C.  Kountz,  C.  C.  Lemly 
and  T.  M.  Sappington. 
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Iowa  Advertising  Clubs  Hold 
Convention 

ISO  Delegatet  Report  at  Opening,  in 

Ottumwa — Profitable  Meeting 
!•  Promised 

(by  telegraph) 

Ottumwa,  Ia.,  Oct.  21. — The  annual 
convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  Iowa  opened  here  at  noon 
today  with  a  luncheon-address  by  Frank 
B.  Armstrong,  secretary  of  the  Better 
Business  Bureau  of  Iowa,  followed  by 
a  round-table  discussion. 

The  meeting  was  called  to  order  by 
John  Huston  of  Ottumwa,  state  presi¬ 
dent,  and  addresses  of  welcome  were 
made  by  the  mayor  and  the  local  club 
president.  Other  addresses  included 
“The  Unknown  Quantity,”  by  D.  I. 
Alger  of  Van  Wert,  Ohio,  and  “Con¬ 
structive  Thinking — Pull  and  the  Lure 
in  Advertising,”  by  Stanley  L.  Krebs  of 
New  York. 

A  pageant  was  held  at  7.30  in  the  even¬ 
ing,  in  which  all  the  business  firms  of 
the  city  were  represented.  It  was  an¬ 
nounced  the  finest  ever  staged  in  the 
state.  Over  seventy-five  floats  partici¬ 
pated.  At  a  smoker  following,  T.  E. 
LaQuatte  of  Des  Moines  presided  and 
an  address  was  delivered  by  H.  E.  Moss 
of  the  Greater  Iowa  Association  on 
“How  Iowa  Can  Increase  Her  Great¬ 
ness.” 

Over  150  delegates  are  already  here 
from  Des  Moines,  Davenport,  Washing¬ 
ton  and  Cedar  Rapids,  and  more  are  ex¬ 
pected  tomorrow.  The  convention  prom¬ 
ises  to  be  a  huge  success. 

Water  Ruins  News  Print 

Houston,  Tex.,  Oct.  21. — A  water 
main  broke  in  the  press  room  of  the 


upon,  are  David  Lawrence,  head  of 
the  Lawrence  Syndicate,  Washing¬ 
ton,  D.  C.,  and  James  Wright  Brown, 
I)ublisher  of  Editor  &  Publisher.  It 
is  expected  that  others  will  be  added 
to  this  list,  and  Mr.  Scholz  will  be 
called  upon  to  tell  of  business  condi¬ 
tions  abroad  as  he  found  them  in  the 
countries  he  visited. 

Mr.  Scholz  is  now  on  his  way  East 
from  San  Francisco,  and  is  in  Chi¬ 
cago  today.  He  will  reach  New 
York  in  the  latter  days  of  the 
month. 

GREAT  GAINS  IN  SEPTEMBER 

Increase  of  24,773,122  Lines  of  Adver¬ 
tising  in  18  Cities 

A  gain  of  24,773,122  lines  of  adver¬ 
tising  was  made  during  the  month 
of  September  by  89  daily  newspapers 
in  the  18  principal  cities  of  the 
United  States  over  September  of 
1918,  according  to  the  figures  just 
issued  by  the  Statistical  Department 
of  the  New  York  Evening  Post.  Only 
one  newspaper  in  the  entire  list 
showed  a  loss.  The  figures,  by  cities, 
follow ; 

1919  1918  Gain 


New  York  ....  12.618,819  8,745,854  3,872,985 

HirmiiiKham  .  2,221.n58  1,4.30,982  709,076 

(  Mica go  .  6.045,978  4.012,881  2,033,097 

Philadelphia  ..  7,.3I7,239  S,86l,.366  1,455,873 

Ix)!i  Angeles  ..  5,208,266  3,171,714  2,0.36,552 

Baltimore  .  4,391,273  3,328,676  1,062,597 

Detroit  .  4,567,878  3,089,422  1,478,456 

I'leveland  .  4,485,375  2,909,700  1,575,675 

Washington  ..  3,799,939  2,8(»,187  991,752 

Buffalo  .  3,6,16,646  2,509,182  1,127,464 

St.  Louis  .  3,617,421  2,427,477  1,189,944 

San  Francisco.  2,873,248  2,035,334  837,914 

Minneapolis  ..  2,990,638  2,208,486  782,152 

Indianapolis  ..  3,115,362  2,030,967  1,094,395 

Milwaukee  ,...  2,640,404  1,480,261  1,160,148 

New  Orleans..  2,981,414  1,801,491  1,179,928 

St.  Paul .  3,523.366  2,344,342  1,179,024 

Cincinnati  ....  2,935,200  2,000,100  935,100 

Totals  .  78,959,524  54,186,402  24,773,122 


Journal;  treasurer,  J.  M.  Boyle,  Eve¬ 
ning  Post;  secretary,  D.  Fitz-Gib- 
bons,  Sun;  directors,  H.  A.  Ahern, 
Evening  Journal;  Hal  Fink,  World; 
Thomas  P.  Burns,  Evening  Mail;  W. 
F.  Reynolds,  Brooklyn  Standard- 
Union;  F.  E.  Wallace,  Elizabeth  Jour¬ 
nal;  B.  T.  Butterworth,  New  York 
Times ;  D.  F'itz-Gibbons,  Sun ;  W.  G. 
Woodward,  New  York  American. 

Fi.  L.  Clifford,  advertising  director 
of  the  American,  has  been  elected  to 
membership  in  the  association. 

FEW  NEWSPAPERS  OUT 
OF  THE  A.  B.  C. 

(Continued  from  Page  9) 
was  thought  that  six  months  should  be 
the  immediate  goal,  however. 

The  board  considered  the  wisdom  of 
auditing  circulations  of  foreign  language 
newspapers  that  are  “worth  consider¬ 
ing.”  It  was  the  consensus  that  the 
bureau  should  include  the  really  “worth 
while”  foreign  language  newspapers. 

It  was  predicted  that  in  a  short  time 
the  work  of  the  Bureau  would  be  inter¬ 
nationalized,  a  request  having  been  re¬ 
ceived  from  Australia  for  one  of  the 
Bureau’s  record  books  to  be  used  there 
as  the  principal  subject  of  a  discussion 
before  the  Associated  Advertising  Clubs 
Convention  in  January. 

It  was  announced  that  forms  had  been 
sent  over  by  President  Jones  to  Lon¬ 
don  to  be  used  at  an  important  meeting 
of  journalists  and  members  of  the  Pro¬ 
prietary  Association  to  be  held  in  Lon¬ 
don  in  November. 

It  was  announced  that  some  of  the 
local  merchants  in  Honolulu  had  asked 
the  “A.  B.  C.”  to, make  an  investiga¬ 
tion  of  Honolulu  newspaper  circulations 
to  settle  a  controver.sy. 


A.  B.  C.  reports  and  put  in  the  twenty 
minutes  discussing  markets  and  in  bring¬ 
ing  out  the  helpful  facts  and  informa¬ 
tion  with  respect  to  the  medium  that  is 
not  given  in  the  A.  B.  C.  reports.  Mr. 
Jones  said  that  the  A.  B.  C.  reports — 
A.  B.  C.  audits  and  investigations — have 
done  more  to  standardize  and  establish 
once  and  for  all  the  quantity  value  of 
newspaper  circulations  than  any  other 
single  factor  has  ever  done 

Stanley  Claguc  paid  a  tribute  to  the 
directors.  He  spoke  of  their  fidelity  and 
unselfish  devotion  to  the  work  of  circu¬ 
lation  verification,  of  the  great  im¬ 
provement  in  the  matter  of  standardiza¬ 
tion  and  the  help  that  the  Bureau  had 
been  to  special  representatives,  advertis¬ 
ing  agents  and  advertisers,  as  well  as  to 
publishers  who  had  been  able  in  many 
instances  to  discover  little  leaks  which 
had  more  than  made  good  the  annual 
dues,  of  the  Bureau. 

Not  a  CriticiBin 

Mr.  Clague  read  the  resolution  adopt¬ 
ed  by  the  board  pledging  loyalty  and 
support  to  the  strike-stricken  periodical 
publishers,  which  emphasized,  he  said, 
the  spirit  of  the  directors.  He  said  that 
the  newspaper  representatives  and  the 
newspaper  publishers  were  big  enough 
and  broad  enough  to  understand  that  the 
strike  in  the  last  analysis  was  an  assault 
upon  them  as  well  as  an  assault  upon 
the  periodical  publishers. 

Chairman  Hugh  Burke  stated  that  the 
object  of  the  meeting  was  to  bring  out 
criticisms  of  the  work  of  the  Bureau 
and  its  corps  of  auditors,  that  the  criti¬ 
cisms  must  be  constructive. 

The  greatest  possible  compliment,  he 
said,  that  could  be  paid  the  “A.  B.  C.” 
was  the  fact  that  not  a  single  criticism 
of  the  work  of  the  Bureau  had  come 
to  his  attention  during  the  past  year. 


Chronicle,  flooded  the  entire  basement 
and  ruined  over  100  rolls  of  paper.  The 
Chronicle’s  “Texas  Development  Edi¬ 
tion”  had  just  been  printed  and  the 
workmen  were  about  to  leave  for  their 
homes  when  there  was  a  terrific  roar  and 
soon  the  floor  was  .a  lake  of  water.  It 
took  hours  before  the  flood  was  turned 
off  and  the  water  cleared  out. 

TO  DINE  EMIL  SCHOLZ 

Will  Be  Welcomed  Back  to  New  York 
on  November  1 

Intimate  friends  of  Emil  M.  Scholz. 
former  publisher  of  the  New  York 
Evening  Post,  who  has  just  returned 
to  the  United  States  from  a  seven- 
month  tour  of  the  Far  East,  will  ten¬ 
der  him  a  “welcome  home”  dinner  at 
the  New  York  Athletic  Club  on  the 
evening  of  November  1.  It  is  ex¬ 
pected  that  between  50  and  60  per¬ 
sons  will  participate.  A  committee, 
consisting  of  Harry  A.  Ahern,  adver¬ 
tising  manager  of  the  New  York 
Evening  Journal,  Sam  Booth,  circu¬ 
lation  manager  of  the  New  York 
Globe,  and  Col.  W.  B.  Thompson, 
have  made  the  arrangements. 

The  dinner  will  be  called  at  6:30 
p.m.,  and  the  speakers,  so  far  decided 


Last  P.  O.  Report 

For  the  period  ending  Oct.  1,  1919 
Average  Daily  and  Sunday  Circulation 

76,806 

New  Orleans  Item 

Send  for  a  copy  of  our  $3,000  Book  of 
Facts  and  Figures  concerning  selling 
1/28  of  all  the  people  in  the  United 
States. 


PLAN  A.  A.  C.  W.  AFFILIATION 

N.  Y.  Newspaper  Ad  Managers  Favor 
Joining  Departmental 

The  Association  of  New  York  Daily 
Newspaper  Advertising  Managers,  at 
its  luncheon-meeting  Tuesday,  con¬ 
sidered  becoming  affiliated  with  the 
Newspaper  Departmental  of  the  A.  A. 
C.  \V.  William  G.  Woodward  of  the 
.American  was  appointed  to  submit  a 
brief  on  the  subject  at  the  next  meet¬ 
ing,  to  be  held  November  3.  It  was 
also  urged  that  the  National  Asso- 
caition  of  Newspaper  Advertising 
Managers  take  similar  action  and  the 
matter  will  be  brought  up  by  the 
New  Yorkers  at  the  national  conven¬ 
tion  in  Chicago,  November  10  and  11. 

The  New  York  association  has 
elected  the  following  officers:  Presi¬ 
dent,  J.  McK.  Barbour,  of  the  Globe; 
vice-president,  Fred  Trimm,  Evening 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

(Hottrka 

iailg  (Hapital 

Sworn  Government  Report 

for  8  Months  ending  Oct.  1,  1919 

33,137 

Its  sales  promotion  department  is 
at  the  service  of  advertisers.  And 
it  really  promotes. 


The  directors  were  entertained  at  din¬ 
ner  at  the  Advertising  Club  of  New 
York  on  Friday  evening  by  the  execu¬ 
tive  committee  of  the  Six-Point  League. 
Hugh  Burke,  president  of  the  League, 
presiding. 

Solicitation  Revolutionized 

After  cigars,  L.  B.  Jones  talked  on  the 
subject  of  newspaper  representation.  He 
said  that  in  the  old  days  15  minutes  of 
every  20-minute  interview  was  given 
over  to  a  discussion  of  circulation  and 
as  to  whether  or  not  the  representative 
had  the  circulation  he  claimed. 

The  A.  B.  C.,  audit  has  simplified  all 
this.  Now'  they  get  the  facts  from  the 

(300  ft.  X  280  ft.) 


Member  A.  B.  C. 


Publisher, 


The  Detroit  News 

93%  of  total  paid  circulation  is  in 
Detroit  and  suburban  territorv 
within  30  miles. 

Members  Audit  Bureau  of  Circulation 


Reason  Results 

The  merchants  of  Wash¬ 
ington,  D.  C.,  usually  use 
more  apace  in 

^  f belling 


than  in  the  other  three 
papers  combined. 


stjpremacy 

The  Indianapolis  News  carries 
practically  as  much  space  both 
from  local  and  national  adver¬ 
tisers  as  all  other  Indianapolis 
papers  combined  including 
Sunday  editions.  It  has  been 
doing  this  for  fifty  years. 

THEI/SDIANAPOLIS. 

®  NEWS 

f&r  50 o  Newspaper. 


ADVERTISING  RECORD 

4,732,042  Agate  Lines 
of  advertising  were  published  in  the 

Clarksburg  Telegram 

WEST  VIRGINIA 
during  nine  months  ending  Sep¬ 
tember  30,  1919 

A  gain  of  31.8%  over  same  period  last  year. 

NATIONAL  ADVERTISING 
.shows  a  gain  of  87.9%  for  the  same  period. 
It  pays  to  advertise  every  day  in  the 

Clarksburg  (W.  Va.)  Telegram 


Pittsburgh  W 

has  the  sec- 
ond  largest 
morning  and  Sunday  cir 
culation  in  Pittsburgh. 
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ROBERT  G.  HIDEN  HEADS 
BIRMINGHAM  LEDGER 


Quimby  Melton  Vice-President  and 
General  Manager;  J.  A.  Martin  Ad¬ 
vertising  Manager;  J.  W.  Orle- 
mann  Business  Manager 


Birmingham,  Ala.,  Oct.  22. — Quimby 
Melton,  former  managing  editor  of  the 
Birmingham  Ledger,  has  been  named 
general  manager  of  all  departments  at 
the  latest  meeting  of  the  stockholders 
and  hoard  of  directors  of  that  news- 
papci.  Mr.  Melton  has  been  with  the 
Ledger  for  three  months,  coming  from 
the  Atlanta  Constitution,  where  he 
served  as  city  editor. 

He  is  an  experienced  newspaperman, 
having  been  on  some  of  the  leading 
newspapers  of  the  South  and  East. 
His  career  began  12  years  ago  on  the 
Baltimore  American. 

The  following  were  elected  directors: 
S.  L.  Earle,  Col.  T.  O.  Smith,  presi¬ 
dent  of  the  Birmingham  Trust  and 
Savings  Bank ;  Robert  G.  Hidcn,  Quim- 
by  Melton,  J.  A.  Martin,  and  J.  J. 
Smith. 

Robert  G.  Hiden  was  elected  presi¬ 
dent,  editor  and  treasurer  of  the  reor¬ 
ganized  Ledger  staff,  Quimby  Melton 
vice-president  and  general  manager, 
J.  A.  Martin,  second  vice-president  and 
advertising  manager,  and  J.  W.  Orle- 
mann,  secretary  and  business  manager. 


Cramer-Krasselt  Co,Mi‘ANY,  354  Mil¬ 
waukee  street,  Milwaul^e.  Now 
handling  account  of  Badger  Manufac¬ 
turing. Company  (motor  car  accessories) 
under  supervision  of  Walter  V.  Isgrig, 
general  manager. 

Scott  &  Scott,  Inc.,  220  West  42nd 
street.  New  York  City.  Placing  adver¬ 
tising  of  Derf  Spark  Plug  in  Canadian 
newspapers  for  Toronto  sales  agency 
of  Derf  Distributing  Company. 

WASTE  CONDEMNED 
BY  CIRCULATORS 


TIPS  TO  AD  MANAGERS 


Fuller  &  Smith,  Guardian  Bldg., 
Cleveland.  Will  make  up  lists  during 
November  using  newspapers  for  Will¬ 
ard  Storage  Battery  Company. 

George  Batten  Company,  381  Fourth 
Ave.,  New  York.  Will  make  up  lists 
during  next  thirty  days  isung  newspa¬ 
pers  for  Goodell-Pratt  Company. 

Brooke,  Smith  &  French,  Kresge 
Bldg.,  Detroit.  Will  make  up  lists  dur¬ 
ing  November  using  newspapers  for 
Detroit  Graphite  Company. 

Nelson  Chesman  &  Co.,  1127  Pine 
St.,  St.  Louis.  Will  make  lists  during 
next  thirty  days  using  newspapers  for 
Paris  Medicine  Company. 

Beers  Agency,  Flatiron  Bldg.,  New 
York.  Running  11-inch,  1-column,  “t.f.” 
Eastern  Novelty  Company  with  Havana 
publications. 

Vanderhoff  &  Co.,  Marquette  Build¬ 
ing,  Chicago.  Have  secured  advertis¬ 
ing  account  of  Kewanee  Manufacturing 
Company,  Kewanee,  Ill. 

Lloyd  W,  Young,  1900  Euclid  ave¬ 
nue,  Cleveland,  has  obtained  the  ac¬ 
count  of  the  Squee-gee  Heel  Co., 
Cleveland,  and  is  beginning  a  news¬ 
paper  campaign  of  5,000  and  10,000- 
line  contracts  in  largest  cities  of  the 
Middle  West. 

Chambers  Agency,  Maison  Blanche 
Bldg.,  New  Orleans.  Sending  out  orders 
for  the  Ribbon  Works,  Galveston,  Tex., 
typewriter  supplies. 


(Continued  from  Page  8) 
maintained  by  selling  more  papers,  help¬ 
ing  to  solve  the  employment  question, 
obtaining  closer  co-operation  with  the 
editorial  department  and  getting  the  ade¬ 
quate  rates  for  advertising.”  He 
warned  against  “returns”  and  free  cop¬ 
ies  and  the  necessity  for  proper  pro¬ 
tective  measures  to  prevent  theft  of 
newspapers ;  also  selling  papers  at  low 
prices.  Labor  turnover  was  a  point 
brought  out  by  Mr.  Burke,  which  com¬ 
manded  especial  interest.  He  said : 

"The  labor  turnover  Is  one  of  the  Rreatest 
expenses  in  business  to-day.  A  well  known 
eronomist  recently  stated  that  fully  3  per 
cent  of  the  entire  cost  of  production  In  the 
United  States  is  unnecessarily  caused  by 
labor  turnover. 

“If  this  Is  true,  here  Is  an  excellent 
chance  for  us  to  save  big:  money, 

"Are  we  too  free  In  lettlnR  men  go?  Do 
we  spend  enough  time  and  energy  trying 
to  Imbue  our  men  with  the  spirit  that 
their  future  lies  with'  the  paper? 

“Do  we  not  rather  let  our  men  shift  for 
themselves  and  If  they  have  sufficient  power 
to  stick  let  them  catch  on  of  their  ac¬ 
cord? 

“How  much  money  have  we  spent  in  the 
past  years,  for  example,  breaking  in  new 
men  ? 

“How  much  money  Is  It  costing  us  every 
week  to  keep  substitutes  on  hand  to  flii  the 
place  of  men  who  are  constantly  leaving? 

“How  much  is  It  costing  us? 

“It  Is  adding  that  much  to  the  cost  of 
production. 

“L>et  us  Inquire  Into  these  changes  and 
see  how  much  we  can  effect  on  this  Item 
alone. 

“If  the  labor  turnover  in  our  department 
has  been  solved,  let  us  give  the  benefit 
of  our  experience  to  the  heads  of  other  de¬ 
partments.  If  each  department  can  satis¬ 
factorily  handle  the  employment  question, 
well  and  good;  If  not,  It  might  perhaps  be 
necessary  to  have  an  employment  depart¬ 
ment. 

“Such'  a  department  in  charge  of  some 
competent  man  would  save  considerable 
money  as  under  proper  management  hiring 
and  firing  would  be  reduced  to  a  minimum. 
This  department  could  make  a  detailed 
study  of  the  company's  personnel  which 
data  would  prove  invaluable. 

“If  the  company  maintains  a  free  dis¬ 
tributing  library  the  employment  man  hav¬ 
ing  charge  of  It  could  direct  the  reading 
of  employees  to  the  advantage  of  the  firm. 
With  a  broad  knowledge  of  the  business  and 
Its  various  departments  such  a  man  would 
be  Invaluable  and  his  services  would  tend 
to  a  lower  unit  cost  of  production, 

“If  the  company  maintains  a  house  or¬ 
gan,  what  an  opportunity  for  developing 
loyalty  is  presented  to  the  man  who  knows 
Intimately  the  employees  in  all  departments. 


If  we  can  help  our  Arms  to  save  3  per  cent 
of  the  entire  cost  of  production  by  an  ad¬ 
justment  of  the  labor  question,  the  employ¬ 
ment  department  will  more  than  Justify 
Itself." 

“United  co-operation  is  necessary  to 
insure  successful  eireulation  results,” 
declared  Daniel  \V.  Tanner  of  the  Utica 
Herald-Dispatch,  who  said: 

“My  experience  teaches  me  to  nave  every¬ 
one  In  your  department,  no  matter  what 
their  work  may  be,  feel  that  he  is  Just 
as  Important  In  the  working  of  the  insti¬ 
tution,  as  you  are.  Manage  to  Bnd  time 
to  speak  a  friendly  word  to  the  younger 
help,  let  them  know  that  you  are  In¬ 
terested  In  them  and  their  work. 

“If  for  any  reason  they  are  absent  from 
their  work,  let  them  know  upon  their  re¬ 
turn,  that  you  are  glad  to  have  them  back. 
Help  them  to  see  that  their  success  means 
your  success.  Inquire  Into  their  dally  hab¬ 
its.  show  an  interest  In  their  school  work. 
It  Is  wonderfully  surprising  how  far  a  lit¬ 
tle  attention  will  go  toward  gainglng  their 
confldence  and  good  will,  and  once  you  get 
this,  there  la  nothing  Impossible. 

“A  stroll  Into  the  various  mechanical  de¬ 
partments  daily  and  a  word  here  and  there 
has  a  tendency  to  develop  that  feeling  of 
fellowship  so  vital  and  necessary,  and  at 
the  same  time  links  together  one  with 
the  other.  Before  long  you  will  have  a 
continuous  chain  of  co-operation  and  I  be¬ 
lieve  that  the  one  that  should  be  most 
earnest  In  this  endeavor  Is  the  circulation 
manager.” 


PREMIUMS 

That  Are  Real  Subscription  Producers 

S.  BLAKE  WILLSDEN 

Manufacturers  and  Publishers 
Representative, 

1606  Heyworth  Building 
29  E.  Madison  St.  CHICAGO 


URGE  GOVERNMENTAL 
NEWS  SERVICE 


(Continued  from  Page  7) 
organization  of  each  and  all  divisions  of 
newspaper  bodies  against  the  national 
menace  of  anarchistic  unrest  and  propa¬ 
ganda. 

The  N.  E.  A.,  he  stated,  with  its  pres¬ 
ent  membership  of  more  than  37,000,  has 
undertaken  an  active  campaign  against 
the  seditious,  undermining  influences 
now  at  work  all  over  the  country.  He 
pointed  out  that  the  most  important 
work  a  newspaper  to-day  can  do  is  to 
talk  and  teach  pure  Americanism; 
preach  the  gospel  of  “get  together  if  we 
are  to  get  anywhere,”  and  said  that  “we 
are  Americans  first  and  newspapermen 
second.” 

Mr.  Hotaling,  who  is  a  past  president 
of  the  N.  E.  A.  and  former  president 
and  treasurer  of  the  Minnesota  Edito¬ 


rial  Association,  read  a  telegram  from 
the  East  Tennessee  Editorial  Association 
notifying  him  that  it  had,  as  a  body,  just 
joined  the  N.  E.  A.  in  the  patriotic 
movement.  Like,  although  unofficial 
sentiments,  were  expressed  at  the  meet¬ 
ing  by  officers  and  members  of  the  Wis¬ 
consin  Daily  League  who  were  present, 
and  it  is  said  to  be  practically  certain 
that  they  also  will  join  with  the  N.  E.  A. 
officially  at  their  next  meeting  early  in 
1920. 

Mr.  Hotaling  also  will  shortly  ap¬ 
proach  the  American  Newspaper  Pub¬ 
lishers’  Association  on  the  same  subject. 
The  Inland  Daily  Press  Association,  fol¬ 
lowing  his  address  voted  unanimously 
to  join  the  National  Editorial  Associa¬ 
tion  in  the  prosecution  of  their  object. 

Publicity  Agent  Miller,  representing 
both  the  St.  Louis  and  the  Cincinnati 
Chambers  of  Commerce,  spoke  briefly 
at  the  afternoon  session,  extending  the 
cordial  invitation  of  both  cities  to  the 
Inland  Press  Association  to  hold  some 
luture  meetings  there.  Following  the 
admission  of  new  members,  the  conven¬ 
tion  adjourned  until  the  third  Tuesday 
in  February,  1920. 

Eighteen  New  Members 

The  following  18  new  members  were 
elected:  Lafayette  (Ind.)  Courier, 

Lebanon  (Ind.)  Reporter,  Logansport 
(Ind.)  Pharos-Reporter,  Richmond 
(Ind.)  Palladium,  Vincennes  (Ind.) 
Commercial,  Cedar  Falls  (la.)  Record, 
Cedar  Rapids  (la.)  Republican-Times, 
Oelwein  (la.)  Register,  Decatur  (Ill.) 
Review,  Litchfield  (Ill.)  News-Herald, 
Paris,  (Ill.)  Beacon,  Muncie  (Ind.) 
Press,  Newton  (la.)  News,  Madison 
(Wis.)  Democrat,  Carbondale  (III.) 
Free  Press,  Decatur  (Ill.)  Herald,  and 
the  Seymour  (Ill.)  Republic. 


WE  SPEND  MORE 
THAN 

$.500,000 

per  year  to  produce  the  fea¬ 
tures  which  have  created  the 
greatest  newspaper  following 
in  the  world. 

“Hearsl^s  Features  Always 
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Write  for  booklet. 
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The  International  Feature 
Service 
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Forty  Leading  Papers 
Print  Our  Service 

Send  for  our  Headline  History 
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PRESTIGE 

The  standing  of  your  newspaper  in  your 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  is  lit¬ 
tle  difference  in  the  news — sometimes  only 
slight  differences  in  editorial  opinions. 
The  service  to  your  readers  is  largely  a 
matter  of  entertainment  and  information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
Associated  Newspapers  has  been  built.  The 
association  helps  every  member  to  a  bet¬ 
ter  standing  in  its  community. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 
170  Broadway  New  York 


1  THE  INTERNATIONAL  NEWS  BUREAU,  Inc. 

15  SCHOOL  STREET,  BOSTON.  MASS. 

(J.  J.  BOSDAN,  Editor) 

More  than  120  American  and  Canadian  newspapers  subscribe 
to  our  service 

Each  week  our  subscribers  receive  between  30  and  SO  columns  of  copy.  Authorita¬ 
tive  articles  by  men  of  international  calibre  on  matters  international,  human  interest 
stories  from  all  lands  and  climes,  revelations  of  European  courts,  speeches  and 
addresses  of  men  and  women  whose  words  influence  the  thought  of  nations,  transla¬ 
tions  from  every  important  foreign  newspaper;  these  and  numberless  other  items  dey 
after  day  are  sent  to  our  subscribers. 

IN  SHORT,  MR.  EDITOR -ESPECIALLY  MR.  SUNDAY  EDITOR— WE  CON¬ 
STANTLY  SPREAD  'mE  WORLD  BEFORE  YOU  FROM  ALL  ANGLES. 

You  will  find  our  monthly  subscription  ratso  surprisingly  law. 
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WILLIAM  J.  DOUGLAS 
PASSES  AWAY 

Connected  With  Toronto  Mail  Sl  Em¬ 
pire  42  Years — Played  Prominent 
Part  in  Developing  Canadian 
Journalism 


Toronto,  Ont.,  Oct.  19. — William  J. 
Dou^’las,  manager  of  the  To¬ 

ronto  Mail  and  Empire,  died  this  morn¬ 
ing  at  his  residence,  St.  Albans.  For 
more  than  a  quarter  of  a.  century  Mr. 
Douglas  had  held  a  foremost  position 
among  Canadian  newspaper  executives. 

He  was  a  native  of  the  state  of  New 
York,  having  been  born  at  Hamilton, 
Oneida  County,  May  28,  1846.  He  saw 
active  service  in  our  civil  war,  during 
which  he  became  notable  for  his  ability 
to  decode  cipher  messages  captured 
from  the  enemy. 

Educated  in  Milwaukee,  he  entered 
business  life  there  as  a  banker.  In  1877 
the  late  John  Riordan  purchased  the 
Mail  and  secured  the  services  of  Mr. 
Douglas  as  business  manager.  After 
the  merging  of  the  Mail  and  the  Empire 
in  1895  Mr.  Douglas  became  general 
manager,  a  position  which  he  held  until 
his  death. 

After  going  to  Canada  to  make  his 
home,  Mr.  Dougals  became  a  real  Cana¬ 
dian,  in  spirit,  in  his  vision  of  the  Do¬ 
minion’s  inevitable  greatness  as  a  na¬ 
tion  and  in  his  staunch  support  of  sound 
political  policies.  He  was  a  man  of 
keen  business  insight  and  through  try¬ 
ing  periods  of  the  Mail  and  Empire’s 
life  he  guided  its  course  so  wisely  that 
success  was  won  out  of  vicissitudes  and 
formidable  difficulties. 

He  was  a  man  of  great  personal  pop¬ 
ularity.  It  is  said  of  him  that  he  was 
to  be  credited,  more  than  any  other 
man,  with  the  cordial  relations  existing 
among  Toronto  newspapers  and  their 
executives.  He  believed  in  co-operation 
and  in  that  sort  of  competition  only 
which  is  based  upon  clean  tactics  and 
fair  play. 

He  was  a  member  of  many  clubs,  and 
passionately  fond  of  angling.  He  was 
a  director  of  the  Toronto  Paper  Com¬ 
pany  and  of  the  Canadian  Associated 
Press. 

Mr.  Douglas  is  survived  by  his  widow, 
who  is  a  sister  of  Charles  Riordan,  of 
the  Riordan  Pulp  and  Paper  Company, 
and  by  three  sons,  William  Douglas, 
James  S.  Douglas  (business  manager  of 
the  Mail  and  Empire),  and  Howard  R. 
Douglas,  who  but  lately  returned  from 
overseas  duty.  A  daughter,  Miss  Amy 
Douglas,  died  some  years  ago. 


WAUKEGAN  PAPERS  MERGE 


Smith  Brothers,  Owners  of  Sun,  Buy 
Back  Gazette 

Waukegan,  III.,  Oct.  22. — Smith 
Brothers — W.  J.  and  F.  G. — owners  and 
publishers  of  the  Sun,  last  week  pur¬ 
chased  the  Gazette,  which  they  will 
eventually  merge  with  the  Sun.  The 
Gazette,  issued  consecutively  for  60 


The  Test  Town  of  the  Country 
for  the  National  Advertiser 

Beloit,  Wisconsin 

It’s  OTir  paper— the  Daily  News — has 
the  finest  plant  in  any  city  of  22,n00 
in  the  United  States  and  prints  one 
of  the  alilest  and  handsomest  news- 

Sap’ rs  in  the  middle  West.  Why? 

doit  is  rich  in  factories  and  agricul. 
tnr  ,  is  highly  educated;  has  $7,(XX).nnO 
in  local  hanks.  Workmen  own  their 
homes.  City  is  100%  American. 

The  Daily  News  alone  serves  this 
splendid  population.  Circulation  over 
7,000.  Rate,  2Vi  cents  per  agate  line. 


years  past,  is  said  to  be  the  oldest 
newspaper  in  Lake  Coutny  and  repre¬ 
sents  a  consolidation  of  all  the  papers, 
except  the  Sun,  which  have  been  pul)- 
lished  in  Waukegan  since  1846.  The 
Sun  is  20  years  old. 

Smith  brothers  started  out  in  the 
newsp.iper  business  as  practically  penni¬ 
less  employees  on  the  Sun.  While  still 
working  for  it,  they  purchased  the  Ga¬ 
zette  thirteen  years  ago.  Five  years 
later,  after  being  out  of  the  newspaper 
business  for  about  ten  months,  they 
bought  the  Sun. 


Pulitzer  School  Enlarges  Its 
Teaching  Staff 

Acting  Director  Cunliffe  Back  from 
Ann  Arbor  Conference 
of  Instructor* 


Four  associate  professors  of  journal¬ 
ism  and  four  assistants  have  been  add¬ 
ed  to  the  teaching  force  at  the  Colum¬ 
bia  University  School  of  Journalism 
because  of  the  large  enrollment  this 
year.  The  new  professors  are  Carl 
Dickey,  a  1915  graduate  of  the  school, 
who  is  now  on  the  staff  of  the  New 
York  Times;  Dr.  Harold  deWolfe  Ful¬ 
ler,  of  the  Review;  Dr.  Gerald  H. 
Lomer,  who  was  a  member  of  the 
school’s  faculty  several  years  ago,  and 
Charles  P.  Cooper. 

Four  graduates  of  the  school  are  now 
assisting  the  faculty  of  the  school  in 
instructing  the  crowded  classes,  many 
of  which  it  has  been  necessary  to  divide 
into  several  sections.  These  graduates 
are,  M.  S.  Rukey.ser,  of  the  New  York 
Tribune;  George  A.  Hough,  Jr.,  of  the 
New  York  World ;  David  S.  Levy,  of 
the  Commonwealth  Finance  Corpora¬ 
tion  ;  and  Alan  H.  Temple,  of  Commerce 
&  Finance. 

Arthur  M.  Howe,  editor  of  the  Brook¬ 
lyn  Eagle,  has  been  appointed  to  the 
advisory  board. 

Dr.  John  W.  Cunliffe,  the  acting  direc¬ 
tor,  attended  the  convention  of  the  in¬ 
structors  of  journalism,  which  was  held 
at  Ann  Arbor,  Mich.,  on  October  17. 
He  reports  that  the  teachers  of  journal¬ 
ism  showed  considerable  interest  in  the 
“St.  Louis  Plan’’  and  the  organization 
of  the  American  Journalistic  Associa¬ 
tion,  which  was  explained  by  Richard  L. 
Stokes,  its  president. 


The  Newark  (N.  J.) 

Ledger 

is  a  7-day  Morning  Associated 
Press  Newspaper  with  all  the 
HOME  features,  serial  stories, 
comics,  cartoons,  women’s  pages, 
etc.,  usually  found  in  afternoon 
papers. 

DOROTHY  DIX  and  HELEN 
ROWLAND  have  recently  joined 
our  staff.  This  gives  the  HOME 
folks  a  full  day’s  reading  instead 
of  an  hour  or  so  in  the  evening. 
Morning  Edition,  2c 
Sunday  Edition,  5c 
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Carries  a  greater  volume 
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Former  Head  of  Pulitzer  Co. 
Dies  at  St.  Louis 

Frederick  N.  Judson,  Many  Years 
Counsel  for  Post-Dispatch,  Won 
Fame  as  Investigator 


St.  Louis,  Mo.,  Oct.  20.— Frederick 
N.  Judson,  a  member  of  the  law  firm 
of  Judson  &  Green,  and  more  recently 
Judson,  Green  &  Henry,  for  many 
years  counsel  for  the  St.  Louis  Post- 
Dispatch,  and  at  one  time  president  of 
the  Pulitzer  Publishing  Company,  died 
in  St.  Louis  last  Saturday  at  the  age 
of  74. 

Under  the  terms  of  the  will  of 
Joseph  Pulitzer,  who  died  in  1911,  Mr. 
Judson  was  made  one  of  the  executors 
of  the  estate  and  a  legacy  of  $50,000 
was  left  him.  This  bequest  later  was 
renounced  by  Judson,  and  he  claimed 
$114,000  for  his  services  as  executor. 
Litigation  in  the  New  York  courts  fol¬ 
lowed,  and  this  was  compromised  by 
the  payment  to  Judson  of  $75,000  in 
commissions  instead  of  the  legacy. 

Judson  was  born  in  Georgia  of  New 
England  parentage.  He  was  valedic¬ 
torian  of  the  class  of  1866  at  Yale, 
where  he  taught  for  a  time  before  com¬ 
ing  to  St.  Louis.  He  received  his  law 
degree  at  Washington  University  in 
1871,  and  began  practice  in  1873. 

The  most  recent  notable  public  ser¬ 
vice  of  Judson  was  in  serving  as  al¬ 
ternate  chairman  for  William  H.  Taft 
on  the  National  War  Labor  Board. 
During  the  Roosevelt  administration, 
he  served  with  Judson  Harmon,  later 
Governor  of  Ohio,  as  an  official  inves¬ 
tigator  into  the  practice  of  rebating.  In 
1912  he  sat  on  an  arbitration  board  to 
settle  the  wage  demands  of  52  railroads 
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of  the  circulation  of  the 

ASBURY  PARK  PRESS 

is  sold  within  a  radius  of  20  miles.  This 
territory  constitutes  the  heart  of  the 
NORTH  JERSEY  SHORE  SECTION 
which  is  thoroughly  and  intensively  cov¬ 
ered  by  the  evening  and  Sunday  editions 
of  the  Asbury  Park  Press. 

The  Press  is  supnme  in  its  field  and  it 
reaches  a  highly  desirable  and  responsive 
class  of  people.  It  has  the  largest  circu¬ 
lation  in  the  territory  named  and  is  es¬ 
sentially  a  home  newspaper. 
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The  McClure 
Newspaper  Syndicate 

supplies  continuous  daily  and 
weekly  services  that  make  and 
hold  home  circulation 

ALSO 

Big  Special  Features  on  Timely 
Topics  by  Leading  Writers 
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east  of  Chicago  and  north  of  the  Ohio 
River. 

Judson’s  active  connection  with  the 
management  of  the  Post-Disjtatch  never 
extended  beyond  its  legal  affairs. 


DUPONT  ACCOUNT  TO  SEAMAN 


Vast  Advertising  of  Giant  Industries 
Placed  With  Agency 

The  entire  advertising  account  of  all 
the  Dupont  industries  has  been  placed 
in  the  hands  of  Frank  Seaman,  Inc., 
New  York.  As  yet  no  details  have  been 
decided  upon  for  handling  the  advertis¬ 
ing,  according  to  a  statement  by  the 
Seaman  Company  to  Euitor  &  Pun- 
LisHER  Wednesday. 


Ad  Men  Aid  Hospitals 

Wichita,  Kan.,  Oct.  20. — The  Ad 
Club  has  agreed  to  raise  a  fund  of  $5,000 
to  advertise  a  $300,000  building  cam¬ 
paign  for  the  Wichita  and  the  Wesley 
Hospitals.  The  club  will  write,  design, 
buy  and  place  the  advertising  matter. 


53.5% 

of  the  Electrical  Advertising  appear¬ 
ing  in  Cleveland  during  August,  1919, 
was  printed  in  The  PLAIN  DEALER. 

Electrical  advertisers  know  their 
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PLAIN  DEALER. 
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The  Mount  Vernon,  N.  Y. 
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reaching  the  people  of  Mount 
Vernon 
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VISCOUNT  ASTOR  DIES 
IN  LONDON 


Formar  American  Was  Prominent  in 
British  Newspaper  Circles — 
Son  Owns  Three 
Publications 


London,  Oct.  19. — Viscount  Astor 
(William  Waldorf  Astor,  former 
American)  mho  died  here  today,  for 
some  years  wielded  political  influ¬ 
ence  through  his  ownership  of*  the 
Pall  Mall  Gazette,  once  a  powerful 
afternoon  paper,  and  the  Observer,  a 
leading  Sunday  paper.  The  Pall  Mall 
Gazette,  until  he  bought  it  had  been  a 
Liberal  paper  with  a  succession  of  bril¬ 
liant  editors,  notably  John  Morley,  W. 
T.  Stead  and  Sir  Edward  Cook. 

Mr.  Astor  announced  his  purpose  of 
making  the  Pall  Mall  Gazette  a  Con¬ 
servative  organ,  whereupon  the  editorial 
staff  resigned  and  started  the  West¬ 
minister  Gazette,  an  incident  which 
created  considerable  attention,  as  such 
newspaper  changes  were  then  almost 
unknown  in  England. 

He  also  conducted  the  Pall  Mall 
Magazine  for  some  years  as  a  sort  of 
magazine  de  luxe,  he  being  a  contrib¬ 
utor  of  numerous  articles,  mostly  fic¬ 
tion. 

Major  Waldorf  Astor,  M.  P.,  a  son 
of  the  Viscount,  owns  the  Sunday  Ob¬ 
server,  the  Financial  Times  and  the 
Drapers’  Record. 


William  Waldorf  Astor  was  the  only 
son  of  John  Jacob,  grandson  of  William 
B.  and  great-grandson  of  the  original 
John  Jacob  Astor.  His  mother  was 
Charlotte  Augusta  Gibbs,  daughter  of  a 
merchant  of  South  Carolina.  He  was 
born  March  31.  1848,  in  the  old  Astor 
mansion  at  Fifth  avenue  and  33rd 
street.  New  York,  where  the  Waldorf- 
Astoria  Hotel  now  stands.  He  became 
a  naturalized  British  subject  in  1890. 

He  started  a  campaign  to  force  rec¬ 
ognition  in  the  public  and  social  life  of 
Great  Britain  by  buying  the  Pall  Mall 
Gazette  and  its  weekly  edition,  the  Bud¬ 
get,  and  established  the  Pail  Mall  Mag¬ 
azine.  He  advertised  extensively,  paid 
fabulous  prices  for  work  by  Kipling 
and  others  and  almost  revolutionized 
journalistic  methods  in  London.  He  was 
sued  several  times  for  libel,  paying  the 
damages  when  he  lost  and  repeating 
the  libel  when  he  won. 

In  the  meantime  his  London  news¬ 
papers  were  growing  in  influence,  but 
they  were  not  making  any  money.  In 
1911  he  added  to  the  list  the  Observer, 
a  Sunday  publication,  and  supported  the 
Unionist  party,  which  was  then  power¬ 
ful  in  the  Government.  In  1914  he  noti¬ 
fied  the  management  of  the  newspapers 
that  unless  they  were  self-supporting 
within  six  months  he  would  sell  them. 
He  kept  his  word  and  Gardiner  Sinclair 
took  them  off  his  hands. 

In  1916  Astor  was  created  a  baron 
by  King  George  V.  and  the  following 
year  was  made  a  viscount,  presumably 
because  of  his  great  donations  for  war 
work. 


Perth  Amboy,  N.  J. 

Mo«t  Rapidly  Growing  City  in  East 
Thoroughly  Covered  hy  Only  Daily  in 
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J.  Burt  Parkell 

St.  Louis,  Oct.  20. — J.  Burt  Parkell, 
vice-president  of  the  Branin-Parkell 
Advertising  Agency,  died  yesterday  after 
a  short  illness.  He  was  53  years  old. 
Mr.  Parkell  for  many  years  was  adver¬ 
tising  representative  of  the  Frisco  Rail¬ 
road.  In  1917  he  entered  the  advertis¬ 
ing  agency  field.  He  was  born  in  Inde¬ 
pendence,  Mo.  He  is  survived  by  his 
widow  and  three  children. 


J.  M.  Hazelton’a  Son  Killed 

Kansas  City,  Mo.,  Oct.  21. — John  M. 
Hazelton,  Jr.,  16-year-old  son  of  John 
M.  Hazelton,  Sr.,  general  manager  of 
the  American  Hereford  Journal,  pub¬ 
lished  here,  was  fatally  injured  by  an 
automobile.  He  died  half  an  hour  after 
the  accident. 


(!9bttuarfl 

A.  F.  Robertson  of  the  Tulsa  (Okla.) 
Oil  Record,  died  October  14,  of  heart 
failure.  For  a  number  of  years  he  was 
an  employee  of  the  editorial  room  of 
the  Dallas  News. 

Arthur  C.  Hunting,  56  years  old, 
connected  with  the  Potter  Printing 
Press  Company,  Plainfield,  N.  J.,  died 
October  16. 

Anthony  Forbes  Robertson,  48,  for 
the  past  12  years  a  resident  of  Tulsa. 
Okla.,  where  he  corresponded  for  many 
newspapers  after  his  retirement  from 
active  newspaper  work,  died  October 
11  from  heart  disease.  At  one  time 
he  was  assistant  night  editor  of  the 
Dallas  News.  Leaving  there  he  went 
to  Beaumont,  Tex.,  where  he  became 
an  oil  correspondent,  later  going  to 
the  Kansas  field. 


Indian  Territory,  died  October  14  at 
McAlester,  Okla.  He  founded  the  Mc- 
Alester  Star-Vindicator,  which  lived 
only  a  year. 

James  L.  King,  69,  state  librarian 
of  Kansas  and  a  brother  of  the  late 
Henry  King,  managing  editor  of  the 
St.  Louis  Globe  Democrat,  died  at  To¬ 
peka  last  week.  Coming  to  Topeka  in 
1871,  when  Henry  King  was  editor  of 
the  Topeka  Record,  the  two  continued 
in  newspaper  work  for  some  time. 

John  Hewitt,  who  until  he  retired 
in  1910  was  for  many  years  president 
of  the  Miehle  Printing  Press  Company, 
Chicago,  died  in  Grimsby,  Ont.,  October 
14.  For  many  years  he  operated  largely 
in  Chicago  real  estate. 

Julius  F.  Balmer,  35  years  old. 
Western  advertising  manager  for  the 
People’s  Home  Journal,  was  buried 
from  his  home  in  Evanston,  Ill.,  Octo¬ 
ber  14,  interment  taking  place  in  Rose- 
hill  cemetery,  where  prayers  were  led 
by  J.  F.  Flynn,  former  managing  edi¬ 
tor  of  the  Boston  Christian  Science 
Monitor. 

Everett  Sisson,  Pacific  Coast  man¬ 
ager  of  the  Curtis  Publishing  Com¬ 
pany,  died  in  San  Francisco  October  3. 

Stephen  Collins,  aged  68,  for  a 
number  of  years  president  of  the  Amer¬ 
ican  Publishing  Company,  Pittsburgh, 
died  October  5. 

H.  S.  Barnes,  a  former  Rahway 
correspondent  for  New  Jersey  newspa¬ 
pers,  died  recently  at  Kearny,  N.  J. 

Philip  Wells,  editor  and  publisher 
of  the  New  Milford  (Conn.)  Gazette, 
is  dead. 

James  J.  McInerny,  well  known  in 
Buffalo  (N.  Y.)  advertising  and  news¬ 
paper  circles,  died  recently  in  that  city. 


the  foremanship  of  the  Leader  job 
printing  department. 

John  F.  Flagg,  for  twenty  years  New 
York  correspondent  for  the  Philadel¬ 
phia  Inquirer,  died  October  17.  He  was 
born  in  Huntington  L.  1.,  in  1872.  He 
first  worked  as  a  telegraph  operator  for 
the  Western  Union,  later  going  to  the 
office  of  the  Inquirer  in  Philadelphia. 
He  was  reputed  one  of  the  fastest 
operators  in  the  business,  having  trans¬ 
mitted  4,500  words  an  hour. 

Joseph  Edgar  Crowell,  for  thirty 
years  editor  of  the  Paterson  Morning 
Call,  died  October  16  at  the  age  of  75. 
He  was  educated  at  Claverack  College 
after  first  working  for  the  Paterson 
Guardian  when  a  boy  of  12.  He  served 
in  the  civil  war  with  the  13th  New 
Jersey  Volunteers. 

John  A.  Merritt,  who  was  Third  As¬ 
sistant  Postmaster  General  under  Presi¬ 
dent  McKinley,  died  October  16  in  Lock- 
port,  N.  Y.  He  was  67  years  old.  He 
had  been  also  postmaster  of  Lockport 
and  of  Washington,  D.  C.,  and  also 
collector  of  the  port  of  Niagara  Falls. 
His  business  interests  at  one  time  in¬ 
cluded  the  secretaryship  of  the  Niagara 
Paper  Mills,  Lockport. 

Luther  S.  Bedford,  who  was  manag¬ 
ing  editor  of  the  Bull,  a  paper  formerly 
published  in  New  York  by  Jeremiah 
O’Leary  died  in  Brooklyn,  October  16. 

Charles  Ross  Dale,  formerly  on  the 
Milwaukee  Journal  advertising  staff,  is 
dead  at  the  age  of  48  years. 

James  Henry  Dougherty,  formerly 
on  the  advertising  and  sports  staff  of  the 
New  York  Sun,  died  Sunday,  aged  67 
years. 

Mrs.  Edith  Irene  Orr,  a  writer,  died 
in  Pittsburgh  on  October  7.  She  had 
worked  on  the  New  York  Evening 
Journal  and  the  Pittsburgh  Despatch. 


T,  B.  Hotchkiss,  publisher  of  the 
Lake  City  (la.)  Graphic,  died  October 
14,  following  two  years’  illness.  Mr. 
Hotchkiss  published  the  Lake  City  Pi¬ 
oneer  in  1871  and  in  1874  went  to 
Manson,  la.,  where  he  founded  the 
Journal.  Returning  to  Lake  City  in 
1878,  he  founded  the  Blade,  but  sold 
out  to  W.  C.  Snyder.  In  1887  he 
founded  the  Graphic,  which  he  pub¬ 
lished  until  his  death. 

Dr.  D.  M.  Hailey,  78,  oemmander  of 
the  Oklahoma  division  of  the  United 
Confederate  Veterans  and  founder  and 
publisher  of  the  first  newspaper  in  the 
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Mrs.  Sophie  M.  B.  Herrick,  who  was 
associate  editor  of  the  Century  Maga¬ 
zine  from  1878  to  1906,  died  at  Green¬ 
wich,  Conn.,  October  9,  in  her  83d  year. 

Urban  A.  Walter,  former  editor  and 
publisher  of  Playfair,  a  paper  published 
in  the  interests  ot  ex-soldiers,  died 
October  14,  in  Denver,  Colo.  For  a 
number  of  years  he  published  a  maga¬ 
zine  known  as  The  Harpoon  for  rail¬ 
way  mail  clerks. 

Andrew  Kuhl,  68,  a  retired  printer 
and  well  ktiown  in  the  Cleveland  news¬ 
paper  field,  died  October  14  in  Cleve¬ 
land.  He  retired  ten  years  ago  from 
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is  not  read  for  fiin; 
it  is  read  seriously; 
therefore  it  is  well 
read. 

Brond-minded  advertisers 
know 

THE  CONGREGATIONALIST, 

14  Beacon  St.  BOSTON.  MASS. 


Des  Moines  Register 
and  Tribune 

104,858  Daily 
Morning  and  Evening 

71.240  SUNDAY 

Net  Paid  Average  Six  Months 
ending  September  30,  1919 
Member  A.  B.  C. 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-T  e  I  e  g  r  a  m 

Not  only  dominate  this  field,  hut  they 
offer  advertisers  the  lowest  rate  oh- 
tainahle  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  HI. 


The 

Pittsburg  Press 
Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  Representatives. 
Metropolitan  Tower,  Peoples  Gat  Bldg. 
L  A.  KLEIN.  JOHN  GLASS, 
New  York.  Chicago. 


1 


J 


fp;^For  -NewapAper  iVLakiiyo, 


EQUIPMENT  FOR  SALE 

_ _ _ I _ _ *1.:. 


MODERN  HOME  FOR  FT.  WORTH  STAR-TELEGRAM 


For  Prompt  Service 


Advertisements  under  this  classification  thirty 
Count  six  words  to  the  lme« 


cents  per  line. 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Clevelaiul  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland  | 
Atlanta  St.  Louis  Spokane 

Budalo  Minneapolis  Winnipeg 


FOR  SALE 


Newspaper  Presses  and  Linotypes 

By  reason  of  a  consolidation  of  all 
the  Zanesville  (Ohio)  papers,  the  fol¬ 
lowing  presses  and  linotypes  will  be 
offered  for  sale  between  now  and 
November  I,  1919. 

One  Duplex  Tubular  Press — 12  pages 
— can  be  increased  to  16  at  small  cost: 
good  as  new;  does  perfect  work  and 
can  be  seen  in  daily  operation.  Has 
Cutler-Hammer  Electric  Drive  and 
Push  Button  Control.  Also  complete 
stereotyie  equipment. 

One  Duplex  8-page  Flat  Bed  Per¬ 
fecting  Press.  Good  as  new  and  can 
be  seen  in  operation. 

Four  Linotypes,  Nos.  1  and  2 — all  in 
daily  use  and  can  be  seen  in  operation. 
All  two-letter  machines  and  the  No. 
2  equipped  for  head-letter  in  addition 
to  ad  type  and  body  type. 

The  above  will  be  sold  che^  for 
cash,  as  they  stand  or  F.  ().  B. 
Zanesville. 

The  Zanesville  Publishing  Co., 
Zanesville,  Ohio. 


WOKK  on  tlie  new  building  of  the  Fort  Worth  (Tex.)  Star-Telegram  is 
under  way.  The  structure  will  be  four  stories,  two  mezzanine  floors 
and  basement  and  it  is  planned  to  have  the  building  ready  for  occupancy 
by  April  1,  1920. 

The  mezzanine  floors  in  the  basement  and  first  story  will  add  practically 
three  floors  of  space  for  the  use  of  the  newspaper.  The  architects  have  not 
sought  for  ornate  effects,  but  for  solidity  and  maximum  utility.  The  building 
is  to  be  of  reinforced  concrete,  faced  with  a  gray  granite  base  at  the  grade 
and  thence  up  to  the  second  story  with  limestone.  From  the  second  story  to  the 
top  the  exterior  will  be  of  high  grade  pressed  brick,  trimmed  with  terra  cotta. 
The  letters,  S.-T.  will  be  interwoven  beneath  a  star  on  the  top  center  of  the 
building. 

The  entrance  on  Seventh  street  will  be  of  marble,  with  large  bronze  doors; 
the  corridor  of  marble  and  tile,  leading  back  to  the  passenger  elevators  at  the 
center  of  the  structure. 

There  will  be  a  driveway  coursing  the  two  sides  of  the  building  which  do 
not  face  on  the  street.  This  is  for  the  facilitation  of  delivery.  Trucks  and 
aelivery  wagons  may  be  loaded  and  sent  on  their  way  without  the  necessity  of 
turning  about.  They  will  be  loaded  from  the  mailing  room  by  hydraulic  ap¬ 
pliances. 

The  building  will  be  heated  by  steam.  Hot  and  cold  water,  from  a  well 
at  the  plant,  will  circulate  in  it.  The  company’s  own  refrigeration  plant  will 
furnish  ice  water  to  every  part  of  the  house.  All  modern  electric  conveniences 
are  to  be  installed.  Portions  of  the  building  not  ventilated  naturally  from  the 
atmosphere  will  be  served  with  a  mechanical  ventilation  system  which  will  insure 
a  flow  of  washed  fresh  air  The  most  up-to-date  newspaper  plant  conveniences 
will  be  installed  throughout. 


FOR  SALE 


A  Bargain  at 
$4,500 


Hoe  Matrix  Rolling  Machines  in  good 
condition. 

Can  be  shipped  at  once. 

Scott  Flat  Plate  Casting  Boxes  casts 
plates  18  X  24  inches.  Send  for  prices. 


Double  Drive  Angle  Bar  Twen¬ 
tieth  Century  Duplex  Pres*. 
Prints  2,  4,  6,  8  pages  up  to  6,000 
hour.  Factory  price  on  this 
model  now  $7,100.  Guaranteed 
in  first-class  condition;  now  in 
daily  operation,  but  is  being  re¬ 
placed  by  a  16-page  Duplex  tu¬ 
bular.  Write  or  wire  American- 
Press,  Lake  Charles,  La. 


WALTER  SCOTT  &  CO. 
Plainfield 


New  Jersey 


POWERS 


EQUIPMENT  WANTED 

Advertisements  under  this  classification  thirty 
cents  per  line.  Count  six  words  to  the  line. 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


Wanted  to  Buy 

Twenty-four  or  thirty-two  page  press  and 
equipment.  Also  linotype  for  sale.  The 
American,  Aberdeen,  S.  1>. 


THOMPSON  MAKES  PLEA  entangling,  but  is  a  question  of  re- 
^  .  a  Hance — the  dependency  of  the  little 

FOR  \VORLD  RELIANCE  nation  upon  the  big  and  of  the  big 

-  upon  the  little. 

Federal  Trade  Commissioner  Tells  "Selfishness  is  on  the  border  of  the 
Credit  Men  Isolation  Is  Over  territory  of  world  democracy.  It  is 
and  Selfishness  Must  threatening  again.  To  let  it  get  us 

Be  Abolished  in  a  position  where  we  will  have  to 

-  fight  it  with  arms,  to  pay  tribute  to 

Washington,  D.  C.,  Oct.  22.— Speak-  her,  or  to  parley  with  it,  will  mean 
ing  before  the  Washington  Associa-  future  wars. 

tion  of  Credit  Men  here  tonight,  Fed-  “Let  us  check  it  with  a  force  such  as 
eral  Trade  Commissioner  Huston  »n  ancient  statesman  suggested  in 


INCORPORATIONS 

New  York. — Grace  Paper  Company; 

$25,000;  E.  and  F.  Pettigor,  B.  Platz- 
man,  427  East  lyotli  street. 

Dodd-Dubosque  Company  (advertis¬ 
ing)  ;  dissolved. 

R.  Thomas  Photo-Engraving  Corpor¬ 
ation  ;  $25, (KX) ;  T.  H.  Lewis,  J.  J.  Helm, 

E.  R.  Thomas,  St.  Regis  Hotel. 

Benjamin  Advertising  Corporation ; 
capital  increased  from  $10,000  to  $25,000. 

Atlas  Advertising  Agency;  capital  in¬ 
creased  from  $75,000  to  $175,000. 

Haint  Publishing  Company;  $100,000; 

G.  Hurwitz,  H.  and  F.  Bernstein,  2761 
Briggs  avenue,  Bronx. 

J.  W.  Gannon,  Inc. ;  advertising ; 

$30,000;  J.  W.  Gannon,  S.  N.  and  G  .J. 

Carr,  149  Broadway. 

Pittsburgh,  Pa. — Scicntilc  Publishers 
Company  (Delaware  Corporation)  ;  $50,- 
000;  G.  C.  Cunningham,  J.  E.  Baer,  R. 

e  said  that  Want  Wichita  to  Advertise  S.  Cunningham,  ^jl  of  Pittsburgh. 

5  now  be-  Wichita,  Kan.,  Oct.  20. — A  proposal  Okmulgee,  Okla. — Journal  Publish- 
circle  the  to  raise  a  fund  of  $20,000  to  advertise  ing  Company;  $50,000;  O.  L.  Allen,  Z. 

He  added  Wichita  is  being  considered  by  the  Ad-  E.  Aiken,  L.  G.  Augurd.  Roanoke,  Va.,  Oct.  22. — The  Virginia 

s  no  long-  vertising  Qub,  which  is  striving  to  put  Wilmington,  Del. — Max  Ludwig  Press  Association  will  meet  at  West 
ing  or  dis-  the  city  more  prominently  “on  the  map.”  Company ;  advertising ;  $250,000 ;  P.  B.  Point,  November  13-14. 


Printing  Plants  and  Business 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Tjqicfoundcrt’  Products 
Printers  and  Bookbinders  Machinery 
of  Every  Description 
CONNER,  FENDLER  St  CO 
M  Beckman  St.  New  York  City 


Publisher  for  October  23^  1919 


CLASSIFIED  ADVERTISING  COLUMNS 


Through  the  classified  columns  of  Editor  Sl  Publisher  you  may  find  a  buyer  for  any 
useful  mechanical  equipment  for  which  you  have  no  present  ne^.  A  “For  Sale”  ad  at 
thirty  cents  per  line  may  thus  turn  into  cash  something  which  now  merely  requires  storage 
room — and  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 


Advertisements  under  this  classification,  tan 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  $•  words,  two  insertions  FREE. 


Experienced  Copy  Editor 

wishes  permanent  position  in  New  York  or 
Philadelphia;  27  years  old,  college  graduate; 
can  write  heads  to  suit  your  style;  will 
come  on  probation.  C.  J.  T.,  care  Editor  and 
Publisher. 


A  Man 


who  knows  the  rotogravure  work  from  the 
ground  up — a  practical  typographer,  a  sales¬ 
man,  a  make-up  man,  in  fact,  capable  of 
managing  any  part  or  all  of  any  rotogravure 
section  of  any  newspaper,  is  ^oing  to  be  at 
liberty  in  a  few  days.  He  will  be  open  for 
a  proposition  where  such  knowledge  and 
ability  will  be  adequately  recognized.  Years 
of  metropolitan  experience.  Address  A-919, 
care  of  Editor  and  Publisher, 


Reporter-Editor 

I  am  3(1  years  old,  unmarried,  thoroughly  ex¬ 
perienced  as  reporter-editor,  consequently 
capable.  Temperate  therefore  dependable; 
capable  any  assignment;  features,  sport 
humor  column,  wire  or  city  desk;  physical 
condition  fine;  excellent  references;  start 
November  1st.  Address  A-914,  care  of  Editor 
and  Publisher. 


(da88ified  Advertising  Manager 


Solicitor  would  make  change  January  1st; 
have  good  record  as  business  producer  and 
have  increased  classified  business  of  paper 
now  with  over  250  per  cent  in  past  year. 
Prefer  Southern  states;  have  had  three  years 
experience  in  one  of  the  largest  cities  in  the 
country.  Address  A-916,  care  of  Editor  and 
I’ublisher. 


Live  Reporter 

An  energetic  Christian  young  man,  25,  seven 
years  with  educational  institution,  nine 
months  as  general  reporter  on  aerial  pub¬ 
lication  while  in  the  Army,  desires  con¬ 
nection  with  live  publication.  New  York 
preferred.  Can  furnish  excellent  references; 
salary  secondary  consideration.  Address 
A-910,  care  of  Editor  and  Publisher. 


Advertising  Manager 


Thoroughly  competent,  excellent  record,  wide 
successful  experience,  both  metropolitan  and 
suburban,  desires  change,  married,  well  rec¬ 
ommended  as  to  ability  and  character.  Ad¬ 
dress  A-903,  care  of  Editor  and  Publisher. 


.Advertising  Salesman 

Advertising  salesman,  fifteen  years  on  metro¬ 
politan  dailies,  best  of  references,  prefer 
Southern  newspaper.  Age  38,  marrieci,  no 
children.  Address  A-906,  care  of  Editor  and 
Publisher. 


Mr.  Publisher  or 
Business  Manager 


Copy  Man 

with  considerable  general  agency  experience 
seeks  immediate  job  where  he  will  be  given 
the  opportunity  of  proving  that  he  knows 
the  business  from  A  to  Z.  He  also  invites 
attention  of  Book  Publishers  and  Literary 
Editors  to  the  fact  of  his  having  made  a 
study  of  The  Book.  Address  A-909,  care  of 
Editor  and  Publisher. 


Opportunity  Wanted 

Competent  editor-manager  with  unusual  rec¬ 
ord  will  consider  a  proposition  with  or  with¬ 
out  investment.  Evening  daily  in  South 
Atlantic  or  New  England  states  preferred. 
University  graduate,  age  43  with  knowledge 
of  work  from  the  case  to  the  dask.  At 
liberty  because  of  advantageous  sale  of 
property  now  built  up.  Address  A-901,  care 
of  Editor  and  Publisher. 


Pry  Process — Stereotyper 
Superintendent  or  Foreman 


Live  City  Editor 


Newspaper  Woman 

All-around  experienced  newspaper,  magazine 
and  syndicate  woman  desires  story,  feature 
or  editorial  work.  Address  A-907,  care  of 
Editor  and  Publisher. 


Business  Manager 

Advertiser,  who  graduated  from  composing 
room  to  successive  positions  as  editor-mana¬ 
ger,  advertising  manager,  and  business 
manager  of  daily  paper  with  good  clean 
record  of  achievement,  is  seeking  to  better 
himself;  prefer  afternoon  daily  in  city  of 
40,000-50,000;  good  personality,  energetic,  tact¬ 
ful;  can  build  up  a  run-down  proposition. 
Address  A-911,  care  of  Editor  ami  Publisher. 


HELP  WANTED 


Advertisements  under  this  classification, 
twenty-five  cents  per  line.  Count  six  words 
to  the  line. 


Advertising  Solicitor 

Wanted— Advertising  solicitor  who  knows 
how  to  write  copy  and  sell  it;  one  who  does 
not  expect  to  be  made  business  manager  the 
first  week.  For  such  a  man  who  will  really 
work  there  is  a  fine  opportunity  on  a  Middle 
West  newspaper  in  a  charming  city  where 
the  people  are  congenial  and  pleasant.  Ad¬ 
dress  A-905,  care  of  Editor  and  Publisher. 


Advertising  Manager 

Wanted — An  advertising  manager  for  morn¬ 
ing  and  evening  dailies  working  under  one 
rate  card  in  city  of  20,000  population.  Must 
be  able  to  write  good  copy  and  solicit  busi¬ 
ness.  Young  man  preferred.  State  age,  ex¬ 
perience  ami  salary  expected  in  first  letter. 
Address  A-908,  care  of  Editor  and  Publisher. 


Are  you  satisfied  with  your  present  circu¬ 
lation?  Do  you  contemplate  a  campaign  for 
increased  business  this  fall?  This  is  your 
opportunity  to  engage  the  services  of  an  ex¬ 
pert  to  direct  the  energies  of  your  circula¬ 
tion  department.  Over  fifteen  years  as  cir¬ 
culator  on  morning  and  evening  and  Sunday 

fiapers  east  and  west.  Experienced  in  every 
orm  of  circulation  development  among  news¬ 
boys,  carriers,  and  city  and  country  dealers. 
Wide  experience  in  R.  F.  D.  work  and  con¬ 
tests  of  every  description.  Am  seeking  per¬ 
manent  connection  as  circulation  director, 
but  would  consider  proposition  for  special 
work  in  any  department.  Address  A-828,  care 
of  Editor  and  Publisher. 


Classified  Man 

Wanted — Energetic  man,  whose  experience 
proves  he  is  capable  of  building  up  a 
classified  department  on  a  morning  news¬ 
paper  in  a  city  of  100,000.  Applicants  must 
furnish  references  and  state  salary  required. 
Address  A-882,  care  of  Editor  and  Publisher. 


Advertising  Man,  and  Cartoonist, 

Wanted — Competent  advertising  man  and  a 
young  cartoonist.  Will  pay  good  wages  and 
also  want  the  latter  to  devote  some  time  to 
special  writing.  Clarksdale  Daily  Register, 
Ciarksdale,  Miss. 


Business  Manager  and  Advertising 
Man 


With  a  clean  record  of  twenty  years’  con¬ 
tinuous  work,  having  sold  interest,  would 
like  to  connect  with  paper.  Among  other 
duties  has  done  work  for  years  of  two  ad¬ 
vertising  men.  Address  A-900,  care  of  Editor 
and  Publisher. 


desires  connection  with  afternoon  newspaper. 
Can  operate  all  makes  of  machinery  and  can 
stereotype  by  either  the  wet  or  dry  process. 
Address  A-915,  care  of  Editor  and  Publisher. 


Wanted  to  Buy 

Twenty-four  or  thirty-two  page  press  and 
equipment.  Also  linotype  for  sale.  The 
Amt  rican,  Aberdeen,  S.  D. 


with  pep  and  punch,  would  consider  change. 
Eight  years  in  the  game;  married;  recently 
out  of  service;  will  prove  character  and 
ability;  no  morning  paper:  $45.  Address 
A-913,  care  of  Editor  and  Publisher. 


Want  City  Editor  or  Reporter?  Wanted— Publisher 


- j  -  --  - j - 

Head  reijorter  on  daily  having  8.000  circula¬ 
tion  desires  change;  versatile  writer,  ener 
(tetic.  reliable;  has  desk  experience,  initia- 
live;  age  28;  married.  Address  Progressive, 
rare  of  Editor  and  Publisher. 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  classification, 
forty  cents  per  line.  Count  six  words  to  the 
line. 


-Mr.  Advertisement 

In  the  advertising  business,  I  wish  to  se¬ 
cure  advertising  in  Chicago  territory  for  two 
or  more  good  live  trade  or  technical  jour¬ 
nals.  Only  want  good  ones.  I  deliver  the 
goods.  References  given.  Address  R.  Igo, 
5.53  People’s  Gas  Bldg.,  Chicago. 


FEATURE  SERVICES 

Advertisements  under  this  classification, 
thirty  cents  per  line.  Count  six  words  to  the 
line. 


Circulation  Manager  Wanted 

who  is  now  making  about  $40.00  per  week,  to 
fake  a  position  that  would  pay  about  $50.00 
to  $60.00  per  week,  depending  on  his  ability 
to  handle  a  force  of  canvassers  and  col¬ 
lectors.  The  position  pays  salary  and  com¬ 
mission.  It  is  permanent.  Good  chance  for 
promotion  for  a  man  who  wants  to  get  out 
of  a  rut.  Reply  will  be  confidential.  State 
age,  experience,  and  if  at  present  employed. 
Also  whether  married  or  not.  Address  A-912, 
care  of  Editor  and  Publisher. 


W  anted — Salesman 

Covering  specified  territories,  selling  to  pub¬ 
lishers  direct,  to  carry  our  live  side  line. 
Sold  exclusively  to  ONE  concern  in  each 
city.  Retails  $.W.0n;  your  profit  $25.00.  Ter¬ 
ritories  now  open.  Illustrated  Advertising 
Service.  Ltd.,  Hartford,  Conn. 


Circulation  Manager 

who  can  get  renewals  by  mail.  Must  have 
had  successful  experience  either  on  a  farm 
paper,  a  magazine  or  on  the  country  edition 
of  a  daily.  Ours  is  a  farm  magazine  with 
nearly  a  million  subscribers  and  this  is  a 
real  opportunity  for  a  man  who  is  big 
enough  to  handle  this  circulation  and  get 
direct  by  mail  subscriptions.  Address 
A-917.  care  of  Editor  and  Publisher. 


-More  Local  Features 


Local  features  make  the  newspaper.  “Tips 
for  l.ocal  News  Stories”  issued  monthly  give 
suggestions  for  stories  in  the  smaller  cities. 
75  cents  a  month  for  dailies.  100  papers  now 
using.  Samples  sent.  The  Inland  Syndicate, 
Findlay,  Ohio. 


1  W ant  .'SOO  More 
Newspapers  to  Take 


My  daily  “Folk  Talks”;  can  be  used  either 
as  editorial  or  feature;  50  cents  week;  no 
free  trial;  no  contract:  take  it  one  week 
or  one  hundred.  F.  C.  Parker,  Box  177, 
\Vaynesboro,  Pa. 


MANY  NEW  SCALES  FOR 
PRESSMEN 


Newspaper  Offices  and  Job  and  Com¬ 
mercial  Shops  Affected — Some 
Increases  and  Bonuses 
Voluntary 


for  progressive  republican  evening  daily 
newspaper  in  eastern  city  of  140,fX)0.  Salary 
$S.nnn.  Address  in  detail  stating  age.  expe¬ 
rience  and  oiiat'fie.i.inns  to  Box  A-918,  care 
of  Editor  and  Publisher. 


$23,000  buys  only  daily  news¬ 
paper  property  in  a  city  of 
9,000.  Annual  volume  of  busi¬ 
ness  $23,000.  Return  to  owner 
for  personal  effort  and  invest¬ 
ment  $4,643.  Proposition  T.  J. 


CHARLES  M.  PALMER 


Newspaper  Properties 
225  Fifth  Avenue.  New  York 


CONSOLIDATION 


is  the  recognized  route  to  large 
returns  in  nearly  every  line  o( 
commercial  industry. 

We  believe  that  publishing  prop¬ 
erties  offer  one  of  the  most  at¬ 
tractive  of  all  the  fields  for  merger 
and  consolidation. 

We  have  a  record  of  results  in 
this  difficult  work  that  you  should 
investigate. 


HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 

Times  Building  New  York 


July  4,  1!)20,  until  expiration  of  agreement  on 
■March  31,  1921. 


New  contracts  and  scale  agreements 
signed  by  employers  and  the  Interna¬ 
tional  Printing  Pressmen’s  and  Assist¬ 
ants  Union,  provide  as  follows  (news¬ 
paper  agreements  so  designated)  : 

Kansas  City,  Mo. — Increase  $11.50  to  $15.50 
a  week  for  cylinder  pressmen  and  rotary  press¬ 
men,  $12.50  to  $14.50  for  Kelly  and  other 
automatic  pressmen,  $12  to  $15.50  for  cylinder 
and  platen  combination  pressmen,  $11.50  for 
platen  pressmen  and  for  foremen  of  cylinfler 
pressrooms.  The  new  scale  makes  a  minimum 
wage  for  cylinder  journeymen  $34  a  week  and 
for  platen  pressmen  $31. 

Inuianapolis  (newspaper) — Wages  for  day 
work  are  $37.50  a  week  for  men  in  charge, 
$34.50  for  tension  men,  $34  for  oilers  and 
$31  for  riggers.  Night  work  is  $1.50  a  week 
additional. 

Fort  Wayne,  Ino. — Increases  of  $6.80  a 
week  for  cylinder  pressmen,  $6.25  for  automatic 
pressmen,  $5.50  for  journeymen  assistants  and 
for  cylinder  feeders,  $5.50  to  $6  for  platen 
pressmen.  Apprentice  cylinder  pressmen  re¬ 
ceived  increases  of  $5.50,  $5.75,  $6,  $0.25  over 
wages  in  former  agreement  for  first,  second, 
third  and  fourth  year,  respectively,  while  ap¬ 
prentice  platen  pressmen  received  $5,  $5.25. 
$5.50  and  $5.75  similarly. 

Portland,  Me. — Increase  of  $9  a  week  for 
pressmen  operating  more  than  one  cylinder. 
$8  for  pressmen  operating  one  cylinder  and 
for  job  pressmin,  $7  a  week  for  pressmen  op¬ 
erating  one  Autopress  and  for  cylinder  feeders, 
$6  a  week  for  offset  pressmen  and  for  job 
press  feeders. 

San  Francisco— Increase  of  $6.50  to  $11 
a  week  for  cylinder  pressmen,  $6  to  $8  a  week 
for  platen  pressmen,  $6  for  rotary  pressmen, 
first  position.  $9  for  second  position,  $6.50 
for  two  color  pressmen,  $9  to  $11  for  ticket 
pressmen,  $9  for  wrapper  roll  pressmen,  $.8 
for  pres.smen  operating  flatbed  presses  or  cut¬ 
ting  machines  and  foremen  of  platen  pres.ses, 
$7  to  $8.50  for  foremen  of  cylinder  presses 
or  of  cylinder  and  platen  presses. 

Denver,  Colo. — Wages  for  cylinder  journey¬ 
men  $34.65  a  week. 

Dallas,  Tex. — Increases  $7.50  to  $11  a  week 
for  cyliniier  foremen,  $7  for  cylinder  journey¬ 
men  and  offset  pressmen,  $8.50  to  $10.50  for 
platen  pressmen,  $5.50  for  cylinder  feeders. 
Night  scale  fixed  at  10  per  cent  above  the  day 
scale  and  a  scale  provided  for  apprentice  cylin¬ 
der  feeders  of  $16,  $20  and  $23.50  for  the  first, 
second  and  third  years,  respectively.  Two  dol¬ 
lars  a  week  of  the  increases  stated  had  been 
paid  as  a  bonus  by  the  employers  since  De¬ 
cember  9,  1918,  to  both  pressmen  and  feeders. 

Montreal  (Newspaper) — Increases  of  $8  a 
week  for  men  in  charge  of  setting  color.  $7 
for  second  pressmen  and  $6  for  third  press¬ 
men.  .\n  eight  hour  day  and  seven  hour  night 
is  provided  and  double  time  for  holidays. 

Baltimore — Increase  of  $4  a  week — except 
platen  feeders,  $3  a  week — in  effect  from  first 
pay  week  in  September  until  October  11.  1919; 
beginning  October  13  an  additional  dollar  was 
added  to  all  scales. 

Columbus,  Ohio— Increase  of  $5.50  a  week 
for  cylinder  foremen.  $4.50  for  cylinder  jour¬ 
neymen,  $6  for  platen  pressmen  and  $5  for 
feeders.  The  rate  for  night  work,  which  for¬ 
merly  was  $1.50  a  week  additional  to  day  scale, 
was  changed  to  $3  a  week  over  day  scale.  A 
further  increase  of  $1  a  week  is  stipulated  to 
take  effect  February  12,  1920. 

I’iTTSBURr.ii — Increases  of  $5  a  week.  The 
minimum  wage  for  cylinder  pressmen  is  now 
$34  a  week  and  for  platen  pressmen  $31. 

Boston — Increase  of  $6.50  a  week,  an  addi¬ 
tional  increase  of  $2  a  week  on  January  4. 
1920,  and  a  further  increa.se  of  $2  a  week  on 


Trenton,  N.  J.— Increase  $5.25  a  week. 
Night  scale  changed  to  90  cents  an  hour  anil 
the  pay  for  foremen  $4  over  regular  scale  in¬ 
stead  of  $2  as  formerly. 

Los  Angeles,  Cal. — Increases  of  $4  a  week 
for  all  except  journeymen  in  charge  of  two 
single  Harris  presses,  who  received  $3.50. 
Provision  was  also  made  that  a  platen  press¬ 
man  cannot  operate  more  than  two  autofed 
platcn.s — at  $3(1  a  week — or  one  autofed  and 
two  bandfed  platens  at  $29. 

Jacksonville,  Fla.  (Newspaper) — Increases 
of  pressmen,  $2.50  to  $3  a  week  for  cylinder 
pre.ssmen,  $3.50  for  platen  pressmen,  $4  for 
automatic  pressmen,  $2  for  cylinder  feeders 
and  platen  feeders,  $0  for  foremen  of  news¬ 
paper  web  pressrooms  and  $4  for  web  journey¬ 
men. 

Burlington,  Ia.  (New.spaper) — Increases  of 
$4  to  $8  a  week  for  cylinder  pressmen,  $6 
to  $8  for  platen  pressmen,  $7.50  for  web 
pre.ssmen,  $7  for  web  a.ssistants  and  setting  a 
scale  of  $34  a  week  for  offset  pressmen. 

Stockton,  Cal.  (Newspaper) — Increase  of 
$9  a  week. 

Salt  Lake  City — Increases,  cylinder  fore¬ 
men  $4  a  week,  cylinder  journeymen  $5.50, 
foremen  of  five  or  more  platens,  $6.50;  fore¬ 
men  of  less  than  five  platens,  $7,  and  platen 
journeymen  $8  a  week.  Cylinder  apprentice 
pressmen  were  given  increases  of  $4  to  $8 
and  the  scale  for  offset  pressmen  was  fixed  at 
$45  a  week.  Work  on  Sundays  and  holidays 
double  time  instead  of  time  and  one  half. 

Columbia,  S.  C.  (Newspaper) — Increases  of 
$7  a  week  for  web  pressmen,  web  a.ssistants, 
flatbed  foremen  and  platen  as.sistant.s,  $6  for 
cylinder  pressmen,  $8  for  platen  pressmen. 
Autopress  operators  and  cylinder  feeders. 
Overtime,  formerly  time  and  one-third,  to  time 
and  one-half. 

Atlantic  City,  N.  J. — Increases  of  from 
$2  to  $5  a  week. 

Jackson,  Miss.  (New^aper) — Increases  of 
$7.60  to  $11  a  week  for  flatbed  foremen,  $7.50 
to  $10  for  cylinder  journeymen,  $6  for  cylin¬ 
der  feeders,  $7  to  $10  for  platen  pressmen, 
$2.60  for  offset  pressmen,  $8.50  for  steel  die 
pressmen,  $5  for  web  pre.ssmen  on  morning 
papers  and  $5.50  for  web  pressmen  on  evening 
papers. 


Mail  Advertisers  to  Meet 


Cleveland,  O.,  Oct.  20. — The  Cleve¬ 
land  .Advertising  Club  is  planning  to  en¬ 
tertain  delegates  to  the  annual  conven¬ 
tion  of  the  Mail  and  House  Organ 
Association,  Inc.,  October  29-31.  Five 
hundred  are  expected.  They  will  meet 
at  Hotel  Winton.  William  Allen  White, 
Kansas  author,  lecturer  and  war  corre¬ 
spondent,  is  scheduled  to  address  the 
Advertising  Club  November  5. 


Striking  Printers  Issue  a  Daily 

Fort  Smith,  Ark.,  Oct.  21. — “The 
Free  Daily”  is  the  name  of  a  publica¬ 
tion  issued  by  the  striking  printers 
in  Van  Ruren,  across  the  river. 


Morse  With  Maxwell-Ray 

Milwaukee,  Oct.  22. — The  Maxwell- 
Ray  Company  has  appointetd  Ralph 
D.  Morse  as  manager  of  its  adver¬ 
tising  department. 
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WORLD’S  CORRESPONDENT  DEFIED 
GERMAN  WAR  ORDERS 


Lincoln  Eyre  Crossed  from  Belgfian  Lines  to  German  |and 
Then  Went  Back — Covered  Every 
Phase  of  War. 


Special  Correspondence 

PARIS,  September  30. — Lincoln  Eyre,  chief  of  the  Paris  Bureau 
of  the  New  York  World,  has  been  one  of  the  conspicuous  fig¬ 
ures  in  the  group  of  foreign  journalists  wbo  have  been  here 
reporting  the  Peace  Conference.  Coming  here  after  an  unusual 
experience  as  war  correspondent,  he  was  well  equipped  to  interpret 
the  final  chapter  of  the  world  conflict. 

Eyre  began  his  newspaper  career  in  1907  as  a  reporter  on  the 
New  York  Press  and  became  city  editor  of  that  paper  in  1913.  Sub¬ 
sequently  he  went  to  the  New  York  Herald,  covering  New  York 
City  and  State  politics  at  City  Hall  and  Albany. 


ff  as  Spending  Vacation  in  England  W  hen  War  Broke  Out 


The  National  Jewish  Daily 


PACIFIC  COAST  OFFICES 

EDITOR  &  PUBLISHER 

SAN  FRANCISCO  SEATTLE 
7  :Z  Market  St.  13S2  L.  C.  Smith  Bldg. 


At  the  outbreak  of  the  war,  Eyre  was  one  of  the  World’s  staff  at  the  Peace 
in  England  on  a  vacation.  He  became  accompanied  the  President  on  his  visit 


assistant  to  J.  M.  Tuohy,  the  World’s 
European  manager  and  London  corre¬ 
spondent.  At  the  time  of  the  battle  of 
the  Marne,  he  went  to  Antwerp  and 
Brussels  on  a  special  mission,  crossing 
from  the  Belgian  lines  into  the  German 
lines,  and  returning  to  the  former  de¬ 
spite  German  orders  to  the  contrary. 

Early  in  1915  Eyre  made  a  tour  of 
Germany  which  he  described  in  a  series 
of  articles  published  in  the  World  and 
the  London  Daily  Chronicle.  He  was 
appointed  to  head  the  World’s  Paris 
Bureau  in  March,  1915.  Prior  to  Amer¬ 
ica’s  intervention  he  acted  as  war  cor¬ 
respondent  at  both  the  French  and  the 
British  fronts.  He  was  the  first  special 
correspondent  to  see  the  battle  of  Ver¬ 
dun. 

In  April,  1917,  Eyre  accompanied  the 
Viviani-Joffre  Mission  to  the  United 
States,  being  the  only  representative  of 
an  individual  newspaper  accorded  this 
privilege. 

W«.  With  A.  E.  F. 

Returning  to  France  with  the  Mission, 
Eyre  met  General  Pershing  on  his  ar¬ 
rival  at  Boulogne,  and  thenceforth  was 
attached  to  the  A.  E.  F.  as  an  accredited 
war  correspondent.  He  “covered"  for 
the  World  every  battle  in  which  the 
Americans  were  engaged. 

After  the  signing  of  the  armistice, 
Eyre  and  four  other  correspondents 
started  for  Germany.  They  were  the 
first  allied  nationals  to  cross  the  Rhine 
following  the  cessation  of  hostilities. 
At  Cassek  on  the  way  to  Berlin,  they 
interviewed  General  von  Hindenhurg, 
and  General  von  Groener.  Ludendorff’s 
successor.  Eyre’s  impressions  of  revo¬ 
lutionary  Germany  were  published  in  a 
series  of  articles  in  the  World. 

On  his  return  to  Paris  in  the  middle 
of  December,  Eyre  covered  the  arrival 
and  activities  of  President  Wilson  and 


The  amalgamation  of  the  two  leading 

Rrogressive  Jewish  newspapers  ot 
ew  York 

THE  DAY 

and 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 


to  Fingland.  Since  that  time  hes  has  been 


Lincoln  Eyre. 

Conference,  as  well  as  Paris  corre¬ 
spondent. 

Better  Than  a  Six-footer 

In  appearance,  Lincoln  Eyre  is  a  fine 
specimen  of  the  stalwart  American.  He 
is  six  feet  three,  four  or  five  inches  tall 
(no  one  seems  to  know  exactly),  broad 
shouldered  and  erect,  and  it  is  no  in- 


R  .J.Bidwell  Co. 

Pacific  Coast  Representative 

Daily  Newspapers 
of 

Advertising  Value* 

Rates,  Circulation,  Special  Data, 
Promptly  Upon  Request 


dictment  of  many  other  American  news¬ 
papermen  abroad  to  say  it  would  be 
hard  to  find  a  man  of  more  striking  per¬ 
sonal  appearance. 

Eyre  has  had  a  very  remarkable  ex¬ 
perience  and  ha^  shown  splendid  de¬ 
velopment  in  a  relatively  few  years  of 
newspaper  work.  Working  abroad,  he 
is  in  a  position  to  advance  American 
interests  at  a  time  when  our  country  is 
under  the  critical  eye  of  all  the  world. 
That  he  is  succeeding  is  attested  to  by 
his  assignment  as  chief  of  the  important 
Paris  Bureau  of  a  great  paper  like  the 
New  York  World. 


CHAPMAN  LEAVES  DENVER 


Coming  to  New  York — Noted  Poet 
and  Author 

Denver,  Oct.  22. — Arthur  Chapman, 
one  of  the  most  widely  known  news¬ 
paper  men  of  the  West  for  several 
years  past  managing  editor  of  the  Den¬ 
ver  Times,  left  for  New  York  October 
20  to  enter  the  newspaper  field  there. 
For  several  months  he  has  been  con¬ 
tributing  to  Hearst  newspapers,  but  has 
stated  that  his  plans  for  a  future  connec¬ 
tion  are  still  unsettled. 

Mr.  Chapman  is  author  of  many  short 
stories  and  a  book  of  poems  recently 
published  by  Houghton,  Mifflin  &  Co. 
The  individual  poem  by  which  he  is  most 
widely  known  is  “Out  Where  the  West 
Begins.”  Mr.  Chapman’s  successor  on 
the  Times  has  not  been  announced. 


Fletcher  Joins  Beckwith 

R.  A.  Fletcher  has  joined  the  S.  C. 
Beckwith  Special  Agency’s  New 
York  office  staff.  For  the  past  six 
years  he  has  been  with  the  Munsey 
newspapers,  previous  to  which  he 
served  on  the  Cleveland  World,  News 
and  Plain  Dealer.  At  one  time  Mr. 
Fletcher  was  Eastern  manager  of  for¬ 
eign  advertising  for  the  Munsey  pa¬ 
pers. 


Gold  Sword  for  Pershing 

An  oversubscription  of  almost  $1,000 
for  the  $5,000  Pershing  Sword  Fund, 
conducted  by  the  Kansas  City  Post, 
is  announced.  The  money  will  be 
used  to  purchase  a  gold  sword,  to  be 
presented  to  General  Pershing  when 
he  visits  the  city  on  behalf  of  the 
people  of  Missouri.  Most  of  the  gifts 
were  in  small  amounts. 


FIRST 

Twenty  news  dealers  on 
Broadway  between  72nd  and 
22Sth  Streets,  New  York,  reg¬ 
ularly  sell  5,990  copies  of  The 
New  York  Times  out  of  their 
total  distribution  of  13,158  cop¬ 
ies  of  the  six  New  York  morn¬ 
ing  newspapers.  Thedistribu- 
tion  of  The  Times  is  45% 
of  the  whole.  Copies  of  The 
Times  sold  aggregate  more 
than  the  combined  total  of 
the  newspapers  standing  sec¬ 
ond,  third  and  fourth  in  sales. 


.Canadian  Press  Clippings. 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the 
service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  a]l  mat¬ 
ters  of  interest  to  you,  printed  in  over 
95  per  cent,  of  the  newspapers  and 
publications  of  CANADA. 

We  cover  every  foot  of  Canada  and 
Newfoundland  at  our  head  office, 

74-76  Church  St.,  Toronto,  Can. 

Price  of  service,  regular  press  clip¬ 
ping  rates— special  rates  and  discounts 
to  Trades  and  Newspapers. 


M.  C.  Lackey  Succeeds  Miller 
on  Birmingham  News 


Hat  Been  Assistant  Advertising  Man¬ 
ager  Two  Years — Formerly 
with  Omaha  Bee 

Birmingham,  Ala.,  Oct.  22. — Maurice 
C.  Lackey  is  the  new  advertising  man¬ 
ager  of  the  Birmingham  News,  succeed¬ 
ing  Charlie  Miller,  who  goes  to  the 
Atlanta  Georgian  as  business  manager 
under  the  management  of  Buford 
Goodwin,  former  general  manager  of 
the  News,  November  1. 

Mr.  Lackey  has  been  assistant  adver¬ 
tising  manager  of  the  News  for  the 
past  year.  He  came  to  the  News  two 
years  ago,  and  has  become  one  of  that 
newspaper’s  strongest  advertising  staff 
members.  His  promotion  to  the  man¬ 
agership  of  the  advertisement  depart¬ 
ment  came  after  a  thorough  investiga¬ 
tion  and  has  been  warmly  approved  by 
friends  throughout  the  city  who  have 
heard  of  the  appointment. 

Before  coming  to  Birmingham,  Mr. 
Lackey  served  seven  years  on  a  num¬ 
ber  of  newspapers  in  the  Middle  West, 
coming  direct  to  the  News  from  the 
Omaha  Bee.  He  began  his  career  nine 
years  ago  in  Council  Bluffs,  la.,  on  the 
staff  of  the  Nonpareil.  He  is  single 
and  31  years  old. 


Air  Delivery  in  Mexico 

Felix  Palavicini,  publisher  of  El 
Universal,  of  Mexico  City,  has  ap¬ 
plied  to  the  Secretary  of  Communica¬ 
tions  for  permission  to  establish  an 
aerial  delivery  service  for  his  news¬ 
paper  to  Pachuca,  Toluca  and  Puebla, 
according  to  Mexico  City  newspapers. 


BUFFALO  NEWS  | 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


We  can  increase  your  business— 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made 
a  business-builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Hemstreet’s 

PRESS 

CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 
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SELECT  LIST  of  __  - 

siisr.?  Massachusetts 

MASSACHUSETTS— Population,  3,605,522 

2,500  10,000 
Circulation  line*  lines 

Boston  Advertiser  and  ■■ 

American  . (S)  365,660  .40  .40  I  ■  ■  I  ■  'M 

Boston  American  . (E)  301,270  .42  .42  #  ^  ■  I  # 

Boston  Globe  . (ME)  293,781  .30  .30  M  ■  I 

Boston  Globe  . (S)  329,781  3S  J5  #  M  ■  HA  M  M  M  mMg 

Boston  Post . (M)  459,603  .45  .45  ^  * 

Boston  Post  . (S)  367,074  J5  J5 

Boston  Record  . (^)  50,650  .15  .15  mm  ^m  mm 

Boston  Transcript  ....(E)  29320  30  30  ^  M  V 

Fall  River  Herald (E)  9,419  .025  .025  fmf  ^  m\  M  s-W  — 

Fitchburg  Daily  News  (E)  5,605  .0178  .0178  f  W  W  M  1  F*  MW  M  MM  MM  MM 

Fitchburg  Sentinel  ...(E)  6,912  .025  .01785  ^  W  M  M  M^M 

^Haverhill  Gazette  ...(E)  13,819  .035  .025 

Lynn  Item  . (E)  15,121  .05  .0333 

tLynn  Telegram- 

News  . (E*S)  15321  .04. 04  ril  "I*!! 

,ME,  «s  '-an  safely  be  visualized  by 

New  Bedford  Standard- 

Mercury  . (ME)  26,674  .05  .05  f^f^nw’ITillQwQ 

Salem  News  . (E)  18355  .055  .04  C.!/# It.  #  MOIO 

MAINE — Population,  762,787 

Portland  Express  . (E)  25363  .06  .045  _  1  <  /-vz-i  • 

,ic^^  FoT  instaiice.,  tnere  are  about  100  counties 

RHODE  ISLAND— Population,  591315 

Pr^videnVe^aXtin  ;:(i)  553M  iS  iiJ  lu  Hiost  states — Massackusetts  kas  only  14! 

Providence  Journal  (M*S)  32,082  .075*10  .075*10 
:|;Providence  Tribune.. (E)  26,725  .07  .07 

Westerly  Sun  . (E)  4323  .02  .015  TD'LX  J  L  j.  I 

Woonsocket  Call-  Kicfi  tarmintf  and  minind  states  boast  ot 

Reporter  . (E)  11,888  .04  .03 

VERMONT— Population,  361305  kavind  40  and  50  people  to  tke  square  mile, 

Barre  Times  . (E)  6,765  .0214  .0143  »  r  r  T 

Burlington  Daily  News  (E)  8300  .02  .02  1  ,  1  L  1  *  J* 

Burlington  Free  Press  (M)  ^0369  .025  .025  AA^iiereas,  the  J^Xassachusetts  population  ot 

CONNECTICUT— Population,  1,114,756  ,  .  .rwrxrx  1  1*  -r -rv-x  -i-s  a  -K  T 

Bridgeport  Post-Standard-  nearly 4,000,000  people  lives  92% URBAN 

Telegram  . (M&E)  45,463  .095  .09  r  r 

Bridgeport  Post  . (S)  13305  .045  .04  1 

Hartford  Courant  . .  .(MS)  24,745  .06  .05  anO  in  t/lD  tOWnS  I 

Hartford  Times  . (E)  36,055  .07  .07 

New  Haven  Journal- 

Courier  . (M)  15,101^:  .04  .035*  XT  .  ‘  1  .l  J  *  1  *  1* 

New  Haven  Register  . (E).  26,959  .065  .055  IN otwit hstandind  the  Comparative  density 

New  London  Day . (E)  11,636  .034  .03  .  ^ 

^T^Iegrath” . (M)  4,830  .0128  .0128  of  the  population,  exceeded  only  ky  tkat 

^Rat^'^n"336d  iineJ*^^  Rkode  Jsland,  and  tke  Netkerlands  in 

Government  Statements,  April  1st,  1919.  -r^  -t  •  -t  1  X  /T 

.tA.  B.  c.  April  1st,  1919.  C/urope,  you  can  advertise  and  work  Massa- 

ckusetts  ky  divisions,  eack  separately,  wkile 

_  developing  intense  publicity  by  its  daily 

papers. 

Massachusetts’  English  language  dailies  circulate  over  2,000,000  papers  eack 
day  and  afford  tke  supreme  opportunity  to  tke  advertiser  to  supplement  tke 
other  New  England  papers  and  keep  kis  goods  forever  household  words. 

He  can  reach  tke  greatest  average  profit  on  sales  in  New  England,  backed  by 
suck  advertising.  His  selling  cost  can  he  brought  to  tke  minimum  thereby, 
for  store  follows  store  so  closely  and  buys  so  often,  that  indirect  work  there 
ky  salesmen  and  canvassers  coordinates  ECONOM[ICALLY  with  adverti¬ 
sing  to  an  unprecedented  degree! 
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94%  OF  THE  DAILY 
NEWSPAPERS 
OF  THE  UNITED  STATES 

Arc  Now  on  a  Flat  15%  or  15%  Commission 
and  2%  Cash  Discount  Basis  With  Agents 


In  July,  1918,  when  I  started  the  campaign  for  i  n creased  commission  to  the  advertising 
agents  to  help  them  meet  higher  cost  of  doing  business  I  was  told  that  it  could  never  be 
put  across. 

Trade  paper  advertising  and  repeated  circular  letters  explaining  that^  the  general 
mediums  were  granting  the  15  and  2  basis  gradually  wore  down  the  resistance  except  in 
spots  where  progressive  thought  is  slow  to  penetrate. 

Only  105  out  of  the  1,791  newspapers  regarding  which  I  have  information  have  failed 
to  fall  into  line.  They  have  not  hesitated  to  increase  rates,  but  thus  far  have  not  seen 
their  way  to  give  the  agent  a  fair  break. 

Some  few  of  these  105  newspapers  pay  10  and  5,  some  others  13  and  2,  some  few  10 
and  2  and  some  10  per  cent,  flat,  all  of  which  brings  the  allowance  under  the  actual  cost 
of  handling  the  business  to  the  agent. 

I  sincerely  advocate  the  allowance  of  the  2  per  cent,  cash  discount  as  a  process  for 
getting  in  the  cash  on  the  15th  or  20th.  This  saves  time  and  trouble  for  everybody. 
The  cash  discount  is  refunded  to  the  advertiser. 

It  costs  the  agents  from  3  to  7  per  cent,  more  money  to  do  business  with  newspapers 
than  in  the  magazines  and  general  mediums,  and  we  should  meet  them  on  a  fair  and  livable 
basis  if  they  are  to  continue  in  a  position  to  serve  us. 

New  York,  Oct.  20,  1919.  JASON  ROGERS 


a'Sx  The  New  York  Globe  K, 

JASON  ROGERS,  Publisher 
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